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I. Abstract

During the last years Kyrgyzstan has faced a lot of changes in political, economic and
cultural sphere. People made revaluation of values and priorities, their interests and needs have
changed. The new technologies provide new opportunities to access information easier and

expand the media industry that also led to new media preferences.

“Old-school” media, such as radio, faced a problem of losing potential clients and it had
to pay much more attention to their audience and its needs. The role of ratings has increased

sharply because of demand of study the auditory, its behavior and response.

I think, rating is influenced how a radio station solve its problem in following spheres:
using new hi-tech technologies, changing the staff management, interaction with audience, new

marketing policy.

The radio needs have also increased and they had to adapt new reality, where the
government does not sponsor them wholly. Therefore, advertisements become integral part of
work of radio stations and searching advertisers — the common practice. The ratings come to the
fore because they supply information and statistics, which is needed for careful media planning.
And the media ratings are the evidence, in which advertisers are interested firstly while planning

distributing information about their products on radio.

Ratings provide information, which is needed for advertisers to build successful
advertising companies. They help to find the most suitable radio for their goals and budget, to
determine popularity of radio stations, their target audience coverage and price for advertising
time; to find radio, which reach specific auditory, by the rating indicators in the selected target

audience.
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This paper aims to understand the principles and methods of construction and the
formation of the ratings in radio; their use in radio work and their importance not only for
effective distribution of advertisements, but also for the formation of the internal workings of

radio stations.

The theory of management is used to explain ratings influence on formation radio
management, which based on the amount of advertisements, and to explain interdependency of

ratings and radio broadcast.

In-depth interviews with radio employers and radio managers provide enough
information to understand Kyrgyz media market, principles of radio structure and rating

application to stations work, and a structure of internal ratings.

All information in this paper was structured and evaluated according to the management

theory based on the historical development of Kyrgyz media.
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II. Introduction

Radio has well-established position in the world of media and is not inferior in demand
to any TV or the Internet. It is a huge world of information and money, capital, advertising,
political intrigue and entertainment. Popularity rating is very important for this structure from
a mere competition for listeners of entertaining shows to multi-million dollar contracts from

advertisers.

Radio has tightly come into our everyday lives since its creation in 1895 by Russian
scientist Popov and Italian professor Marconi, the father of long distance radio transmission
and inventor of wireless telegraph. Modern society needs to be informed in latest news in
political, economic, social, and cultural life, entertainments and local news. Radio gives
people such opportunity to receive “hot” news, charging energy, listening favorite music, and
plan work schedule to catch favorite radio program or just listen it during the morning work
way. Almost every citizen of Kyrgyz Republic is a potential listener because people listen to

the radio everywhere at home, at work, in traffic. (Chernov, p. 2-4)

Radio is the most convenient, comfortable for the perception of the audience on the
media market. Listening to the radio does not require non-routine cases; it can be combined
with productive work, and household realities such as apartment cleaning, household chores,
etc. USAID report states that “On average, listeners were around one and a half hours a day
on the waves of your favorite radio stations, spending on this work about 12 hours per week.”
(M-Vector, USAID p. 41) Despite of the fact that the role of mass media such as the Internet
and related computer technologies was rapidly increasing in the information space of the
Kyrgyz Republic for the last years, radio do not lose their popularity and audience. Radio as a

form of leisure activities yields only television broadcasting., 98.3% of population prefer
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television, radio - 74.32% the share of Internet accounts for only 26.17%of people from

different regions, based on the data from the M-vector research, conducted in 2011.

The structure of modern radio as a part of mass media remains the most expeditious.
No television, no cinema, even at the turn of the XXI century does not have a technique that
allows without any preparation to broadcast from anywhere in the world with a story about
the event and the appearance of any character is at the start of the event. Radio gives
opportunity to makes interviews in studio with government officials, influential people in all
areas of knowledge, as well as directly from events with interviews of the participants of

events.

