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ABSTRACT

The role of the media in the coverage of political events, especially in presidential elections is
often accepted as a fact however as the world changes, the media changes. But the

newspapers are still deeply needed.

This research is about coming presidential elections in Kyrgyzstan on October 30, 201 1.1t is
concentrated on the research of Kyrgyz and Russian press. It is based on content analysis of

the Kyrgyz and Russian political — oriented newspapers.

As well as the monitoring and analysis of local print media coverage of the elections, the

paper contains the in-depth interviews of editors-in-chief of some of these newspapers.

The findings present that Russian newspapers keep neutrality in lightening the presidential
elections, while Kyrgyz newspapers prefer sensationalism. Why does it happen? Why

Russian and Kyrgyz language covering of the elections are different?

This study aims to contribute to the development of media, especially print media coverage

of the most important events happening in the country, that is — presidential elections.
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INTRODUCTION

Figure 1. Map of Kyrgyzstan’s location

(Note. From: http//www.wikipedia.com)

Kyrgyzstan is a post-Soviet republic located in Central Asia, bordering with Kazakhstan,
China, Tajikistan and Uzbekistan. The population of Kyrgyzstan is 4.832.000 and comprises
more than 80 nationalities. (OSCE, 2002) It declared its independence from the USSR in
1991. Since then independent Kyrgyzstan has been pursuing democratic values and

principles.

At the same time and at the same line with other post-communist states, Kyrgyzstan
experienced transition from Soviet totalitarianism to democracy, from planned economy to
market economy and from old-communist internationalism to nation state formation.
Kyrgyzstan did not have any prior experience with democracy that is why the new political
perspective that was opened up for Kyrgyzstan was evaluated to be a chance of developing as

asovereign state, with a system based on democratic principles and values.

The role of the press and media at all in pursuing democracy is big. Television and
newspapers fulfill certain goals, such as raising public awareness about some things,

encouraging interest in international affairs or stimulating community activism. Pippa Norris
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points out in her book “A Virtuous Circle: Political Communications in Post-Industrial
Societies”, (2000) that “During election campaigns, many believe that the news media has a
particular responsibility to strengthen democracy, through political coverage that should

educate the public about the

major issues, inform citizens about the contenders for office, and mobilize people to turnout”.

Print media (press) is the industry associated with the printing and distribution of news
through newspapers and magazines. (Note. From: http//www. Businessdictionary.com).
Basically, print media is based on paper written work. Newspapers as the main examples of

print media are still very important in covering many issues despite of the new media.

Kyrgyzstan is a multinational country. “The legacy of the 70 years of Soviet influence has
created a highly educated, highly literate population. In a nation of 4.7 million people there is
almost 100 percent literacy (99 percent males, 96 percent females).” (Richard Benfield, 2001)
Kyrgyz language is an official language and Russian is a state language. The press in
Kyrgyzstan is multilingual, printed mainly in Russian and Kyrgyz, as well as in Uzbek (in the

South), English (in the capital) and some others.

It seems that the print media of Kyrgyzstan is growing and developing incomparably faster
than in other Central Asian countries. According to the Union of Journalists, there are 380
newspapers and magazines in the country which employ more than three thousand
journalists. All the spectrum of media is present in Kyrgyzstan, ranging from business
newspapers to yellow ones. “There are two nation-wide newspapers in Kyrgyzstan, “Kyrgyz
Tuusy” and “Slovo Kyrgyzstana” with a rather small circulation (5 to 6 thousand copies on
weekdays and up to 20 thousand copies on Saturdays). There are also 30 national, 10
regional, 11 city and 48 districts newspapers.” (Hamidov, “Print media in Kyrgyzstan™)

There is a choice for everyone, the youth, women, professionals, political parties and
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institutions. There are a lot of private newspapers with a stable tendency towards the growth

of their popularity.

The Press Freedom Index is a worldwide rating that is finds out the range of Freedom in
every country. According to the International organization “Reporters without borders”
Kyrgyzstan made better the situation with the Freedom of Speech in the country moving from

159 to 108 in the worldwide rating comparing to the 2010. (Institute of Media Policy, 2011)

The variety of the press is viewed as an important condition for the development of
democracy, freedom of speech and information. As Hamidov in his article “Print Media in

Kyrgyzstan” says:

In Kyrgyzstan the press justifies its role as a fourth power. It is practically the only powerful
means of forming the public opinion — a reality well understood by the authorities and
different political parties’ movements and business people. The Kyrgyzstan press plays its
role of the ‘watchdog of the society’ as it is the case elsewhere in the democratic world. A
special role in this process belongs to the independent press, which is informally divided into

the centrist, moderate, oppositional and yellow.

After the getting an independence Kyrgyzstan struggled many difficult problems. In October,
1991 Askar Akaev was an elected president of the new independent Republic by direct ballot,
receiving 95% of the votes cast. Political instability appeared in 2005 when Kyrgyz citizens
were disappointed with the results of the elections to Jogorku Kenesh (Kyrgyz Parliament). In
those who were selected to the Parliament were the names of the closest people to Askar
Akaev, including his daughter and son. As a result of the “Tulip Revolution” the power was
given to the opposition leader at the time: Kurmanbek Bakiev. However, he didn’t remain in
the power long. His elections to the presidency in 2005 were clean and enough democratic.

The crisis of Bakiev’s government started at the end of 2009, due to several reasons. For
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example: during the winter of 2009-2010 Kyrgyzstan suffered from rolling blackouts and
electricity cutoffs occurring regularly while energy prices rose. Bakiev’s team was another
negative aspect that rose frustration among population. All these and many other negative
features affected on the 2010 Presidential elections. People were disappointed that Bakiev
collected enough votes and will be a president of Kyrgyzstan to a second time. This led to
large protests throughout the country. On April 6, 2010 in the morning, the first protests

against Bakiev’s corrupted regime started.

After the April revolution new power has occurred in Kyrgyzstan at the head with Roza
Otunbaeva. New form of ruling was also set up. Liberal ruling under the Roza Otunbaeva
was publicly adopted in 2010. Still that time Kyrgyzstan is a Parliamentary Republic. The
Parliament of the Kyrgyz Republic decided on 30 June 2011 that presidential elections would
be held on 30 October 2011. These will be the first presidential elections to be held under a
new constitution and a new electoral law. The president is elected for a six-term year and the
same person cannot be elected president twice. That is why the print media coverage of these

elections is also important.

This paper aims to provide a theoretical backed up response to the question, why Kyrgyz and

Russian language newspapers are different in terms of Presidential elections coverage.
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PROBLEM STATEMENT

This study is important for several reasons. In 21% century a lot of new kinds of media have
been occurred. The same as the amount of Internet users is also increased. The role of new
media is widely discussed. More people tend to consider new media as a main source of

information.

Then, what about the old media? For example, newspapers? How widely newspapers are
used today? Does the information in newspapers contain reliable information? The answers
for these questions will give a more or less understanding of the newspaper’s role in
nowadays. The role of newspapers in covering the presidential elections is very important.
Kyrgyz language and Russian language newspapers are different in covering it. Why does it
happen? Do the readers of Kyrgyz language newspapers react or vote differently then
Russian language ones?If yes, then the information given by the newspapers is somehow
converted before its publication. Or especially some newspapers give one-side information in

their own or in the purposes of certain candidates.
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RESEARCH QUESTION

Recognizing the importance of the news coverage of Kyrgyz and Russian languages

newspapers of Presidential elections in Kyrgyzstan, this paper aims to find out:

What are the main characteristics of the Kyrgyz and Russian language newspapers in

covering of the presidential elections in Kyrgyzstan?

10
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LITERATURE REVIEW

Presidential elections are the most important election in every country. President is someone
who is representing the whole country to the world. An “Issue Ownership in Presidential
Elections, with a 1980 case study” article is a good example for this study. This paper
proposes an “issue of ownership” theory of voting and campaigning to explain how voter
preferences are exaggerated by campaigns. It also raises theories of framing and priming to
explain the electorate’s response. Content analysis of news reports is the main tool of
research of this paper. This article took as an example presidential elections between 1960
and 1992. “Candidates do have distinctive patterns of problem emphases in their campaigns;
election outcomes do follow the problem concerns of voters; the individual vote is
significantly influenced by these problem concerns above and beyond the effects of the

standard predictors.” (Petrocik, 1996)

The significance of the mass media in contemporary campaigns is growing day by day.
Electoral research found out this through media content and public opinion; examining the
flow of information from newspapers to the voters and evaluating the press’s role in electoral
politics. From the information that comes from the media, as well as other sources, public
forms its images of the candidates and its voting choices. “Perception of the information is
shaped as much by an individual's political views as by the objective content. Despite the
mixed messages, we find that a newspaper's editorial content is significantly related to

candidate preferences.” (Russell, Beck, Huckfeldt, 1998)

The method of electing the head of the state in a parliamentary system is a critical
constitutional matter. People argue that a direct presidential election strengthens democratic
system. Since Kyrgyzstan is a parliamentary country this research paper is more or less

relevant to thesis work. This article considers electoral turnouts in a global sample of
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parliamentary democracies with a head of state from 1945 to 2006 and finds that direct
presidential elections decrease turnout in parliamentary elections by about 7 percentage

points. (Tavits, 2009)

A study examined newsmagazines visual coverage of the 1988 election to determine if
patterns of difference in the visual presentation of candidates existed. A content analysis
examined all the visuals (photographs and illustrations) of the presidential candidates printed
in three national weekly newsmagazines. George Bush’s campaign photos were larger than
those of Michael Dukakis. Simply saying Bush received better page position because he

appeared more cheerful in his visuals. (Moriarty and Popovich, 1989)

This paper estimates the influence of newspaper certifications on voting behavior in
presidential elections. The analysis focuses on the impact of the newspaper endorsements in
the 1964 presidential election - the recent example where considerable number of newspapers
endorsed the Democratic candidate. From this result it is argued that newspaper
endorsements use an important influence on the outcomes of presidential elections. (Erikson,

1976)

Framing Theory

Framing theory is one of the mass communication theories that examine how mass media
affects public opinion and attitude in certain way. It is based on the notion that mass media
can frame particular issues and portray them to public in a certain way, which can be
advantageous for someone. There is a plenty of definitions of framing and here are some of

them.
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Gitlin (1980, p. 7) defines frame as ‘persistent patterns of cognition, interpretation, and
presentation, of selection, emphasis and exclusion by which symbol handlers routinely

organize discourse.’ (de Vresse, 2005)

Entman (1989) says that ‘framing involves selection and salience.” Which means to frame is
to select some aspects of a perceived reality and make them more salient in a communicating
text, in such a way as to promote a particular problem definition, casual interpretation, moral

evaluation, and /or treatment recommendation for the item described. (Entman, 1989)

Gamson and Modigliani (1989) refer to frames as ‘interpretative packages’ that give meaning
to an issue. At the core of this package is a ‘central organizing idea, or frame, for making
sense of relevant events, suggesting what is at issue’ (Gamson and Modigliani, 1989: 3,

italics in original). (de Vresse, 2005)

Dennis Chong and James N. Druckman in their paper “Framing Theory” say that the major
premise of framing theory is that an issue can be viewed from a variety of perspectives and
be construed as having implications for multiple values or considerations. (Chong and

Druckman, 2007)

Another explanation of framing theory is presented by Scheufele and Tewksbury in their
work “Framing, Agenda Setting, and Priming: The Evolution of Three Media Effects

Models”. This one is more specific and refers exactly to the mass media.

Framing theory is based on the assumption that the way an issue is characterized in news
reports can have an influence on how it is understood by audiences. (Scheufele, Tewksbury,

2007)

Scheufele and Tewksbury also defined that framing theory has origins in both psychology

and sociology.
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Kahneman and Tversky (1979, 1984), in their work on psychological origins examined how
different presentations of essentially identical decision-making scenarios influence people’s
choices and their evaluation of the various options presented to them. (Scheufele and

Tewksbury, 2007)

Goffman (1974) and others defined the sociological foundations of framing theory. They
assumed that individuals cannot understand the world fully and constantly struggle to
interpret their life experiences and to make sense of the world around them. Goffman argued
that in order to efficiently process new information, individuals therefore apply interpretive
schemas or “primary frameworks” (Goffman, 1974, p. 24) to classify information and

interpret it meaningfully. (Scheufele and Tewksbury, 2007)

Claes H. de Vreese is an Associate Professor and Post-doctoral research Fellow in the
Amsterdam School of Communications Research ASCoR at the University of Amsterdam,
the Netherlands. In his work “News Framing: Theory and typology” he divided the process of
framing into two components: frame-building and frame-setting. Frame building, in its turn,

refers to the factors internal and external to journalism, which are equally important.