Radio does not have any national boundaries but has high connectivity. The airwaves
erase territorial distance and unite people, spread information in a second even to remote
places over thousands kilometers. Most developed countries have the services that transmit
radio programs for a foreign audience. Moreover, technologies of XXI century gives
opportunity to listen radio on-line: Europe + Kyrgyzstan, Kyrgyzstan Obondoru, ETVnet.com

- Russian Hit, Radio Imagination and etc.

Radio broadcasting is the most popular advertising tool on the media market due to
their mobility and efficiency.Any firm with a wide range of consumers can use radio in their
promotion and product distribution. Advertisements on radio cause immediate reaction to
the advertised offer. It is perfectly justifies the hopes placed on it to introduce the firm with
clients or tohelp createa company reputation. “Radio advertising took a respectable
second place among small firms advertising tools.” (IPTV, p. 1) The relatively low cost and
the possibility of selective effects on consumers make radio advertisement accessible for

businessmen.
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Radio advertisements are especially effective during short-term campaigns, such as
the announcement of events, a variety of events, sales, etc. The impact of radio advertising on
the audience is almost immediately, “the advertiser gets the bulk of calls for about
15 minutes after the broadcast. The number of calls is directly proportional to the number

of outputs infomercial,” stated Kristina Gruzdova, a chief-editor of ITRC “Mir”.

Radio announcement, according to British sociologists, 1is slightly behind
the television for their effectiveness and memorization. The effectiveness of radio spot in a
minute is about 75% efficiency standard 30-second TV clips. Moreover, the price of radio
advertising is 5-6 times less than the price of television advertising. (IPTV, p 2) Advertising
on the radio is the easiest and most affordable way of advertising in the media. The only think
to successful promote any product is to choose right radio station, following needs and goals
of firm. The choice of station is usually based on studies of the target audience and its

popularity.

The rating can be an indicator for decision-making and tool handling, efficient way of
comparison, and a tool in the field of marketing and PR-technologies. The main goals of
ratings are to determine different audience and the popularity of different radio stations and
priorities of people’s interests. Rating scales helps to understand the radio work effectiveness
and audience feedback. “The ability to satisfy your target audience is the main principle for
successful operation of the media, and to implement this requirement you have to know
audience tastes and expectations.”(Chernova S. p. 28) The listener, who does not like the
radio content, simply presses a button and switches to a radio station, impressed him more.
Therefore, managers have to know what interests auditory, which programs is more listened

and when the “hot” time is to promote advertising spots for biggest money.
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Government do not sponsor radio stations since Kyrgyzstan declared Independence in
1991, it provides limited amount of money that is not enough to sustain radio life. Therefore,
radio has to earn money, and the only way to do this is engage investors or advertisers. The
same structure is applied for TV and other mass media, but this paper intends to investigate
only Kyrgyz radio. But, advertisers won’t come to unpopular stations. That’s why the
popularity of radio and its content is so important. “Radio business depends on attracting and
retaining target audience. The more people listen to radio, the higher possibility for profitable
sale of advertising space.” (Bubukin, p.14) Ratings can help stations to evaluate effectiveness
of programs and its content in whole. Moreover, rating scales helps to organize programming

broadcast to make this more attractive for listeners by improving the content.

The greatest part of the audience for radio products in all directions such as musical
programs, news releases and programs of literary compositions, are drivers of social transport
and their passengers. Moreover, this audience usually stimulated a significant expansion of
genre and thematic parameters of broadcasting and in turn led to increase in the number of
modern formats of radio stations, as well as increase the number of stations themselves. But
to make any changes in content, radio stations have to know the priority programs, unpleasant
projects, time of broadcast, listener’s interest, advertiser’s wishes and other many different
trivia. Some radio stations orders researches in research centers, others make researches by

their own to create rating scales.

Not only the importance of understanding the need to monitor the ratings of the
media market and improve the performance of radio stations reviewed in this paper , but

also the understanding of building ratings systems, its structures and contents.