Factors internal to journalism determine how journalists and news organizations frame issues
(Shoemaker and Reese, 1996). Factors external to journalism of the frame-building process
take place in a continuous interaction between journalists and elites (Gans, 1979; Tuchman,

1978) and social movements (e.g. Cooper, 2002; Snow & Benford, 1992). (de Vresse, 2005)

The second component, frame-setting refers to the interaction between media frames and
individuals’ prior knowledge and predispositions. (de Vresse, 2005) It is important to
emphasize here that frames in the news may affect learning, interpretation, and evaluation of

1ssues and events.
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De Vreese writes about the consequences of framing as well.

He says that the consequences of framing can be conceived on the individual and the societal
level. (de Vreese, 2005) It is obvious that on the individual level the consequence may alter
the attitudes of the person about an issue. However, more important is the consequence on the
societal level, as it involves larger audience and, therefore, can cause much more significant

changes in a life of society and the country in general.

On the societal level, frames may contribute to shaping social level processes such as

political socialization, decision-making, and collective actions. (de Vresse, 2005)

Continuing on the process of framing, de Vresse wrote that frames can appear as both
independent variables and dependent variables. The studies of media frames as the dependant
variable examine the outcome of the production process including organizational pressures,
journalistic routines, and elite discourse. When media frames are studied as independent

variable, the antecedents of audience interpretations are considered.

The process of framing is perfectly shown in the illustration provided by de Vresse in his

paper.

Frame-building Frame-setting

Framing in the

Newsroom Framing effects

Frames in the news

- internal factors -information

(editorial

policies, news
values)

- external factors

- 1ssue-specific
frames
- generic frames

Figure 2. An integrated process model of framing

processing effects

- attitudinal effects
-behavioral effects
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He says that it is necessary to link the features of the production of news with the content, i.e.
frame-building, and/or content with studies of uses and effects, i.e. frame-setting. The
previous design can be useful for the researches on framing to prove that frames are actually

used in news reports, which is quite difficult.

The theoretical background presented the mass communications theory - Framing is used to
investigate the printcoverage of the Presidential elections 2011. Thus, the hypothesis of the
research supposes that newspapers formed public’s opinion in a certain way and somehow

affected on the decisions of voters.

All the literature review above supports the idea that media (mostly print media) coverage of
the presidential elections is very important. Detailed investigation of the articles in

newspapers will help to find the answer for the research question of the paper.
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RESEARCH METHODS

According to the topic of the paper, the qualitative research method is appropriate; therefore

it includes content analysis and in-depth interviews.

The theoretical background of the thesis is based on the Framing theory. The role of print
media in covering the Presidential elections 2011 was evaluated through the prism of framing

to identify whether the press influenced the decision of voters.

Ten different newspapers were included for content analysis. Five of them are in Russia
language and other five is in Kyrgyz. Kyrgyz language newspapers are: “Achyk Sayasat”,
“Aikin Sayasat”, “Alibi”, “Fabula”, “De-Facto”. Russian language newspapers are: Evening

Bishkek”, “Delo Ne...”, “MSN”, “Argumenty I Fakty”, “Moskovskii Komsomolec™.

There were not any problems in choosing Kyrgyz language newspapers, because we have a
plenty of them. These chosen newspapers are more or less politicized and probability that
they will cover presidential elections is very high. Choosing Russian language newspapers
was little bit harder. First, we do not have a lot of Russian language newspapers. Second, the
probability of covering was not as high as Kyrgyz ones. Most of these newspapers are

publishing once in a week and have pretty large circulation.

Time period was set up: from September 26 till the November 26. It will be exactly two
months period. This study is covering not only the presidential elections date, which is
October 30, but also the election’s campaign will be researched. Moreover, the time after the

elections will also be taken into consideration.

It is important that articles should be not less than 500 words. All PR looked articles also will
be omitted and wouldn’t be taken into consideration for analysis. Such restrictions are set up

to fully researching with intent to come up with a real results and answers.
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“Evening Bishkek”, a Russian language newspaper, is published since January 1, 1974. It
covers different spheres as economics, politics, society, culture, sport, and news desk and is
considered as one of the leading newspapers in Kyrgyzstan, and it has the largest run in the
region of the Central Asia — 700.000 issues daily and 7,2 million copies annually. The editor
in chief is Aleksandr Kuzmin. May 1995, “Evening Bishkek” was awarded by the
international prize of EU and USA “For the development of democracy and civic society in
Kyrgyzstan.” In 2001, “Evening Bishkek” was given a certificate of “#1 newspaper in
Kyrgyzstan of 2001, nby choice of organizational committee “Jyldyn Tandoosu” — “The
choice of the year in Kyrgyzstan.” The owner of the newspaper is a media magnate —

Aleksandr Kim (Evening Bishkek, 2006)

“Delo Ne...” is one of the leading newspapers in Kyrgyzstan. It is publishing for 20 years.
The first issue was published on March 7, 1991.Newspaper was established by journalists
Viktor Zapolski and Svetlana Krasilnikova in December, 1990. They are for 20 years the
permanent heads. “Delo Ne...” is a republican newspaper, distributed throughout the country,
and only at retail. It is published once a week (on Wednesdays) with volume of 24 pages. For
this newspaper there is no taboo subjects, but there are reasonable limits to what is permitted,
established by the journalistic team and its management, as well — the principled position that

can keep up to date.

“MSN” is a social and political newspaper. It is published once a week (on Fridays) with
volume of 24 pages. Editor in chief is Djanaliev T.N. It covers different spheres as
economics, politics, society, culture, sport, criminal, education and beauty. The owner of this

newspaper is media magnate, Aleksandr Kim (private sources)
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“Argumenty I Fakty” is a Russian newspaper, published since 1978. It is published once a
week. Editor on chief is Vladislav Salagaev. LLC “Argumenty I Fakty v Kyrgyzstane” is a

co-founder of “Argumenty I Fakty”

“MK Asia” is a Russian newspaper, which is published once a week. Editor in chief in
Kyrgyzstan is Ulukbek Babakulov. It covers different spheres as economics, politics, society,
culture, and sport, criminal. This newspaper is spread in 60 regions of Russia and also in
USA, Canada, Australia, Germany, Spain, Egypt, Ukraine, Latvia, Estonia, Greece, Armenia,

Kazakhstan and Kyrgyzstan.

“Alibi” is a Kyrgyz language newspaper; however, sometimes it publishes articles in Russian
language as well. The main editor of daily issues is Gulniza Moldokulova, and, a politician,
Azimbek Beknazarov is considered as the owner of the newspaper. The run of the “Alibi” is
7.000 issues; however, since December 28, 2010 the run has decreased by 1.300 issues.

(Gezitter, 2011)

“Achyk Sayasat” is a Kyrgyz language newspaper, which is published once a week. It is

societal, political and legal newspaper. Editor in chief is Nazgul Mamytova. (Presskg, 2011)

“Fabula” is a Kyrgyz language newspaper, which is published once a week. The run of the
“Fabula” is 6.300 issues. Editor in chief is Ernis Balbakov. It covers mostly about the politics

and society related issues.

“De-Facto” is a Kyrgyz language newspaper, which is published once a week (on
Thursdays). It is a social and political newspaper. Editor in chief is Cholpon Orozobekova.
The run of the “De-Facto” is 8,700 issues. This is a 24 page long newspaper with different

kind of information in it.
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“Aikyn Sayasat” is a Kyrgyz language newspaper, which is published once a week. Itisa 16
page long social and political newspaper. Editor in chief is Kunbolot Momokonov. It covers
all issue, start from political news and ending with entertainment things such as anecdotes

and crosswords.

The analysis during the monitoring examines the characters of the articles, were they based

on the facts or were they based more on “gossips”, were they objective.

CONTENT ANALYSIS

In order to define the way the print media covered the Presidential Elections, ten different
newspapers have been monitored for the period of September 26, 2011 till November 26,
2011. More than 400 materials were published, where the candidates for the post of the
President of Kyrgyz Republic were mentioned. Among them 240 news, 80 notes, 52

interviews, 12 messages, 22 polls, 4 programs of the candidates.

m News m Notes
M Interviews M Polls

m Programes of the candidates ®m Messages

5% 1% 3%

Figure 3.

At this time period candidates for the Presidency were mention almost 1500 times.
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Table 1: The Quantitative data on the mentions of the candidates

# Name of the candidates Number
of times

1. Almazbek Atambaev 320

D) Adahan Madumarov 250

B Kamchybek Tashiev 170

4. Omurbek Suvanaliev 189

5 Akylbek Japarov 95

6. Kubatbek Baibolov 90

fa Marat Sultanov 76

8. Anarbek Kalmatov 67

9. Kubanychbek Isabekov 50

10. Roman Omorov 43

11. Shamshybek Medetbekov 38

12. Marat Imankulov 36

13. Temirbek Asanbekov 31

14. Arstanbek Abdyldaev 24

15. Ishak Masaliev 21

Among all the articles both in Kyrgyz and Russian languages most positive mentions were
about the Almazbek Atambaev — 190 times, then about Kubatbek Baibolov — 36 times, and
Kamchybek Tashiev — 30 times. In the negative tone more than others have been mentioned
Adahan Madumarov — 115 times, Almazbek Atambaev — 50 times and Kamchybek Tashiev —
48 times. Almazbek Atambaev also was mentioned in neutral tone — 125 times, Adahan

Madumarov — 87 times, and Kamchybek Tashiev 70 times.
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Madumarov
Tashiev

= Neutral

M Negative
Baibolov -

W Positive

Atambaev
0 50 100 150 200
Figure 4.

Among the 400 materials 258 (64%) worn by a particular source, there was no source in 107

(27%) materials, and 35 (9%) of them were based on “hearsay”.

m Withsource m®m Nosource m Hearsay

Figure 5.

In order to prove these numbers there should be given concrete examples.
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Newspaper “Achyk Sayasat” in the October 28 issue “Madumarov is going to be

shot?”:**According to the information what we got, Adahan Madumarov may get shot™.

Newspaper “Fabula” in the October 4 issue “Who takes what position?”:“Marat Sultanov
coveted the post of prime minister and is currently trading at about with Almazbek

Atambaev...”

Newspaper “MK Asia” in the October 25 issue “Look at the Kalmatov”, published by
referring to the newspaper “Asman Press”: “It is said, that he was cool mocked. But
Kalmatov did not notice anything.Poor guy decided that deceived the people. Rumor has it

that stood guard next to him and the musicians just spit.

At this time period 145 materials paid from the election fund of candidates were published in
the newspapers “Fabula”, “Evening Bishkek”, “MSN”, “De Facto”, “Alibi”, “Achyk

Sayasat”, “Aikin Sayasat”.

“DeloNe” was not accredited by the Central Commission for Elections and Referendums, but
they can publish articles that could be interpreted as propaganda in favor of one candidate or

another. Newspaper “MK Asia” did not published paid materials during this period.

The newspapers "Aikin Sayasat”, “Argumenty 1 Fakty", “DeloNe», "Evening Bishkek",
"MK Asia», «De-Facto", "Alibi", “Fabula”, "Achyk Sayasat" were

published 102 materials, lobbying, or indirectly, opting in favor of one candidate or another,
but not paid out of their election fund. Most of these materials have been

published regarding Atambaev, 51 (47%) materials.

During this period, in the frequency of publications about the presidential candidates were

leading newspapers such “Fabula”, “De facto”, Evening Bishkek”, Alibi”, Aikin Saysat”.
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Analysis of the Newspapers

“Evening Bishkek”

The run of the newspaper is 700.000 issues daily and 7.2 million copies annually (Evening

Bishkek, 2006)

At the time period from September 26 till November 26 “Evening Bishkek™ published 50

materials, where the presidential candidates were mentioned. Almazbek Atambaev - 25

24

times, Kubatbek Baibolov - 6 times, Adahan Madumarov - 5 times, Omurbek Suvanaliev - 3

, Kamchybek Tashiev - 3 times, Anarbek Kalmatov - 1 times, Tursunbai Bakir uulu - 1

times, Akylbek Japarov - 2 times, AkbaralyAitikeev - 1 times.
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Figure 7.

The most positive mentions were about the Kubatbek Baibolov and Almazbek Atambaev.

25

Totally, this newspaper had published only those materials which were paid from the fund of

the candidates. Only ones they have published a hidden agitation about the Atambaev in the

issue from October 14 — “Two views of the two meetings”

“It is clear that the visit to Moscow of Atamabeyv is unofficial. And, according to law, the

talking of Putin with Naryshkin can be considered only as a meeting of an old

acquaintances.”

Politician opinion on it : “In my opinion, Russia now is determining the leader, who os

associated with future plans for bilateral cooperation. And, of course, Atambaev is one of

those politicians.”