This paper is intended to describe and explain in detail the principles of formation and

operation the rating system of radio stations in Kyrgyzstan. This paper tries to understand
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several different ratings, used in Kyrgyz national radio station, show how to make them: the

system and reliability of such scales, and their proximity to the truth.

This work aimed not only to observe ratings and its structure, but also to view

historical background to better understand the formation of national rating system on radios.
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III. Historical background of radio development

The historical background of radio could be a separate study, but a brief sketch of
historical conditions for the formation of the modern Kyrgyz radio should be reviewed for
deeper understanding principles of organizationand features of stations, and to demonstrate how

the ratings are used.

The history of radio beguns from the invention of oscillating electric and magnetic fields
and their abbility to spread in vacuum with constant and very high speed. James Clerk Maxwell,
English physician, the first theoretical predictor of the electromagnetic wawes, has calculated
this spead and difined it as three hundred thousend killometers per second in 1862. The first
message, transmitted by the radio wawes was send by Popov, Russian scientist in 1895. The
process of radio broadcasting development was started, “the process of information circulation
on radio by combination of technical facilities of electrocommunication,” accotding to the free

on-line dictionary by Farlex.(www.encyclopedia2.thefreedictionary.com)

The radio has entered Central Asia, including Kyrgyzstan in the beginning of XX
century. An important factin the development of information infrastructure in Central
Asia was that the radio was developed together with television in the early stages of media
evolution. The Committee on Radio Broadcasting was established under the Department of
Kyrgyz SSR Communications in 1931. (Chernov, p.13) This Committee was organizing and
monitor radio through government of Kyrgyz SSR, its content structure, development and all
spheres of its work. There was no need to study auditory or care about ratings, because all

information and instructions were coming from Moscow.
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The radio was under total government control and financing during the Soviet time. The
advertisements were characterized as propaganda, at the meaning, constructed by Soviet Union
government, when media massages regarded as propaganda and propaganda was equal to call for
people to do something for Soviets ideological needs and had a positive meaning from the
power’s point of view. “The advertisement has lost its main purpose to be an instrument of
competition and promotion of goods on the market during the Soviet time, because of planning
and decision-making nature of economic relations. It (advertisement) was only instrument for
informing consumer,” reports Nikulski, reporter of the web-site agency “www.reklama-ua”.

(Advertisement at the Soviet Time, p.1)

Technological background of radio development was consisted of radio distribution by
method of holding the wire network. This process of radio setting was very complicated because
of the Kyrgyz features of landscapes; Kyrgyz people and administrations were involved.
“In December 1958, Bishkek TV station together with high-rise tower (194 m), containing
receiving and transmitting antennas, were commissioned.” (Chernov, p.14) The radio connection
was not good enough at the first stage of radio distribution, but the quality of broadcast and
number of station have greatly increased after the science development and creation of scientific
institutions. “Following the Chui Valley and Issyk-Kul region, the "Goluboy Ogonek" (famous
TV new year show from Moscow) appeared in the homes of Osh and Talas regions, and later

in Naryn.” (Chernov, p.14).

Kyrgyzstan was proclaimed a sovereign state in August 31, 1991. The public changes
have affected radio work dramatically. The control from Moscow has been removed, and the

heads of the radio stations had to adapt quickly to new orders and foundations, and media policy.

Kyrgyz parliament enacted the Law "On Mass Media" July 2, 1992. This law has

made dramatic changes in the legal framework, “He defined the general legal, economic and
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social foundations of the organization through media reports.” (Mambetaliev, p. 2) Private radio
and TV stations were formed in those years, such as “Piramida”, “KOORT”, NBT, following

audience lack on information, “hot” news and entertainments.

Radio got freedom in their decisions of station work structure and broadcasting content
after the adoption of Kyrgyz independence. But, at the same time they lost governmental
financial support and were forced to survive by their own budget, which formed from investors
and advertisements. The question of popularity and monitoring effectiveness of radio work rose
later, when international companies, such as USAID, UNISEF came to Kyrgyzstan to research it
in different branches and brought Kyrgyz public alternative methods of constructing business.
Local radio stations could not order deep research of media market because of absences of
specialists and money. The new era of studying, analyzing and understanding market, audience

and management was begun.

To serve audience interest became one of the main purposes of radio stations, which .
Advertising on radio has grown significantly and gained a strategic importance to the radio as the
main source of its income. The demand of being popularand having alarge
audience emerged to the radios. Audience research has become simply need to improve
the quality of the radio. Moreover, a system that could organize and compare the knowledge
and would be a simple and practical to use became necessary. Thus, Kyrgyzstan began to use

the ratings to better understand the media market.
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IIL.IT Development of ratings
The history of ratings began in America in XIX century, during difficult economic
situation after the Civil war. America was going through changes in political and social period of
the rapid exploration of the West and recovering of the destroyed economy of the South,

redefining economic structure and implementing new technologies.

The construction of railways was a major trend in the modernization of the country. A lot
of money was involved in this process that led to plundering money. Railway magnates resorted
to desperate stunts and falsifications in pursuit of subsidies from the federal budget. And the
process of money payments went out of control that led the appearance of rating agencies. “And
then the bankers decided to ask Henry Puru, the editor ofsole for that time railroad
magazine «American Railroad Journal,” who justhad a detailed picture ofthe market.”
(Aponasevich, p.1) Henry made surveys and published articles with his comments, based on
their results. His articles contained information modern-ratings-like with list of honest debtors
and defaulters. His research became authoritative and credible source of information for bankers.
From this moment the era of studies of clients, audience, working process have started and rating

agencies have appeared to collect andthen sell information to companies.

The Arbitron Company

Ratings entered to all parts of social, scientific and economical spheres, as well as into
radio. One agency, called “The Arbitron Company” of media monitoring deserves a special
attention. The company was founded by Jim Seiler as American Research Bureau in 1949 for
making media ratings by surveys and dairies.The company begun its researches with monitoring
TV audience and only in 1960s began surveying radio audiences, according to their official

documents on their web-site. (www.arbitron.com)
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Functions of the company:“Arbitron has three core businesses: measuring radio
audiences in local markets across the United States; surveying the retail, media and product
patterns of local market consumers; and providing software applications that give its customers
access to Arbitron's media and consumer information via proprietary databases, and enable them
to more effectively analyze and understand that information.” (www.arbitron.com) The
Company makes a lot of researches for TV, but from 1992 till 2000 it paid much attention for
radio broadcasting. A lot of researches include monitoring different radio stations, their audience

according to gender, age, priorities and time of listening radio.

The development of technologies led to creation an electronic device for measuring
audience called Portable People Meter (PPM) in 1992. “The device would pick up inaudible
codes etched into radio or TV soundtracks to record viewing and listening habits.”
(www.arbitron.com) The creation of PPM made ratings more credible and exact, data it collects
reflects clearer picture of reality. According to The free on-line dictionary by Farlex “Arbitron is
a system of instant information  aboutthe degree of popular television programs
among viewers through devices which are installed on TV or tapes at homes of respondents and
collect and transmit information to calculating
centers.”(www.encyclopedia2.thefreedictionary.com) This definition 1is true for TV
measurements; the PPM was adopted for radio. The company made a small device, similar to
pager, which listeners always carry with them. Principe of its work is very simple:the device
records the switching from one station to another by registration audio signals. PPM can monitor

how much and how long person was listening one station.
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TNS Gallup Media Asia

Arbitron was entered Russia in 2006 and speared to Asia. TNS Gallup Media Asia,
Kazakhstan research Media Company ordered in September 1997, signed a contract to use PPM

for measuring TV auditory in 2006 and then applied PPM for Kazakhstan radio station.