“MSN”

The run of the newspaper is 7.000 issues. It is published once a week (on Fridays) with

volume of 24 pages.
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“MSN” has published 18 materials with the mentions of the candidates: Almazbek
Atambaev — 15 times, Adahan Madumarov — 2 times, Kubatbek Baibolov — 2 times, Akylbek
Japarov — 1 time, Tursunbai Bakir uulu — 1 time, Ananrbek Kalmatov — 1 time, Akbaraly

Aitikeev —1 time, Kamchybek Tashiev — 3 times.

MSN

B Atambaev E Madumarov M Baibolov M Japarov

® Bakiruulu ®mKalmatov  m Aitikeev m Tashiev

N

Y

V

1
1

N\

Figure 8.

This newspaper mostly published articles about the candidate Almazbek Atambaev in

positive or negative tones.

“MK Asia”

This is a Russian newspaper, which is published once a week. The run is 15.000 issues.

“MK Asia” has published 32 materials with the mentions of the candidates: Almazbek
Atambaev — 18 times, Adahan Madumarov — 15 times, Kubatbek Baibolov — 8 times,
Akylbek Japarov — 3 time, Tursunbai Bakir uulu — 2 time, Anarbek Kalmatov — 2 time,
Akbaraly Aitikeev -2 time, Kamchybek Tashiev — 8 times, Roman Omorov — 4 times, Marat
Imankulov — 2 times, Arstanbek Abdyldaev — 2 times, Ishak Masaliev — 1 time, Temirbek

Asanbekov — 2 times, Jumabek Toktogaziev — 2 times, Shamshybek Medetbekov — 1 time.
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This newspaper has published mostly positive materials about the Kubatbek Baibolov,

27

Almazbek Atambaev and Adahan Madumarov. At the same time MAdumarov and Atamabev

also were mentioned a lot in a negative tone. In the issue October 18 — “Kubatbek

Baibolov:”The authorities want to avoid the responsibility”

“The candidacy of Kubatbek Baibolov is classified as the most “stable” and the most

interesting to people.”

The newspaper in issue October 4 published an article that can compromise the candidate of

Atambaev — “Drugs for the presidency”

The journalists writes: “It is also about the drug-related guide law enforcement and customs

authorities of the Kyrgyz Republic and the interest of the Prime Minister Atambaev in

maintaining the drug diversion schemes in Russia — a country which he calls a “strategic

partner” and best friend.”

“Delo Ne”
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This newspaper is published once a week (on Wednesdays) with volume of 24 pages. The run

1s 21.000 issues.

At this time period “Delo Ne” has published 20 materials, where the candidates were
mentioned: Almazbek Atambaev — 16 times, Adahan Madumarov- 7 times, Kamchybek
Tashiev -5 times, Omurbek Suvanaliev — 4 times, Shamshybek Medetbekov — 1 time,

Kubatbek Baibolov — 1 time, Akylbek Japarov — 1 time, Kubanychbek Isabekov — 2 times.

Delo Ne
B Atambaev B Madumarov ® Tashiev B Suvanaliev
®m Medetbekov ® Baibolov ® Japarov ® Isabekov

v e

Figure 10.

Atamabev and Suvanaliev were mentioned in a positive tone more than others. In a negative

tone were mentioned the candidates of Madumarov and Atambaev.

In the October 26 issue — “You cannot erase the words from the history as you cannot from

the songs”

“And since memorable 1992 our close relationship with Suvanaliev is continue. Over the 20
years we have never been ashamed of him. All the things he doing is sincere and well-

intentioned.”
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“Alibi”

The run of the “Alibi” is 7.000 issues. At this time period “Alibi” ahs published 56 materials
with the mentions of the candidates: Atambaev — 20 times, Madumarov 15 times, Tashiev —
12 times, Japarov — 4 times, Baibolov — 3 times, Imankulov — 3 times, Isabekov — 2 times,

Kalmatov-2 times, Suvanaliev — 3 times, Omorov — 1 time, Medetbekov — 2 times.

Alibi
B Atambaev  ® Madumarov H Tashiev H Japarov
® Baibolov ® Imankulov ™ [sabekov = Kalmatov

Suvanaliev ®m Omorov 1 Medetbekov
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Figure 11.

In this newspaper there are a lot of negative materials about the A. Madumarov. There are

totally no negative materials about the A. Atambaev.

In the issue of October 14 “Is there a chance of being a second tour in the elections?”

“If there will be a second tour in the elections which candidates will participate? T. Akerov:

So, there is all chance for the candidate Atmabaev to win”

“De Facto”

The run of the “De-Facto” is 8,700 issues. This is a 24 page long newspaper.
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At this time period this newspaper has published 69 materials: Atambaev — 23, Madumarov —
26 times, Tashiev — 17 times, Baibolov — 10 times, Isabekov — 4 times, Suvanaliev — 3 times,
Japarov- 2 times, Bakir uulu — 2 times, Imankulov — 3 times, Sultanov — 3 times, Asanbekov
— 1 time, Omorov — 1 time, Masaliev — 2 times, Medetbekov — 2 times, Osmonov — 2 times,
Abdyldaev — 1 time, Karimov —1 time, Kalmatov — 2 times, Toktogaziev — 1 time, Aitikeev —

1 time, Kolubaev — 1 time.

Fasatsy M?:cslm g;g\?evKaﬁnmav Toktogaziev Aitikeev Kolubaev ~Atambaev -
L7

o 1% % 1% 1% 1% 23, Madumarov
Asanbekov s -26
Sultanov o _
3% 1% times, Tashiev —
17
| \
%;61\9 es, Baibolov
(1]

10
Bakir abeko...
uulu

2%
Suvanaliev
3%

Isabekov
4%

Figure 12.

In this time period there were published only positive materials about the Atambaev. And
most negative materials were about the Madumarov. The materials are mainly to make a link
between Madumarov and the family of Kurmanbek Bakiev, about the financing of

Mdumarov’s campaigns by Bakiev’s family and the dishonesty of Madumarov.

The list of negative materials about the A. Madumarov:

Dear A. Madumarov, what did you make for the Kyrgyzstan?

Why Madumarov is sitting in the headquarters of Bakiev?
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Is there a really Bakiev standing behind the A. Amdumarov?

Is Madumarov “burning” himself?

“Achyk Sayasat”

This newspaper is published once a week. The run is 2.400 issues. At this time period there
were published 30 materials: Atambaev — 10 times, Isabekov — 8 times, Madumarov — 7

times, Tashiev — 7 times, Suvanaliev — 4 times, Bakir uulu — 3 times

Achyk sayasat

W Atambaev H Isabekov ® Madumarov B Tashiev B Suvanaliev ® Bakir uulu

10%

Figure 13.

In this newspaper there were hidden agitating materials of Atambaev. Madumarov has shown

mostly in negative tone. There was not any positive materials about the Madumarov.

In the October 7 issue “Who burned whose headquarters?” the author is negatively

responding about the Madumarov.

“It will be nicer if he will show his courage and take on all these prevocational things. But we

will not see that...”

“Fabula”
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The run of the “Fabula” is 6.300 issues. It is published once a week.

During this time period “Fabula’ has published 96 materials where the candidates were
mentioned: Atambaev — 55 times, Madumarov — 33 times, Tashiev -20 times, Suvanaliev —
14 times, Japarov — 8§ times, Asanbekov — 4 times, Baibolov — 9 times, Sultanov — 5 times,
Masaliev — 4 times, Bakir uulu — 3 times, Abdyldaev — 3 times, Aitikeev — 2 times, Kalmatov

— 1 time, Imankulov — 2 times, Karimov — 1 time, Dyikanov — 1 time.

2% Y% Fabula
1%

B Atambaev B Madumarov M Tashiev B Suvanaliev
2% W Japarov ® Asanbekov ™ Baibolov M Sultanov

m Masaliev B Bakiruulu m Abdyldaev ™ Aitikeev
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5%
° 8%

12% 20%

Figure 14.

During the monitoring “Fabula” has published most of the materials on the candidates. Most
positive materials were about the Atambaev and did not publish any negative thing about

him.

Interviews

In order to find the answers for the findings in content analysis nine in-depth interviews were
taken from the different people. All the interviews are presented here; to view the whole texts

of the interview see the appendixes.

The reasons of differences in covering the elections by Kyrgyz and Russian Language

newspapers
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Azamat Imanaliev, the editor-in-chief of Akipress press agency, shared his opinion regarding
the reasons of differences between Kyrgyz and Russian language newspapers in covering the
presidential elections. According to Imanaliev, such situation with Kyrgyz language
newspapers has developed because of the success of “Asaba” newspaper, published by Melis
Eshimkanov. “Asaba” published the rumors, which were popular among the readers.
Imanaliev also added that many mass media outlets are owned by different politicians, so that

they fulfill the requirements of their owners, printing dirt rumors about their opponents.

Elena Voronina, an independent media expert, columnist of information agency
“Chalkan.kg”, stated that each newspaper has its own understanding of editorial policy that
covers the principles of journalism during an election. Even if the journalists were trying to
cover in balance, they still have slipped some piece of propaganda. So their readers, the
voters made their conclusions about the candidates, based on these materials. The lack of
standards among the journalists during the election coverage — a measure of the culture of the
journalists in general.Russian newspapers also not always meet the standards of the
international journalism. However, they at least tried to move away from the propaganda;
they have a clear understanding where the information is, where the promotion is and where

is the advertisement. Kyrgyz newspapers are still led by its consumer.

Sultan Jumagulov, an executive director of “Azattyk™, also shares the opinion that such a
differences is connected with a Kyrgyz people history. Kyrgyz people from the history are
orally talking ones. “Manas” epos can be a good example of it. That is why Kyrgyz
journalism still somehow based on it and writes mostly “gossip materials”. This is one side of
the problem. There is another side — economic. During the elections many journalists want to
make money. And for this money they are ready to drag through the mire the opponents. The

salaries of journalists are very little, that is why they have to do this sometimes. He also
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added that he believes Kyrgyz language newspapers will improve in the future. The society is
changing, so the newspapers will also change. If not, the rate of these newspapers will go

down and finally, it may lead to newspapers finish.

Atyr Abdrahmatova, an editorial advisor of OTRK, said that a demand creates supply. That
demand what people do have for the Russian language newspapers, produces such products.
And, the demand to Kyrgyz language newspapers, respectively crates the same results.
Unfortunately,our society is accustomed to argue, based on hearsay. Even if we

take our politicians as an example, it is clear that they also use*“rumor” type speeches. So,
the press writes as well as talking our society, as our politicians talking. In this respect I don’t
have any claims towards journalists. People want this jaundice, respectively; they are
receiving such news. Moreover, Abdyrahmatova thinks that in the Kyrgyz language
newsopaers there is no competition. And, everything is already clear that these newspapers
are owned by certain politicians; so, there is no content and no quality. It is even difficult to
call them a newspapers , they are more a newsletters, and hence the one-sidedness in the
presentation of the information . A Russian language newspapers have to compete, because
we have a little number of consumers and Russian language newspapers have to fight for

them.

The ideas to improve Kyrgyz language newspapers

Elena Voronina, media expert, saidthat we need to teach these journalists. How to teach? We
can just take their articles and on vivid examples show their mistakes. If these journalists will
refuse and say that they are right, they have a ranking and their own readers; here we have to

work with editors of these newspapers. Voronina also added that she don not like the layouts

of Kyrgyz newspapers. They are trying to attract the attention of the readers by its color

diversity and certain “oriental apricots”, which is never accepted in newspapers.
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Ulugbek Babakulov, Editor of the newspaper “MK Asia”, thinks that nothing will change if
we will teach journalists. In his opinion we never have to forget who pays the money. In this
case, we need to educate the owners of these newspapers. But do they need it. Of course, no.
I would not call Kyrgyz language newspapers a newspapers in the full sense, they are more
combat flyers. For example, the “Fabula” is a combat flyer of SDPK. Babakulov stated that
we can teach editors too, but they are appointed by the owners again. There is just need to

ban politicians and parties to fund the newspapers. But it is impossible, again.

Bermet Malikova, a columnist for the main editor of the newspaper “Evening Bishek”, said
that here the problem of lack of good journalists. The Kyrgyz language newspapers do not
have enough journalists, trained by international standards and able to write according to the
principle of international journalism. Malikove added that it is also important for the reporters
to have a wide range of contacts in many areas. Unfortunately, young people who just come
after the university, they do not have such experience; that is why they have to do what the
others say. It is very important for the journalist before coming to newspapers, work in the

news service in agencies, radio, television, and dial his own contacts during this time.

What should be covered during the presidential elections?

Nurgul Abdykerimova, Executive director of Public Association “Center for Information
law”, noted that during the election time journalists have to follow normal ethical standards —
they are a balance and correctness of the facts. Also they do not have to forget about the
human norms. Abdykerimova said that there is no need to sling mud at one candidate in favor

of another. We had a lot of such facts in the Presidential elections 2011.

According to Bolotbek Tashtanaliev, an editor of the newspaper “Alibi”, every good

journalist have to work with non forgetting about the laws. Elections should be covered
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within the law. As Tashtanaliev said, their newspaper is independent and not a member to

any political party.