TNS Gallup Media Asia is unique international company in Central Asia that can provide
high quality media research by exploiting modern technologies and international ranking model.
The TNS Gallup Media Asia covers all Kazakhstan media market; “in conducting their
research TNS Central Asia research network use BRIEF, as well as the computer system of

telephone interviews (CATI) — Bellview”. (www.tns-global kz)

Kyrgyzstan does not have any kind of such big and modern media research centers,
which can provide ratings, accessible for national media. But there are some agencies, which can

make evaluation of media market.

M-Vector

“M-Vector”, research and consulting company, worked in Canada and Central Asia since
1997. “M-Vector” is an integrated complex offer ofthree basic services required by any
organization for successful growth and development: research, consulting and training”
(www.m-vector.com) This center works in Russia and Kazakhstan and Kyrgyzstan with
commercial organizations as well as with donors. The main clients of “M-Vector” company are
international organizations such as USAID, UNISEF, PROON and etc. “The Basic study of the
Behavior and perceptions of Media Audiences” is the research of media market in Kyrgyzstan

ordered by USAID, become one of the main resource for this paper.
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Expert

Consulting Agency “Expert”, the monitoring agency, founded in1999. The agency
provides researches in marketing and social sphere; it “is a dynamically developing company
that provides its clients a wide range of services in social and marketing research, management
consulting and business automation”. (www.expert.kg) The futures of the agency are providing a

specific monitoring media during the presidential elections.

Kyrgyzstan is still does not use the modern world practice to study media market and its
audience. PPM technology is too expensive for Kyrgyz media agencies that led to delay
development and improving radio content and management structure, and to reduce effectiveness
and efficiency of media researches. Kyrgyz radio continues to use old methodology of tracking

its audience, such as surveys, telephone surveys, diaries and surveys in life broadcast.

Some more consulting agencies present in Kyrgyzstan, such as “El Pikir’, AIGINE.
AIGINE is a non-profit, non-governmental cultural research centre founded in May 2004 to
“studying and preserving natural, cultural legacy and diversity in Kyrgyzstan”.

(http://www.aigine.kg) They work to monitor and research different spheres of Kyrgyzstan life.

The XXI century technologies give opportunity to make on-line surveys and to provide
each radio station to create own list of questions on web-sites and monitor audience interests, as
well as to listen on-line radios for people. Almost all Kyrgyz radio stations have their own web-
sites: Europe Plus, Kyrgyzstan Obondoru, radio Record, Mir, Retro Fm and etc. (www.europa.kg
) But such researches cannot be credible and totally implemental to make changes in radio, based
on such surveys. They cannot give real picture because of their limitations. “If we make on-line

surveys, the auditory is limited by certain age, knowledge level, skills and preferences. The
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wrong image forms because participants of such surveys is active internet users; not everyone
would like to write comments or cheers and click on “likes,” argued Rinat Vasbeev, a chief-

editor of radio “Mir”. (Personal interview, April 2012)
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IV. Problem Statement

Many people perceive radio only by the sounds of music, and entertaining shows
with audience. But the functions of radio are wider than it seems for the first sight. First of all,
radio is the strong and reliable source of information, news, and public events. Besides the news,
programs with invited guests: politicians, celebrities, experts in various fields are very popular.
Advertisements, radio broadcast daily, is another big area of radio business. Ratings are the most
popular mode here, because advertisers can easily choose needed conditions to spread their

advertising through their potential listeners.

“It (radio) has to become sole and unique in very narrow niche and to offer the public
majority interests in order to earn money by selling advertising space.” (Bubukin, p. 10) Radio
stations have to follow audience need to hold majority on their waves and to attract advertisers to
sell them broadcasting time. Advertisers refers only to popular stations, which can promote their
products for wide auditory, or to exact groups of nation and specific radio stations, which cover
interested group of people. The effectiveness of broadcasting advertisements depends on radio

contend and its audience.

Nowadays the government does not support radios, and they have to survive by
themselves and investments from advertisements selling or international donors. Therefore,
popularity is very necessary for them. Ratings help to analyze the work of different radios, their
productivity and their listeners’ categories. But the high cost of ratings research makes this study

inaccessible for local stations.

“I would not say that financing has rapidly increased last years. We still do not have

money to rent needed measurements in media market,” argued Dina Mirkurbanova, x-art director
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of radio “Record”. (Personal interview, 13 of March, 2012) As any development, the
development of radio broadcasting requires a scientific approach to make them more effective
and profitable. The rating system is very necessary research for Kyrgyz market to push it for

development.

Broadcasting radio is a media outlet, designed to entertain and inform and it always
competes with other media. In the case of television and print media it is a little bit easier,
because it is already possible to identify the necessary auditory by their names on the screens or
magazines. For their audience is enough to only analyze the name, coverage, and language of the
product and advertisement. The radio audience is different. If stations would make its content
without people priorities and interests, they would lose their listeners and lose money because of

leaving advertisers caused by inability of those radios to sell the products.

The researches, ordered by international companies not always reflect important branches
for Kyrgyz radio. For example, M-Vector research covers all media in Kyrgyzstan and does not
focus on specific radio stations to deeper investigate its auditory and company needs. Those
researches are made up through international prism of view for the Kyrgyz media market. They
represent only the general picture, not detailed measurements for exact radio stations.
Kazakhstan use modern technologies, such as a tracking system "Arbitron" for at least the last
five years, while Kyrgyzstan is still using paper surveys and telephone interviews in conducting

researches.

Therefore, the lack of qualitative research and a national rating system is strongly inhibits
the development of both cultural and economic level of the country. The creation of the high-
quality common rating system, which data would be available for every media agency, would be

a good incentive for further development of Kyrgyzstan.
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V. Research Questions

Investigation of the national rating system is necessary for successful work of
mass media in whole and especially for radio stations. This paper is intended to explain and
understand the structure and principles of the ratings formation, as well as its features, generated

by local radios; and to answer the research questions:

v" Which role place ratings in the work of Kyrgyz radio?

v What features are present in the formation of internal radio rankings?

v How the rating scales effects on the work of national radio stations?

v" Does “national” rating exist? If yes, how Kyrgyzstan has adopted world experience in
constructing ratings and following researches to the national system? What features

are present in the formation of national rankings

The observation of the audience and their feedbacks are very important for radio
managers and radio programming editors. This task is always in focus, especially for young
countries like Kyrgyzstan. A small budget is a big problem for commercial media that led the
necessary of monitoring audience to understand their priorities and attract as much advertisers as
possible. The role of ratings in radio stations life has to be analyzed before analyzing feedbacks

of researches and their goals and responsibilities.

The few rating studies, conducted in Kyrgyzstan were made as a "humanitarian aid" from

foreign companies, but they do not answer for the requirements of Kyrgyz media. M-Vector
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conducted the great research on Kyrgyz media in whole, and the research was ordered by
USAID and had answered for questions and goals, stated by USAID, instead of Kyrgyz radio
stations interest. Missing audience and clients is a big problem for commercial radio. Ratings
could help media agencies to prevent it by providing deep audience research. But Kyrgyz
companies do not have ability to rent such investigations because of their high cost. Therefore,
Kyrgyz radio stations have to be satisfied by analysis of own internal researches and audience
measurements. The radio companies makes own researches to understand audience according to
Kyrgyz radio needs and goals. The internal researches of radio stations are limited by company
budget. “Eventhe interview in park costs money. It is requiredto pay
the hired interviewers. And then pay for the work for specialists for analyzing information,”
stated Anna Kochkanian, x-creative and program editor of radio “Max”. (Personal interview,

April 2012)