Sultan Jumagulov, executive director of “Azattyk” noted that journalist during the elctions
have to have a neutral and objective tone. But at the same time there have to be some
sensation or intrigue in the news. Sensations can be found in everything: in the speeches of
the candidates, in their logos and programs. However, our Kyrgyz journalists are not doing it.

They are simple write about the external factors only. This is good or that is bad.

Atyr Abdrahmatova, an editorial advisor of OTRK, thinks that for voters and reporters it is
important how a candidate looks at the time when he leads his campaign. But then the
mechanisms of implementation of his or her plans and programs are not

tracked. I noticed more in the Russian press and the internet thatthey are somehow trying

to analyze and try to show that a particular action can not be performed. People of the

media are the peoplethat shape people's opinions. It would be nice if journalists learn how
tocover the election from the perspective of policy ideas, and voterswould have to get used to

it.

Improvement of the Press freedom Index

Azamat Imanaliev, editor-in-chief of the AKlIpress, stated with confidence that the situation
of freedom of speech in Kyrgyzstan has improved several times since the events of April 7,
2010. I am glad that the situation 2 years later continues to improve, that is; do not have
the pressure that was before the April events. This situation was, and after March 24, 2005,
but then almost all the free press in the country was depressed and wascontrolled

by Bakiyev's entourage.

At this time the press is free, but not completely. Media close to

opposition politicians continued to criticize the power structure, butthey act at the bidding of
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those same politicians. The authoritiescontinue to use national media to their
advantage. But it is worth noting that even the main channel of the country - OTRK —

changedfor the better.

Elena Voronina, media expert, believes that the freedom of speech is improved in Kyrgyzstan
comparing to 2010. There appeared an investigative journalism. Whereas previously only a
fewpublications dealing with this genre, but now any modern editionwants to put a rating on
the fact that he has a strong journalistic investigation. The political issue - it

is now fashionable, active. For example, the agency Chalkan.kg decided to cultivate the
politics today. They say politics - a dirty business, but each of us engaged in it. We decided to
present the policy at a very affordable, simple and understandable language, so that every
citizen understood the essence of the news. The politics should be cultivated on the language
of average person. The main character in any news publication should be a simple citizen, not
a politician, not a deputy. Through the prism of the common citizen, we look at the

politics. Therefore, the politics now does not cause such revulsion, as before.
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DISCUSSIONS

Content analysis of ten newspapers in Kyrgyz and Russian languages showed that in both

were mistakes and violations. However, the range of the mistakes is different.

Almost all monitored newspapers, a week before the election campaign started published
materials of the presidential candidates in a positive or negative tone. Newspapers “Fabula”,
“De-Fakto”, “Alibi”, “Achyk Sasat” in violation of the law, published a propaganda materials
a week before the official announcement of the start of campaign. Materials in more than half
of the observed newspapers accompanied by the comments of the author about the
candidates. These comments accompanied with expressive words, and are based either on

their own value judgments of authors or hearsays.

Information about the programs of candidates took a small part of the paid promotional
materials of all candidates. Most of the promotional materials, paid for from the election
fund of candidates, were in the form of interviews, reports, articles, comments, etc., in
which published information about the candidate, a portrait of the candidate, the interview on

a matter or his opinion.

Almost in all of the analyzed print media candidate of Almazbek Atambaev was leading in a

number of mentions as a whole, and the number of positive references.

Newspapers “Fabula», «De-Facto", "Alibi" showed kind of "loyalty" towards the candidate of
Almazbek Atambaev by posting about him the largest number of promotional materials,
not paid from the election fund. At the same time, these newspapers did not publish any critic

material of the candidate Atambaev.
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On the other hand, during the period newspapers "Delo Ney and «Achyk
Sayasat" positively "isolated" Suvanaliev from other candidates. In these papers there were

not critical materials of the candidate O.Suvanaliev.

Newspapers,“MSN”, "MK ASIA", “Argumenty I fakty", "Evening Bishkek", as a whole did

not show "loyalty" to any candidate during the Presidential Elections 2011.

Among the all candidates in the negative tone mostly were mentioned Adahan Madumarov

Madumarov, then Almazbek Atambaev Atambaev and Kamchybek Tashiev.

In the newspapers “Fabula", "Aikin Sayasat", “De-Facto», «Alibi* were published a series
of negative materials against the candidate Adahan Madumarov that could compromise

him in the eyes of the voters.

According to the interviews, almost all media experts and some editors of the newspapers
agreed that there are differences between the Russian and Kyrgyz language newspapers. It is
noted that Kyrgyz language newspapers did not meet the standards of international
journalism and writes the news on hearsays. Russian language newspaper are more ethical

and at least trying to keep the rules while covering the Presidential Elections.

As it turned out from the interviews, this differentiates between two languages newspapers
exist for a long time. Kyrgyz journalists come from the universities and immediately start to
do whatever the others say. They are working in a certain frame of which they can not cross.
Among the Russian journalists it preserved some professionals who meet the international

standards and really writes the news based on the facts.

The interviews showed that the editors of Kyrgyz newspapers do not accept that they are
biased in covering the any elections. They argued that they are independent and it is not

correct to compare them with the Russian language newspapers when both of them are issued
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in one Kyrgyzstan. Editors themselves blamed media experts, thinking that they are not

professionals in journalism and say some really stupid things.

All the Interviewers have the same opinion about the improvement of covering the news
during the presidential elections. All of them argued that the news should be balanced, based
on the facts and have a neutral and objective tone. Of course, everything should be within the

law.

Certainly, all the interviewers showed their interest in improving the freedom of speech in
Kyrgyzstan and also it was said that comparing to 2010 Kyrgyzstan has a better results

according to the Press Freedom Index.
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CONCLUSION

The Presidential Elections is a very important event in the live of every state. The choosing
the most suitable candidate is largely depend on the Mass Media. Mass Media is a tool with
help of what the candidates could be heard. Therefore the role of the journalists, and partially

the newspapers journalists are big.

Based on the data gathered in the process of the research, several conclusions can be made.

Print media, that are newspapers both in Kyrgyz and Russian language, published the
materials mostly in negative tone during the election time. They published not objective,

unverified information often based on the hearsays.

Even if the editors said in the interviews that their newspaper was writing the material within

the law, on the practice is not so ideal. Many violations of the law were notices.

Thus, concluded that all the information materials should be neutral, impartial and does
not violate the equality of candidates, while the campaign - are in themselves calls to cast a
vote for one or another candidate, disseminate information to the predominance of

information about someone, and express a preference for a particular candidate.

The ownership of these newspapers is also very important. Who pays the money will call the
tune. Research find out that often times these newspapers are belongs to particular politicians

or political parties. That is why the content of the newspapers are very weak.
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RECOMMENDATIONS

The purpose of the study was to determine the differences in coverage of the Presidential
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Elections by Kyrgyz and Russian language newspapers. After finding out their mistakes it is

necessary to introduce professional ethics and standards policies to the politics of the
country. Information policy in the country is absent. Without the creation and

implementation of this policy can not be further development of the media.

This promotion of professional and ethical rules and standards must begin with

a media management.

It is necessary to strengthen the work with the faculty of journalism at universities.

It will be efficient to create a tutorial on ethics of journalism for the universities in Kyrgyz
language.

It will be good to make better a job of promoting professional and ethical norms and
standards in the environment of current and future journalists.

It is necessary to carry out the action "We demand high-quality media"(the name is
conditional), which would have spurred the media to respect the norms and standards of

international journalism.
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APPENDIXIES
Appendix A (In-depth interview of Azamat Imanaliev, Editor-in-chief of AKlIpress press

agency)

1) Moii KOHTEeHT aHAJN3 ra3eT MOKa3aJl, YTO KbIPIrbI3CKOSI3bIYHAS Mpecca,
AelCTBUTEILHO, MUILET MATEPHAJIBLI 00JIbIlIe OCHOBBIBASICH HA CJIyXaX, HewKeJH
yeM Ha akTax. [louemy y MeHsI mOJTyYHIUCHh Takue pe3yabTaTthl? 1o Bamemy, ¢
YyeM ITO CBSI3aHO?

Ha Moii cyry60 cyObeKTUBHBIN B3TJISA/I, CUTYAIHsI C KIPTBI3CKOS3BIYHBIMU Ta3eTaMu
CIIOXKHUJIAch U3-3a ycrexa B 90-x razersl «Acaba», nznaBaemoit Menvucom
OmMMKaHOBBIM. B razeTe myOInMKoOBaIlCh CIyXH, KOTOPbIE ObLIA OYEHB TOIYJISPHBI
cpenu yntateneil. K tomy xe maorne CMU npunannexat pa3HbIM MOTUTHYECKUM
CHJiaM, H03TOMy OHMH BBITTOJIHAKOT TpGGOBaHI/IH CBOHX BJIAACJIBLICB, II€YaTaA
KOMHpOMaT )41 CHyXI/I 06 OIIIIOHCHTAax.

2) Ilouemy B ocBemienun 3Tux AByXx CMHU Takas orpomHasi pazHuna?

K COXKAJICHUIO, 51 HC OTCIICKHUBAJI KbIPTBI3CKOA3BIYHBIC CMU Bo BpeMA BLI60pOB,
IMO3TOMY HC MOT'y CKa3aTb O pa3HUIIC.

3) UTo HYKHO eJIaTh, YTOOBI Pa3BMBATH KbIPIbI3CKYIO npeccy? Kakne KOHKpeTHbIE
NpeJI0KeHHsI Bbl MOKeTe NMPeIJI0KUTD ?

CTouT OTMETUTD, UTO HE BCE KBIPTbI3cKOsA3bIUHbIE CMM HEKaueCTBEHHBIE.
Hamnpumep, kbiprei3ckue ciryx0b1 Pagno «Coboaa», bu bu Cu, «Ilsroro kanama» u
apyrue paboTaroT npopecCuOHATBHO.

4) Kakue He10CTATKM Bbl BUIUTE B OCBEILCHNH NMPEe3UACHTCKUX BHIOOPOB B 1e1om?
YTo NMEHHO M KaK HY>KHO OCBElIaTh B MPe3WJAeHTCKUX BbIOOpax?

YTo UMEHHO M KaK OCBEIaTh — 51 HEe 3HaI0, TaK KaK Ka)kJble BBIOOPH! YHUKAIBHBI U
HEJIb3s1 CTOIPOLIEHTHO KOIMUPOBATh METO/, UCIIOIb30BaHHbBIN Ha MPEIbLAYIINX
BbIOOpax. MHOTO€ 3aBHCHUT OT TOT0, KTO Y4acCTBYET (aJIbTEpHATUBHBIC JIU BBIOOPHI,
HACKOJIBKO CHJIbHBI KaHUAATHI), KaKas MOJIUTUYECKas CUTyauus B JaHHoe Bpems. [1o
unee, CMU nomxHbI 1aBaTh BCEM KaHIUAAaTaM OJMHAKOBBIE YCIOBHS, HO KaK
MOKa3bIBaeT NMpakTHKa, Kaxaoe CMU Benet cBOIO MOJIUTHUKY, OCHOBAHHYIO HA
NpeanoYTeHu: U Ha oobeme pekinambl. B Keiprezcrane 6omnbmas yacts CMU
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IMPUHAJIC)KUT PASHBIM INOJIUTUYCCKUM CUJIaM, U OT 3TOT'O 3aBUCUT XapaKTEp
OCBCIICHMA TOI'O WJIM MHOI'O KaHauaara.

S) Huaexc cBo00abI pecchl MOKa3bIBaeT,4T0 KpIprei3cran yay4muniics B
ocBemenun HoBocTel 3a 2010 roa (¢ 159 mecta moaHsiiics Ha 108).
OTHOCHTCH JIM 3TO K MOJTUTHYECKOMY OCBelIeHHI0 HOBocTel B eaom? Ectb
JIM yJy4IIeHusl TyT?

MOo3HO cKa3aTh C YBEPEHHOCTBIO, UTO CHUTYAIUs cO CBOOO/I0H CclloBa B
Ksipreizcrane ynydmmnack B pa3sl mocie coobrtuii 7 anpens 2010 rona. Pagyer,
YTO CUTYyallus CIyCTs 2 roJla MPOAOIKAET YIyUIlaThCsi, TO €CTh HET TOTO
JABJICHUSI, KOTOPOE OBLIO JI0 anpelbCcKuX coObITui. [logo0Has cutyarus Oblia u
nocie 24 mapta 2005 rozaa, HO 3aTeM MPAKTUYECKH BCsl CBOOOHAS ITpecca B
CTpaHe ObLIa Mo/IaBJIeHa U cTajla MOAKOHTPOJILHOM OKpYKeHHUIo bakuena.

B nannoe Bpems npecca cBoOoHa, HO He MoiaHOcThI0. CMU, 6nuskue
ONIMO3UIIMOHHBIM MOJIUTUKAM, TPOIOKAIOT KPUTUKOBATH BIACTHBIE CTPYKTYPHI,
HO JICMCTBYIOT OHH I10 YKa3Ke TeX K€ MOJMTUKOB. BiacTu npoaoikarT
MCIIONBb30BaTh leHTpaibHbie CMU B cBoux mensx. Ho ctout otMeTuTsh, 4To naxe
caMblil rnaBHbIN TesnekaHan ctpainbl — OTPK — u3Mmenwics B mydiiryto cTOpoHy.
Ha tenekanane B pa3lIM4HBIX Telenepenadax adCoIOTHO CBOOOIHO U Oe3
[EH3YPbl IPUHUMAIOT YYaCTHE MPEACTABUTEIH OMMO3HUIINH, YeTO HE MOTJIO OBITh
BO BpeMsI ITpaBiieHUs AKaeBa UM «1103Hero bakuesa». B Brilmyckax HOBOCTEM
OTPK u «IIaroro kanama» (BTOpOro Mo 3HAYUMOCTH TeJIeKaHala B CTPaHe) AAl0T
cOaIaHCUPOBAHHYIO0 HHPOPMAIIUIO O TTOJIMTHYECKOU CUTYAITUH.
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AppendixB (In-depthinterviewofElenaVoronina, an independent media expert, columnist of

information agency “Chalkan.kg”)

1) Moii KOHTEHT aHAJIU3 ra3eT MOKa3aJi, YTO KbIPI'bI3CKOA3bIYHAA IPEcca,

HeﬁCTBHTeﬂbHO, NMUIIET MaTepHuaJbl 00JIb1lIe OCHOBBIBASICh HA CJIyxax, HEKeJIn

yeM Ha Ppakrax. [louemy y MeHs1 MOJy4YWJIUCh Takue pe3yabTatbl? Ilo Bamemy, ¢

YyeM ITO CBSA3aHO?

Jlaxke eciii He TPOBOJIUTH TAaKOW aHAJIN3 YIIyOJICHHBIN, KAKOW THI TIPOJIesaa, s TOXE
HMMeJia TaKOoe ke MPEJACTABICHUE O KbIPTBI3CKOA3BIYHOM npecce. OTBevast Ha TBOU
BOIPOC, MOT'Y CKa3aTh, YTO, IEUCTBUTEIHHO, B PYCCKOSI3bIUHBIX U3aHUSIX OanaHc
coOrofancs, TO €CTh HUKTO Ha Ty WX UHYIO CTOPOHY He BcTaBal. B To ke Bpems, B
KBIPTBI3CKOSI3BIYHOM Mpecce €CTh TaKhe U3JaHusl, KOTOPbIE KaK-TO COOTBETCTBYIOT
MCKAYHAPOAHBIM CTaHAApTaM, TO CCTb HC BCC ra3CThl NUIIYT OI[HOGOKYIO
nH(popManuio. TBOM MPOLIEHTHBIE COOTHOLIEHUS B KbIPI'bI3CKOSI3bIYHOM ITpecce
IMOKAa3bIBAIOT, YTO TC UJIW MHBIC I'a3CThI HC MbITAIOTCA COOTBETCTBOBATH HOPpMAaM
KYPHAITUCTUKHU. B Kax10i1 pe1akiiu €CTh CBOE€ MOHUMAHUE PEaKIIMOHHOM
MOJINTUKHU, IPUHIUITEL pabOTHI ’KYPHAJIMCTOB BO BpeMs BbIOOpOB. Jlaxe eciu
’KYPHAIHUCTHI MBITATUCH OCBEIAaTh cOATAaHCUPOBAHO, Y HUX MPOCKAIIb3bIBAT JIEMEHT
npomnaradisl. Y mosToMy ux yuTatenu, u3dupaTenu AeIaad CBOU BBIBOJBI O
KaHauaaTax, OCHOBBIBASICh HA 3THUX MAaTCpUajiax. OTCYTCTBI/IG CTaHOAapTOB Y
’KYPHAJIMCTOB BO BPEMs OCBEILICHHUSI BEIOOPOB — 3TO MOKA3aTeNb KyJIbTYphI
KYPHAJIMCTOB B LIEJIOM. B pyCCKOSA3BIUHON Ipecce TaKxKe, Jaxe B TEX U3AaHUAX,
KOTOPBIC Thl aHAJIM3HUPOBajIa €CCTh MAaTCpUajibl, KOTOPBIC HC COOTBETCTBYIOT HOpMaM
MEXIyHApOAHOM KypHATUCTUKU. HO OHM, XOTS ObI MBITATUCh YXOAUTH OT
MIpoIaraH/ibl, Y4eTKO MOHUMAIIU T1ie HHpopMaIus, rie npornarayia, rie pekiama.
KbIprei3ckos3praHas mpecca Bce paBHO UIET Ha OBOJY Y CBOETO MOTPEOUTENS, a
MOTPEOUTENH MOXKET OIPaHUYNBATHCS KAKUMU-TO TeorpaduueckumMu pamkamu. Ta xe
razeta «®abymna», Hanmpumep, OOJIbIIe OPUESHTUPOBAHA HA KUTEJCH KHUIL.MACCUBOB .
A kak HU3BCCTHO, 3TO BBIXOJLBI UX PCTUOHOB. B stom ClIy4ac, )XXyYpHaJIUCT HAYUHACT
COOTBCTCTBOBATH UX YPOBHIO, HCTO OH HC JOJI’KCH HUKOTAA ACJIaTh, U IPCBPAIACTCA B
npomnarasaucra , YTo Mbl IBHO BUIWM B KI)IpFLI?;CKOSIBI)I'-IHOI\/’I nmpecce. B
pYCCKOﬂ?;I)ILIHOI\/JI TOXKC €CTh CBOU HICPOXOBATOCTU, HO HAMHOI'O MCHbLIIEC, ITIOTOMY 4YTO
TaM eIlle OCTATUCh MPOPeCCHOHATbHBIE KapPbl, KOTOPbIE TOHUMAIOT, YTO TaKOE
KYPHAIHUCTHUKA.
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2) YTo0 HY:KHO AeJ1aTh, YTOObI pa3BUBATH KBIPIbI3cKYI0 Npeccy? Kakue
KOHKPeTHBbIE NMPe/IJi0KeHHs Bbl MOKeTe MPeIJI0KUTDH ?

Hy>HO 00y4aTh 3THX CaMbIX KypHAIUCTOB. CeroHs B KbIPTBI3CKOSI3BIYHON
npecce chOpMHUPOBAJICS HEKUI CETMEHT, KOTOPBIN BCSIUECKU OTPHUIIAET CTAHIAPTHI
KypHaIUCTUKHU. BoT 310 SOS. DT0 HEKuii CUrHall, KOTOPBI TOBOPUT, YTO HAO
MCKaTh MyTH K JUAJIOTH K 3TUM KypHanmucTam. lJig 3Toro Hy>kHO OpaTh cpa3y ux
CTaThH, M Ha SIPKUX MMPUMEPAX MOKa3bIBaTh, YTO BOT TaK UJIM TaK HEJb3s MUCATh.
Ecnu onn B oTBET OyAyT rOBOPUTH HAM 3TO HE HAJ0, Y HAC €CTh PEUTHHT, y HAC
€CTb CBOW YMTaTEINb, TO TYT HY>KHO YK€ paboTy BECTH C peIaKTOpaMH ra3erT.
OTcyTcTBHE peAaKIIMOHHOM MOJIMTHKY — 3TO HOMEp J1Ba po0ieMa. A nepas
npobiemMa — 3To HU3KUH ypoBeHb 00pazoBanus. CerogHs He KaKIasi Macc Meaua
MOKCT IOXBACTATHCs, UTO Y HUX C€CTh TaKoOH JAOKYMCHT IIOJ] Ha3BaAHUCM
«peAaKIMOHHAs MOJUTUKa». B 3TOM TOKyMeHTe O KHBI ObITh OMUCaHBI BCE
mpaBa 1 00s13aHHOCTH )KypPHAJIMCTA, a TAKXKE KaK OH JIOJKEH OCBEUIaTh BHIOOPHI.
Ecnu y n3nanust HETakoro JOKyMEHTa 3TO MUHYC, 3HAUUT 3TO «GKETas Ipeccay,
T.€. Ipecca, KoTopasi He 00pa3oBaHHas, HE KaUeCTBeHHas U He coBpeMeHHas. Ha
TPCHUHI'U, YCTPpAUBACMBIC CIICHIUATIBHO JJIA OGy‘IE}HI/I}I KYpHAJIUCTOB,
KBIPIbI3CKOSI3bIYHBIE JKYPHAIUCTHI He puxoasT. [louemy? [loTomy uto y HUX
HETYy PEIAaKLMOHHON ITOJIMTUKY, 3HAYUT PEIAKTOPhI OTUX I'a3eT HE
3aMHTEPECOBAHbBI B 3TOM. Eciu gaske mocMOTpeTh Ha BEPCTKY
KBIPIbIXCKOA3BIYHBIX I'a3€T, Mbl BUAUM HUX AJIAINKUCTOCTL; OHU NBITAKOTCA IIPUBJICYD
BHUMAaHHE YUTATEIEH CBOECH MECTPOTOM, HEKUI «BOCTOYHBIN Kypary», KOTOPBI B
ra3ere HUKaK HEeIPUEMIIEM.

3) Huaexc cBo00abI NMpecchbl NOKAa3bIBaeT, YTO KbIproui3cTan yjaydmuics B
ocBelenun HoBocTel 3a 2010 rox (¢ 159 mecta noaHsiiicsa Ha 108). OTHocurces Jau
3TO K MOJUTHYECKOMY OCBellleHHI0 HOBOCTel B neioMm? ECTh M yiay4lieHust
TYT?

Jla, MBI cTajy HEMHOTO OTJIMYATHCS B OJUTHYECKOM ocBelleHuu. [losBumich
KYPHAIIMCTCKHE pacciaeqoBaHus . Eciiu paHblle BCEro HECKOJIbKO U3IaHUI
3aHUMAJIOCh ATUM >KaHPOM, TO CETOIHSI TI000€ COBPEMEHHOE M3/IaHNUE XOUET
MMOCTABHUThH Ce0C PEUTHHT HA TOM, UYTO Y HETO CHIILHOE KYPHAIHCTCKOE
paccienosanue. [lonmuTudeckas TeMa — OHa CeroiHs MOJHa, aktTuBHa. Hanpumep, A
Chalkan.kgceroaus pemmiio KyJIbTHBUPOBATh. [ OBOPAT, MOJIMTHKA — TPSI3HOE JCIIO,
HO KaXJIbId U3 HAC 3aHUMAETCS 3TOM MOJTUTUKOU. MBI pelnin npenogHOCUTh
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MOJIMTUKY HAa OYE€Hb JOCTYITHOM, IPOCTOM U TIOHATHOM SI3BIKE JIJISl TOTO, YTOOBI
KaKIbIH TpaXkIaHWH IOHUMaJ cyTh HOBOCTei. [lonutuka nomxHa ObITH
OKYJIbTUBUPOBAHA Ha SI3bIKE OOBIYHOTO YeJIOBEKa. [ TaBHBIM repoeM HOBOCTEH y
TM000T0 U3/IaHus JOJKEH CTOATH OOBIYHBIN UeIOBEK, He TIOJMUTHK, He enmyTar. Yepes
MPU3MY OOBIYHOTO TPaXkKAaHMHA MBI CMOTPUM Ha MOJUTUKY. W mo3TOMY, MOJTUTHKA
CEroJIHS HE BBI3BIBAET TAKOTO OTBPAILICHUS, KAK PAHBIIIE.

Y10 MMEHHO U KaK HY/KHO OCBEIIATDH B MPE3UACHTCKUX BblﬁOan?

B n1060i1 mpeaBpIOOpHON KOMITAHUH BayKeH IpakIaHUH. Macc Menua 3To He
WHCTPYMEHT aruTalluy Win rmponarasabl. Hy>KHO W30aBIsATECS OT 3TOTO KIIHIIIE,
KOT'/1a PeaKIlus U KyPHAJIUCTHI BO BpeMsl BLIOOPOB PaCCUUTHIBAIOT
noa3apaborath. Hy 3/1eCh 0O4eHb MHOTO 3aBUCHT €III€ OT KYJbTYPBI CAMOTO
KYPHAJIMCTA, €CIIM OH MEPBOKIACCHBIN )KyPHAINUCT OH JIOJKEH IOHUMATh, YTO OH U
0e3 ATuX «mabdarmek» MoxeT 3apadborats. Ho cerogHs kapTuHa TakoBa, 4To
OOJIBLIIMHCTBO KYPHAIUCTOB M pelakiuy OeHble. 1 oHM cuMTaroT, YTo mepuos
BBIOOPOB — XOpoliee Bpems 11t 3apaboTtka. M Torma oHu 3a0BIBAIOT O
npeJHa3sHauYeHUH XKy pHaIucTa. S HalerCh, 4TO MPUIAET BpeMsl U Mbl OyaeM
OTHOCHUTCSI K BBIOOpaM, KaK K psI0BOMY SIBJICHHUIO. JKypHaIHUCTaM HYKHO HAYYUThCS
CTaBUTH ce0sl HA MECTO PSIOBOTO IPaXKTAHUHA U TOT/Ia OHH MOMMYT, 4TO M KaK HYXKHO
Jy4Ille OCBEMIATh.
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Appendix C (Interview of Sultan Jumagulov, executive director of “Azattyk™)

)

2)

Moii KOHTEHT aHAJM3 ra3eT MOKa3aJl, YTO KbIPIbI3CKOSA3bIYHAA Mpecca,

AeHCTBUTEJIBbHO, MMIIET MAaTEPHAJIbI 00/IbIIe OCHOBBIBASICH HA CJIyXaX, HEesKeJIH
yem Ha ¢akrax. [louemy y MeHs1 moTydH/Iuch Takue pe3ybTarbi? Ilo Bamemy, ¢
4eM ITO CBA3aHO?

bupununnen, Oy cantka Oaimaneiryy. XXypHaIUCTHKA SJITUH CalThIHA
OaitnanpiTyy 60510T. OpyC *KYpPHAITUCTUKACHI KOI KbUIBIM Mypia KaJlnTairad. Al
OYWHOIIYK KypHAIUCTUKAra >kakbiH. OO0 )KaKTaH Taxpbiitoa, yary anar. Omoro
anap yuiakka basHraH, 34TeKe MEHEH TaCThIKTajJ0aran MaTepuaniapabl
xapbisiiabaiiT. KeIproI3 )KypHaIMCTUKACH! K€U KaanTaHAbl. KbIprel3 3m 003 3Ku
cyisiemere kakbiH 3J1. byny ManacTan nene kepyn »kata0br3. OmIos cair a3sip
KBIPT'bI3 KYPHAIMCTUKACKIHIA KOPYHY Katat. 90 *xKbUTaaphbl MUK Ky pPHATUCTHKA
naiiga 6oaroH COBETTHK KYPHATUCTUKAHBIH opryHa. OMIOHyH OamaTtbiHga Ous
Typranos13. YUHOBHUKTEPH COTYTI, UIII MEHEOH, UILICU3 3JIeOU, aHbI 311 OKYH
Oamrraran. OmonoH 6epu 20 KbIO OTYIT KaJIIbl, OUPOK aJl CalT OalllKka re3uTTepre
KaMbUIBIIN, aHaH OyJI HETU3TH KaHp O0JIyN Kajabl. ©3repyml Kepek, TyHHeIyK
KYPHAIMCTUKAHBIH CTaHJapTappbiHa eTyl kepek. Kemn tapantyy xa3birm, 6up
HOpMaJapra Ter KeJITHPHII XKa3TraH Te3UTTep KOK IMec, OUpOK anap a3 sesa.
[Taitmoo ydareiHaa caducaTybliap ©316py re3uTTepre 3aka3 KpiiMaibl 0ap. Keipre3
Te3UTHH/IC UIITeTeHAep as0aii a3 allyIbIK ajbIaT. DKOHOMUKAJIBIK JKarbl as0aii
Hayap. Ailna )kok Oup OM3HECMEHAEpANH, casicaTubLIapAbIH 3aKa3/1apAblH
arkapbimat. Kepek 0osnco “AHbI ke MyHy skamanzaan koiay, 100$ 6epeous”
JeTeHIepIu KopyTl, yrym xypeoys. Lllaitnoo maansiaaa, peqakTopiiop, KIF4eBOi
KYpHAJIHCTTEp aKya Taar anblmaT. ['e3utrrepau na casgcaTdbuiap e31epy 0emy
aNbIIIaT aHaH aHbI KypaJj KaTaphl Maijaianplmat. A3bIp KOl re3UTTEPIUH YCTYHO COT
UIITEPH KYPYII &KaTaT. Anamaap e316pYHYH ap-HaAMBICHIH CaKTal Kajblll YU4yH
anapAbl MIUIJTMOHJIOTOH aK4dara cOTKo Oepum kaTeimat. bup uetu Tyypa, smHere
JIETeH/Ie )KyPHAJMCTTEp MaKalia )a3raHja, MbIi3amMIbIH aCThIHAA, MOPAJIJIbIK KaKTaH
71a )KOOTIKePUYMIIMK ce3uill KepeK. Kplprbi3cTanra a3plp sKaHbl TUNITETH OacMaliapabiH
YJrycy ketnen »xarar. “As3aTtTsik’, “bu-bu-Cn” oKIOroH, 311 apaiblk cTaHAapTTapbl
KapMaHBIT UIITETeH Te3UT 00JICO KaKIIbl 00y10T 2. “XKanpl Areim”, “Jle ®akTo”
apakeT KbUIBII JKaThIIIAT, OUPOK 6aaprOup Aene 3CKU MEHTAIUTET KOPYHYII )KaTaTTa.
bupeeny cokkycy keice, KbIpThI3 Te€3UTH asi0aii corot. bupeeny makraca, KeH 3Jie
Kynaiipia skaHbIHA aImapsi MakTamar. bupok Oy e3repyniet anderre, aiiia )oK
©3repyJIeT, aHTKEHH KOOM ©3TepyJIyIl jKaTaT. O3repyirycy keindece Tupakaapbl
Tyue OepeT, re3uTTep xKalblaa OepeT. A3bIp MbIHA KOIT T€3UTTEP >KaObUIBII, SITEI
3J1€ YBITHII aTart.

Y10 HYKHO J1eJ1aTh, YTO0bI PAa3BUBATh KBIPrbI3cKYI0 npeccy? Kakue
KOHKPeTHbIEe NPeIJI0KeHHs Bbl MOKeTe NMPeIJI0KUTD ?

50
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XKypnHamuctrepau okyTca aa 60710T. MUcab, 371 apalibIk KOMIIaHHUsIIap1a SMHETe
KYPHAIHCTTEPU KYUTYY, SMHETE JIETeH e anap ThIHOAil TPEHUHITEpIU OTKOPYIIOT,
OKyTymaT. MeH aupekTop 60ayn Typcamaa, MeHH ThiHOal [Iparara sxe Oamrka
KaKTapra TPEHUHTE KOHOTYII TypyIIaT, yiaam Gopmana kapman. JKypHamuctrep
OKyHY OYTYTI 3Jie, TUTIOMIOPAYH YOHTOKOO CAIBII aJbIl 3JI€ KYpe OepHier,
TPEHUHTTEpJIeH oTnel. By Oup jxarbl. DKMHYY JKarbl, )KOHOMHUKAJIBIK JKarbl. Jrepe
KAKIIbI alJIBIK TOJIOHYII, 39 KUMJIU COKITOM, HOpMasapra Tyl KeJITeH MaKaiaiapabl
ka3 JeIIce, JKa3bIIIaT dJie/a.

YT0 HMEHHO M KaK HY’KHO OCBelIaTh B MPe3UJAeHTCKUX BbIOOpax?

Mucanbl, 6u3 fene «A3aTThIK» MARI00 yayp/aa Ka3blll )KATThIK. bupuH4IM opyHIa
YareUIIBIPYy HEUTPAJAYy KaHa 0OOBEKTHBIYY TOHIO Ooiymry 3apbul. bupok
OGaapuOup OMp MHTPHUTA, CEHCALMSUTBIK MaTeprai a1a ooynry kepek. CeHcanusiap
KeIl 3J1€ KepAeH TaOblIaT: KaHIUTTap/IbIH CYHIOTeH CO3A6PYHOH, aaapbiH
ypaaHJaapbl KaHYAJbIK TEPEH.

TonTypa KbI3bIK HEpcenepan Taan yblkca 00JI0T. A OU3AUH KbIPThI3 )KYPHAINCTUKA
TBILIKBI HEPCEJIep KOHYHI® 1€ ka3a Oepuriet na. XKeH ai1e Oyl skamaH ke aj
JKAKIIBI JCTI 3JI€ aJIbIIl )KATTHIIIAT J1a.

Y1y nou3AnHa3bIPKbIKYHA®HHET U3 TKATaaubLTBITBIOBI3.
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Appendix D (In-depth interview of Ulugbek Babakulov, Editor of the newspaper “MK Asia”)

1)

2)

3)

Moii KOHTEHT aHAJN3 ra3eT MOKa3aJl, YTO KbIPIrbI3CKOsI3bIYHAS Mpecca,
AelCTBUTEILHO, MUILET MATEPHAJIBLI 00JIbIlEe OCHOBBIBASICH HA CJIyXaX, HeKeJH
yeM Ha akTax. [louemy y MeHsI mOJTYyYHIUCHh Takue pe3yabTaTthl? 1o Bamemy, ¢
YyeM ITO CBSI3aHO?

KbIpreI3cKkos3bI4HbIE Ta3€Thl, B OTIMYUH OT PYyCCKOSI3BIYHBIX B ONPENEICHHON Mepe
WIM JJa)Ke B MTOJIHOM Mepe MpUHAJUIekKaT ONpeleleHHbIM iniaM. [lostomy
MOJICUUTBIBATH CKOJIBKO PYCCKOSI3bIYHAS MIIM KbIPTBI3CKOSI3bIUHAS Fa3€Thl PO TOTO
WM MHOTO KaHAWJaTa Hamucana- HesepHo. Ta ke «@Palyinay Beerja Oyner nucaTb
MOJIOKUTETBHO Mpo ATamOaeBa U HeraTUBHO Mpo TamueBa u Manymaposa. [Tostomy
TYT TOBOPUTH 00 00BEKTUBHOCTHU CIIOKHO, TYT 3aBUCHUT KTO BJIa/IeJell U KTO UM
IUIATUT. B OTIMYUY OT HUX, PYCCKOS3BIYHBIC H3aHHs pabOTaIOT , B IEPBYIO OYEpE/b,
Ha ce0s1. U Bce TyT 3aBUCHUT OT CTEIIEHH MOPAJIbHOMN JIeTPaAMPOBAHHOCTH PEIAKTOPA.
Ecnu y pegaxkTopa nenp-HarpecTy mo0osbliie AeHEr U CBAJIUTh, TO EMY BCE paBHO
KOT'O TUAPUTb.

I"azetoit «MK Asus» Bragero s cam, U yUpeIUTENb S U OpraHu3aius 5.

Y10 HYKHO e 1aTh, YTOObI pa3BHBAaTh KbIPIbI3CKYI0 Npeccy? Kakne
KOHKPeTHbIEe NPeIJI0KeHHs Bbl MOKeTe NMPeIJI0KUTD ?

Hy BoT MBI 00yuaem, 00ydaem 3THX KypHAIHUCTOB, a TOJIKY-T0? Bompoc 3akmtouaercs
B pyroM. Bce 3aBHCHT OT TOTO, KTO IJIATUT AE€HBIU. B TakoMm cimyyae 00ydaTh HY>KHO
BIIQJICIIBIIEB Ta3eT. A HYXKHO JIU 3TO Biajienbiiam razet? Koneuno, Het. S ObI HE cTan
Ha3bIBAThHb KI)Ipl"I)I?;CKO}ISI)I‘IHI)Ie Ta3€Thbl B IIOJIHOM CMBICJIC I'a3€TaMH, 3TO 6OCBI)I€
TUCTKH. BOEBOI TUCTOK OMpeNeIeHHOTO KaHIuIaTa WK ke naptuu. Bot «®adynay -
ato 6oesoit sctok CIIIK. Hy penakTopoB Toke MOkHO 00ydaTh. Ho ux KTO
HA3HAYaeT, UX Ha3HAYaIOT CaMU K€ BIAJIETbIIbl. 3/1eCh MPOCTO HAA0 MOTUTHKAM U
MapTUSM 3aPETUTh PUHAHCUPOBATH ra3eThl U Bce. HO 3TO HEBO3MOKHO OISITH XKE.

YT0 HMEHHO M KaK HY’KHO OCBelIaTh B MPe3NJAeHTCKUX BbIOOpax?
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Bo Bpemst BBIOOPOB BCe OCBEIIAIOT OJHO U TO k€. Bo-mepBhIX, OCBEIIaloT BeCh
HEraTHB WJIH K€ CTapaloTCs HAUTH YTO-HUOYIb HETATUBHOE B 3aBUCUMOCTH OT CBOEH
HANpPaBIEHHOCTH. B ujeane Hy>KHO MUCaTh BCIO MIPABIY, BCIO KPUTHUKY PO 00enx
CTOPOH. DTOT0 NPUIECPKUBACTCA U Halla Ta3eTa. Mbl KPUTUKOBAIM U ONIO3ULIUIO U
IIPO-BJIACTb.
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Appendix E (In-depthinterviewofBermetMalikova, columnistforthemaineditor of “Evening

Bishkek™)

1) Moii KOHTEHT AaHAJIU3 ra3eT NOKAa3aJ, YTO KbIPrbI3CKOSI3bIYHAS Mpecca,
AelCTBUTEIbHO, MUILET MaTepUAaJIbl 00JIbIlie 0CHOBBIBASICH HA CJIyXaX,
Heskes M YeM Ha (pakTtax. [loueMy y MeHsI MOTyYWJINCh TaKUe Pe3yJbTaThl?
ITo Bamemy, ¢ 4em 3T0 CBsI3aHO?

Bo-nepBbIX, HYy’)KHO HCXOJUTh U3 TOTO, KTO XO3MH ATOro n3nanus. Kak npasuio,
9TO KBIPIBI3CKOSA3BIYHBIE — ITO YACTHBIEC Ia3€Thl U OHU OTHOCATCS K
OTIpe/IeIEHHBIM MOJIMTUYECKUM IpyIaM. A pycCKOs3bIYHbIE Ta3€Thl OHU OoJiee
HE3aBUCHMBI, XOTS TOKE YyacTHbIe. MOXKET Tpaaulus TaK CI0KWIACh, YTO JTa
HE3aBHCHUMOCTb C OJHOM CTOPOHBI SKOHOMMYECKAs, a C IPYrol CTOPOHBI
HE3aBHCHUMOCTB OT BIMSHMS IMOJIMTHYECKUX rpynn. Cpeau KbIprbI3CKUX cendac
MOSIBUJIMCH I'a3eThl, KOTOpbIE 00Jiee UM MEHEee He3aBUCUMBI, 3TO «/le dakToy.
Bce ocTanpHbIe ra3eTsl — 3TO BHO BBIPaKECHHBIEC 3aBUCHMBIE a3€ThI.

2) Yto HY:KHO 1eJ1aTh, YTO0bI PAa3BUBATh KbIPrbI3cKYyI0 npeccy? Kakue
KOHKPeTHBbIE NPeIJI0KeHH Bbl MOKeTe NMPeIJI0KHUTD ?

Tyt npoGiema KaapoB Ha JHII0. B KbIPTbI3CKOSI3BIYHBIX ra3eTax HE XBaTACT
’KYPHAITUCTOB, O0OYYCHHBIX IO MEXTyHAPOIHBIM CTaHIApTaM, YMCIONIUX MMHUCATh
10 MIPUHIUIIAM MEKIYHAapOJHON KYPHAIUCTUKU. A TaKXKe, KYPHAIUCTAM OUYEHb
Ba)XHO MMETh KOHTAKTHI C JIFOJIbMH BO BCeX cepax, IUPOKUI KPyT KOHTAaKTOB —
3TO HeMaJIOBaXHbIH (hakTop. K cokaaeHn o, MOJIOIbIC JIFOAH, KOTOPbIC TPUXOISAT
cpasy IOCJIe YHUBEPCUTETA, Y HUX HET TAKOT'O ONBITA, © OHU MOTYT JIEJIaTh TOJIBKO
TO, YTO UM CKaXyT. TYT OYCHb BaXKHO, YTOOBI )KYPHAIUCT MPEKIC YEM ITPUUTH B
rasery, oTpaboTaa B HOBOCTHBIX CITy’k0ax, B areHCTBax, Ha pajno, Ha
TEJICBUJICHUHU, M HAOUPATh 32 3TO BPEMS KOHTAKTHI. Y HAC B KBIPTBI3CKUX
U3aHUSIX KOJUICKTHBBI HEOOJBIINE U OCCHb TPYIHO OBITh CIICIIUAIIMCTOM B OJTHOM
OGHaCTI/I: OWH-ABa YCJIOBCKA MOFYT CHCI_[I/IaJ'II/I3I/IpOBaTBC5I, a OCTaJIbHBIC numyT
000 BceM, J1a HA O YEM.

3) YT0 MMEHHO M KAaK HYKHO OCBCIIATh B MPE3UJCHTCKHUX BbIOOpax?
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4)

55

[Ipecca otnryaeTcst OT TeIEBUICHUS TeM, YTo Ha TB Mo)XHO poBOAUTH 1e0aTHI,

A€ CTAJIKUBAKOTCSA I/IHTepeCI:I. B ra3e€Te 3TO CIOXKHEC, HOTOMy YTO MBI BCC-TaKn
OorpaHUYECHBI 3aKOHOM. Bo Bpems arutanuu Mbl UMeeM MPaBo MyOJIUKOBAThH
TOJIbKO MaTepHUalbl, MpoIUIaYeHHbIe U3 (oHa KaHauaToB. He TonbKko Hara
ra3er, HO ¥ MHOTHE BO BPEeMs BEIOOPOB MBITAIOTCS JaTh KaK MOXHO OOJIbIIIE
Iiomaan ajist peKJIaMBI KaHIMUJaTOB. BCG-TaKI/I peKnaMa- 9TO 4HaCTh J0xX04da.
[TosToMy 3/1€Ch €AMHCTBEHHOE ATO ACPKATh HEUTpaIbHYIO o3uluio. Harra
raszera Bcerja npuepKuBajach TaKOM MO3ULUU U OTKa3bIBaJla HEKOTOPBIM
KaHAUIaTaM B KAaKUX-TO MaTepuaiax. Mbl TOHMMAEM, 9TO BEIOOPHI — 3TO
BPEMEHHOE MEPOTIPUATHE, a PEIyTalus — OHa OOJIbIIE CTOUT.

CymecTByeT Jid B Ballleil razere pelakiuOHHAS MOJUTHKA?

VY Hac ecTb JOTrOBOpP, IPOCTO TPYIAOBOM JIOTOBOP , TJI€ pACIUCAHBI 00S13aHHOCTH
KypHanucta. JKypHaIuCT T0JKEH HECTU OTBETCTBEHHOCTH 32 HH(POPMAIIHIO,
KOTOPYIO OH AaeT B myOaukaiuio. OH 10JKeH MOHUMATh, YTO €CJIM OH J1acT
HEMpPaBAUBYIO HH(OPMAILIHIO, MOTYT OBITH Cy/1eOHbIC UCKU. Y HAC HET KaKUX-TO
OFpaHI/I‘IeHI/II\/JI mrcaThb TO WJIH 3TO, HO B KAXKAOM M3 HAC €CTb BHYTPCHHUC
3/IpaBOMBICIIHE U HEKUH IIEH30p, Mbl TOHUMAEM, UYTO €CTh ONPE/IEICHHBIC
ATUYECKHUE HOPMBI, KOTOPHIE HY>KHO COOJIOIATh.
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Appendix F (In-depth interview of Atyr Abdyrahmatova,Editorial Advisor of OTRK,

ombudsman)

1y

2)

Moii KOHTEHT aHAJIH3 raser M0Ka3aJl, YTO KbIPIrbI3CKOA3bIYHAS Npecca,
AeHCTBUTEJIBbHO, MMIIET MAaTePHAJIbI 00/IbIIIe OCHOBBIBASICH Ha CJIyXaX, HesKeJIn
yeM Ha ¢gakrax. [louemy y MeHs1 mosyunauch Takue pe3yiabrarsl? Ilo-Bamemy, ¢
YyeM 3TO CBSI3aHO?

MHe kaxercs, He Kak MeJiia dKCIEepTy, a Kak IOPUCTY U HAOJI0JaTelTto 32 BRIOOpaMH,
9TO CHPOC MOPOXKAACT MpeIokKeHUE. TOT CIpoc, 4TO eCTh K PYCCKOS3BITHOM Tpecce,
OH Y TIOPOKJACT TaKHEe MPOIYKTHL. A TOT CIIPOC, KOTOPBIA €CTh K KbIPTBI3CKOSI3bIYHOM
mpecce, COOTBETCTBEHHO TaKHWe ke pe3yJibTaThl. K coKajIeHHIO , TOKa Harle
0OIIIECTBO MPUBBIKIIO PACCYXkIaTh , OCHOBBIBASICH HA CiyXaX. JlaXke eciiu B3sSITh HAIIUX
MOJIUTUKOB, TI0 HUM BUIHO, YTO UM TaKXe JIer4e amnme/uimpoBaTh ciayxamu. U
MO3TOMY IIpecca MUIIET TaKXKe, KaK Pa3roBapuBacT OOMIECTBO, KAK pa3roBapUBacT
HalllY [IOJIMTUKU. B 3TOM I1aHe y MEHS K CaMHUM KyPHAJIUCTaM MaJIO IIPETEH3UMN.
.HIO)II/I CaMM XOTAT 3T01>i BOT )KGJ'ITYXI/I, COOTBCTCTBCHHO U TAKMC BOT HOBOCTHU
HOJ'Iy‘-IaIOT. HO BOT KOrjga nNUIeTCs: aHaJnuTHKa, )KypHaJ'II/ICTLI HU B KpCM cnyqae HC
JIOJDKHBI OCHOBBIBAThCS Ha CITyXax. Bo BpeMst BEIOOPOB JTFO/ICH HHTEPECYET «KPOBBY,
WHTPHTH, IIO3TOMY OHHU TaK ¥ MUIYT. Ha mociemHux BOT BRIOOpAX, MPE3UCHTCKUX
OBLTH SIBHO BUHBI BBITyMaHHBIC U HETAaTUBHBIC BEIIU. PycCKOsS3bIYHAS ITpecca- 3TO
y’Ke COBCeM Jipyroe. Bo-mepBbIX, ee yuTaTenu — B OCHOBHOM 3TO JKUTENH ropoja. Y
KaXXJIOTO M3JIaHUs YK€ €CTh CBOM HUIIIA YATATEIICH U UM BaXKHO UX COXPaHUTh. B
KI:IpI“BISCKOSIfiBI‘IHOI\/'I Hpecce HeTy IIOHATHUA KAK KOHKypeHLII/IH, B OTJIMYHUU OT
pycckos3pIYHOM. W BCE yKe TaBHO SICHO, YTO KBIPTbI3CKOS3bIYHBIEC Ta3EThI
HpI/IHaIUIe)KaT OHpeIleJ'IeHHI)IM IIOJINTUKAM, HOBTOMy TaM HET HUKAKOI'O KOHTE€HTAa, TaM
HET HUKAKOIo KadecTBa. VX make razeTaMu Ha3BaTh CI0KHO, 3TO OOJIBIIIE
nH(pOpMaIMOHHBIE OIOJIJIETEHH, OTCIOAA U UX OJTHOOOKOCTH B TI0/1aue HHpopMarmu. A
PYCCKOSI3BIYHBIM T'a3eTaM MPUXOAUTCS KOHKYPHUPOBATh, IOTOMY YTO Y HAcC
PYCCKOSI3BIYHBIX MTOTpeOuTENEeH HH(OPMAIIMH MAJIO U Ta3eTaM MPUXOAUTCS OOPOThCS
3a HUX.

Y10 HY:KHO [1e]1aTh, YTO0bI PAa3BUBATh KBIPIrbI3cKYI0 npeccy? Kakue
KOHKPeTHbIEe NPeIJI0KeHHS Bbl MOKeTe NMPeIJI0KUTD ?

O6yanL KYpHAJIUCTOB, OAHO3HAYHO HAA0, HO 34 20 JIeT CTOJIBKO BJIOKEHO IIPOCKTOB
o6yqafonmx, HO HpO6HCMBI OCTaroTCs TE€ K€ caMble. B 3TOM 11aHe Mbl HCpGO6y‘I€HBI,
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3)

Y He MPUMEHSEM 3TU 3HAHUS U HaBBIKM HA MPAKTHKE. J{7151 MHOTHX TPEHUHTH — 3TO
OTCUJIETh Ha HUX, MOMHUTH Ko(e-Operiku u yoexaTs. ECTh Takue kaTeropuu Jrojei,
KOTOpBIE€ HE IOHUMAIOT BaKHOCTh ATUX TPEHUHIOB. He 3Hato 1oka, 4To eme Mbl
JOJDKHBI IPEANPUHSATH, HO Ha JAaHHBI MOMEHT HEBOCIIPMUMYHUB HAIll HAPOJ K
3HaHUAM. MHE He HpaBUTCSI, YTO MOJIOJIbIE KYPHAIUCThI, KOTOPbIE MPUXOIAT
paboTaTh B 3TU I'a3€Thl, OHU CPa3y e HAUYMHAIOT padoTaTh B 3TUM ONPEEIEHHBIX
«pamkax». Cpeau KbIprbI3CKOS3BIYHON MPECChl HY>KHO ClIeJaTh MOJAHBIM ObITh
TOYHBIM, 0ObEKTHUBHBIM.

YT0 HMEHHO M KaK HY’KHO OCBelIaTh B NMPEe3UJAeHTCKUX BbIOOpax?

Hawm, nzbuparensm, 1a 1 ’KypHaJIUCTaM BaKHO, KaK KaHIUIAT BBITJISIUT HA TOT
MOMEHT, KOI'Jla OH BEJIET CBOIO aruTanuio. Ho BOT MexaHM3MBbl peajin3aluy ero
TUTAHOB ¥ TIPOTPaMM HE MPOTOBAPHUBAIOTCS, HE OTCICKUBAIOTCS. S 3aMedarna Oosbime
B PYCCKOSI3bIYHOM IPEcce U MHTEPHETE, YTO OHU KaK-TO MBITAINCH IPOAHAIU3UPOBATH
U MBITAJIUCH [T0Ka3aTh, YTO TO UM MHOE AECHCTBUE HEBO3MOXKHO BBINTOJIHUTH. JIt011
CPEeACTB MacCOBBIX MH(OPMAIHi{ 3TO Te JIOAU, KOTOPBIE (OPMHUPYIOT MHEHHMSI JTHOAEH.
bb110 GBI 310pOBO, €CiIK OBl )KYpPHAJIMCTHI HAYUYMIUCh OCBEIIATh BBIOOPHI B paKkypce
IIPOrPaMMHBIX HJIEeH, TO U U30UpaTessiM MPUIILUIOCHh Obl K ’TOMY IPUBBIKATb.
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Appendix G (in-depth Interview of Bolotbek Tashtanaliev, editor of the newspaper “Alibi”)

1) Moii KOHTEHT aHAJIU3 ra3eT NOKAa3aJ, YTO KbIPrbI3CKOSI3bIYHAS Mpecca,
AelCTBUTEIbHO, MUILET MAaTepUAaJIbl 00JIbIlie 0CHOBBIBASICH HA CJIyXaX,
Heskes M yeM Ha (pakrtax. [loueMy y MeHsI MOTyYWJINCh TaAKUE Pe3yJbTaThl?
ITo Bamemy, ¢ 4em 3T0 CBsI3aHO?

Byn sMu ceHuH keke n3nunaeeH. MeH, re3uTTe KoNTeH OepH UILITETeH afaM
KaTtapsbl, aHaai oino6oim. Opyc TUIYY, KbIPTbI3 TWIYY T€3UTTEp JeN HETH3U
6enbem kepekra. OMION 3J51€ OPYC THIAYY, OLION 3J1€ KbIPTbI3 THIAYY T'€3HUT
KpIprei3crana 9bITHIN jKaTaT, TYypaosl? O3y opyc re3uTTepe aeine oup
KAKTBUTYYK Oap, anderre. DMHU MEH anap KOHYHJI® alTai 311e Ko&yH, Oy
aNap/IbIH J)KeKe Ui, BUpoK HeH ceH allTKaH MUKUpre KorryaoaiM. Keiprei3
PecmyGnukachIiHBIH MAKI00 KOHYH® MbI3aMbl 0ap. O1I0 manaoo Kypyn
KaTKaHAa, Oup ail KanraxHaa, Tanankepiaep pelakiusiapra Kejaur, Mblif3am
YeTHHJIe aKda TeJeoll, 63 MaKallaJapblH )KalramTeipa anaT. busre turu xe Oy
KaHIUJAT )KOHYH/16 OMp TapanTyyilyK KbUIBII )Ka3raHTa MbIii3aM >ko1 OepOeiT. A
bux mblii3amMIbIH anabiHAa xKoom 6epedbusna. busne, sxypHamucTTepae oup
KbI3bIKUBLIIBITBIOBI3 JKOK, CO3CY3 OYJI TaJlallKepAH KaKTall KEPEK, a TATUHU
KaMaHJam Kepek AeHer. Kumucu rnpesuneHT 0oyl KeleT, e Kenoei kamalsl, 24
KaH/1al KbI3bIKYBLIBITBI )KOK.

2) Y10 MMEHHO M KAaK HY’KHO OCBelIaTh B MPe3UJIeHTCKUX BbIOOpax?

Hlaitnooro OaianbiTyy 6M3 OMp raHa HEPCEHU YarbUIBIPBIIIBIObI3 KEPEKTA,
OyJ1 IalI00 THIHY YKaHa MBIH3aM YETHHJIE 6TOT JIETCH HEPCEHH alTHIIBIObI3
Kepek. bup tapanra Typran narsl 60100#T. BuzauH 3e3uT, )KypHAIUCTTEpHOU3 4
Oup mapTusra KUpOEUT, 34 OMp MapTHsIHA MY4ye dMecnn3. bus Turu ke Oy
MapTUSHBIH KbUIBIYBIH YannaiObI3.

3) bbu10o cka3aHo APYrMMHU MeIHa IKCNEPTAMU, YTO Y KYPHAJIUCTAM MAJIO
IUIATAT, IO3TOMY BO BpeMsl BHIOOPOB OHU NMBITATCS «M013apadoTaThy,
NPONMAPHUB TOT0 WJIM UHOTO KaHaAuAaTa. UTo BbI AymMaeTe 1o 3TOMY NOBOAY?
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MeHn o101 Meaa SKCIEPTTEP JKOHYHIO alTat 3neMaa. buszne meaua skcnepTrep
KOIl, CasiCHii aKTaH Jarel, ©3716py 00JICO KYpPHAIUCTUKA KaKTaH KbUIAai
TYIIYHYTY )OKTa. ByTTYry TuTH ke OYHYH KbI3bIKUBLIBITHIH YalKaHAApAA.
Anap[pIH CYIIIOTeH ce31epyH YIyIl TYpYI 3Jie, a OyJl THTHHUH KarblH JKaKTarl
JKaTaT, aJl akya TesiereH aeicunaa. JXKypHamuctrep smec. Ommon Meaua
AKCIEPTTEP ©3/16PY CaThUIraH. Ajap 34 KaHJai TUEIIECH JKOK IpaHTTap/Ibl ajiart,
aHaH ONIOHYH ACeOMHE KalIap KaTelmataa. JKypHaTuCTTepAUH alIbITH a3 IeTeH
Macesiere KalpbuicaM, a3bIpKbl KYH/16 OapIbITBIHBIH 3J1€ aljIbIrel a3. KuManku
Kol 3keH? Myranumaep it ke BpauTap/IbIH ailsibirsl kenny? busaun
MaMJIEKETTEH KEeN-UUuIl )KaTKaH )KepuOu3 xokTa. bus, MaH1al-T39pUbU3 MEHE
Taar, yil-0ynee0y3ay Oarblm kene xaTaObi3. AHaH )KaHAKBIHIAW MUKUD JTaiibIMa
OM3AMH KUHUOU3IU KEITUPET.
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Appendix H (In-depth interview of Nurgul Abdykerimova, Executive director of Public

Association “Center for Information law”)

1) Moii KOHTEHT aHAJIU3 ra3eT NOKAa3aJ, YTO KbIPrbI3CKOSI3bIYHAS Mpecca,
AelCTBUTEIbHO, MUILET MAaTepUAaJIbl 00JIbIlie 0CHOBBLIBASICH HA CJIyXaX,
HeskesiM YeM Ha (pakrax. [louemy y MeHs mOJyYHINCHh TaAKHe
pe3yabratbl? [lo-Bamemy, ¢ 4eM 3T0 CBA3aHO?

51 He Mory ceifuac ckazarh, IOYEMY TaKas pa3HUIA Y KbIPTBI3CKOSI3bIUHOMN U
PYCCKOSI3bIYHOM MPECCHI B OCBEIIEHUH BEIOOPOB. DTO OTBETCTBEHHOCTh CAMUX
’KYPHAJIMCTOB IIepe]l CBOUMH YuTaTeIsiMi. Booobiie, mo Hammm
HaOr0IeHUsIM, BO BpeMsi BBIOOpoB 2011 Bce medaTHbIe H3/1aHUs HCAIH B
HEraTHBHOM TOHE O BceX KaHauaatax. Hamm xypHanucTel He Beerna
cOOJTI0Tat0T 3TUYECKHE HOPMBI )KypHaMCTOB. B Kbiprecrane mpunst B 2007
roJly dTHYECKUH KoAeKe KypHanucToB. B 2009 roay Obliv BHECEHBI
JIOTIOJIHEeHUS U n3MeHeHus Ha PecryOnukanckoM cheszie xKypHanucToB. K
CO’KAJICHUIO, HE BCE JKYPHAIUCTHI COOTIOAAIOT 3TOT KOJEKC U MOPOH
MOIJAIOTCS AIMOLIUSIM.

HaGmronaercst oueHb Oosnblasi yreuka kajapoB. Mbl o0ydaem u
MOJIrOTaBIMBACM )KYyPHAIMCTOB U Takue 0ojiee I MeHee
npodeCCHOHATBLHBIE Ky PHAIUCTHI 3aTEM Ye3KaloT U3 cTpaHbl. Ha ux mecto
MPUXOST MOJIOJIBIE ¥ HEOTIBITHBIE KYPHAIUCTHI, U TOTJA MOJIy4aeTCs TO, 4TO
MOJTy4YaeTCs, YTO MBI BUAMM Ha IOJIocax ra3eT. Mbl ceifuac XOIuM B KaXIyIo
KBIPTBI3CKOS3BIUHYIO PENAKIUIO H 00CyKIaeM UX MPOOIEMBI.

2) YTo0 HY:KHO JeJ1aTh, YTOOBI Pa3BUBATH KBIPIbI3CKYI0 Npeccy? Kakue
KOHKPETHBbIE MPeIJI0KEeHUsI BbI MOXKeTe MPelJI0KUTh?

C nexalOps pOIUIOTO TOAa MBI ITOOBIBAIN B 8 PEAKIIUSX Ta3€T, 3TO «AITNON»,
«Dabynay, «Asam», «Kanel AreiM», «Jle @akton, «Keiprez Tyycy», «AUblk
Cascar». Hamm skcniepTsl y:xe OTMEUAIOT, YTO UAET CHHKEHUE B OCBELICHUH
MEXITHUUECKUX IpobieM. XKypHamucThl coramaroTcs U IPUCITYILIUBAIOTCS K
HaM. MBI IpU3BaHBbl I TOTO, YTOOBI UM ITIOMOI'aTh, PEKOMEHI0BATh U
COBMECTHO BbIpa0aThIBAaTh KAKHUE-TO MEPONPUATHS ISl YIYUIIEHUS UX
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3)

pabotbl. Ha naHHBII MOMEHT MBI XOAMM K HUM U YCTPanBaeM MacTep-KIacChl.
ITpu 3THX paboTax MbI BBISIBUIIN IBE OCHOBHBIE MpoOieMsl. [lepBas — 310
HCKYCCTBO IIPOBEJICHUS HHTEPBbIOMPOBAHUS U AHAJTUTHKA. AHAJIUTHKA Y HAC
orcytcTByeT. Ceifuac Mbl paboTaeM 1o peIIeHUI0 3TUX JABYX MPOOIIEM.

C xaKnMMH 3KCIIepTaMM Bbl COTPyIHUYaeTe?

Mgl paboTaem ¢ 0OYeHb IPaMOTHBIMU 3KCIIEPTaMU, KypHanucTamu. CynTan
JKymarynoB siBIsieTCsl 3KCIIEPTOM JUIsl KbIPTBI3CKOSA3BIYHON CPEJIbI U K €r0
pPEKOMEHAALMAM OUY€Hb IpUcaynBatTcs. CKOpo MbI IIJIAHUPYEM BBIE3KATh B
PETHOHBI U IPOBOJIUTH TaKue k€ paboThl C peJaKLUsIMU TEX Ta3eT.

4) YTO0 MMEHHO M KAK HYKHO OCBEIIaTh B MPe3UJECHTCKHUX BbIOOpax?

JToJKHBI 0053aTEIBHO COOTIOIATHCS OOBIYHBIC STHYECKUE HOPMBI, 3TO
OaaHc, T0CTOBEPHOCTD (haKTOB, COATAHCHPOBAHHOCTD. A TaK)Ke HE 3a0bIBAThH
O YCJIOBCUCCKUX HOpMaX. He HY)KHO O6JII/IBaTL I‘pﬂ?)BIO OJHOT'O KaHAuadaTa B
MOJIB3Yy APYTOro. B mpomioM roxy B Mpe3uIeHTCKUX BBIOOPAaX TaKUX (PAKTOB
OBLIO OYEHb MHOTO.



	ABSTRACT
	PROBLEM STATEMENT
	RESEARCH QUESTION

	LITERATURE REVIEW
	RESEARCH METHODS
	CONTENT ANALYSIS
	Interviews
	DISCUSSIONS
	CONCLUSION
	RECOMMENDATIONS
	REFERENCES:
	APPENDIXIES