Kyrgyz media monitoring is not such developed as in the world, and Kyrgyz radio
companies have to imply ready researches. But not everyone use ratings to improve their work.
Such stations do not pay attention to the public needs because they are non-commercial such as
ITRC “Mir”, which obeys Moscow donors. “There is no possibility do make ratings research in
Kyrgyzstan. Measurements cost exceed the budget possibilities. Therefore we use the resources,
which Moscow provides,” claimed Kristina Gruzdova, a chief editor of International TV-
Radio Company "Mir". (Personal interview, April 2012). The different radio stations have
different goals and objectives according to their owners. This paper is aimed to identify the profit
of ratings usage for commercial and non-commercial Kyrgyz radios, and their implementation

into companies work.
The main question of this paper is to identify if there is any national system of
ranking. Kyrgyz radio companies use methodology of Western countries and apply them to their
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companies not to radio at whole. Therefore, identification of one common for all country rating
system, the national ratings, is preferentially. Common national ranking system makes life easier
in monitoring media and reduces cost of researches. A limitation of the money is the only one

feature of national ranking and others have to be found.

Formation of a national rating system is advised to improve the performance of radio
stations and media in general. Improvement of the media monitoring would lead not only to raise
the economic level of the country, it would provide an opportunity to accelerate intellectual

development of society and improve cultural life. .
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VI. Importance of the study

Radio programming has long been turned into a fundamental science, which is based
on mathematical calculations and statistical researches. Almost all the radio stations of the

world use a common monitoring system, through which their work and build their broadcast.

The word”’rating”” became very popular for last 5-8 years. But the meaning of this word is
not comprehensive for majority of people as well as it structure and formation. The study of radio
ranking system, defining national perspective, world rating practice and rating influence on radio

marketing structure is new for Kyrgyzstan.

“Let's just define that the radio is a business. Radio business is exactly the same
business as the sale of oil, dog canned or video tapes. Almost any kind of business has as its sole
purpose of profit.”(Bubukin, p. 8) Understanding the importance of ratings in radio content

formation and its budget leads to effective functioning of advertisement sale.

Implemental of new technologies in world practice is new for Kyrgyzstan. Old
methodology of monitoring audience is not meet modern requirements. “Testing of PPM, People
Meter, in Philadelphia and Houston has showed that people switch channels two times frequently
than they say in surveys.This means that the rating of each station will drop on average by 10-
20%,” reported On air agency. (Inform Agency, 2006) Therefore, review of PPM, measurement
audience device, created by “Arbitron” company, and their successful use in Kazakhstan

represents one of the possible ways for Kyrgyzstan media research development.
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VII. Limitations of the study

The research issue suggests the study only Kyrgyz radio stations. The study considers

only radio station that broadcast in the territory of Kyrgyzstan.

The focus of studies are finding a radio station out of state support, and radio stations that
receive so little financial assistance conditional from the state. The paper review commercial
radio stations, which are depended of advertisement sails and were randomly selected. The
commercial radio stations, included to the research: "Europe Plus", "Retro FM" and Love radio.
The paper also studies the radio advertisement management and effect of ratings on it. Therefore
commercial radios were chosen. These commercial stations are in focus to understand the rating
influence and internal model of audience monitoring. Commercial stations are in focus also to

understand the influence and internal rating model of audience monitoring,

One non-commercial radio included to the paper to investigate usage of ratings in its
structure. ITRC “Mir” is sponsored by Moscow and obeys their research information and orders,
the structure of radio content and other staff. “Mir” do not interested in promoting

advertisements but still care about its media rating in Kyrgyzstan.

Moreover, selected radios have to broadcast both languages Russian and Kyrgyz, at least

in news. The population of Kyrgyzstan is two-language society and radio has to rich them all.

There is no limitation in broadcasting distance; there is no sense if radio broadcast for all
regions of just for one city. Each of station has the same problem: the lack of structured

assessment literate of radio market.

Only serious researches agencies that provide reliable and profitable research, focusing

on media market of Kyrgyzstan were reviewed. M-Vector is the best example of such agency.
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No magazine or newspaper publications involved in this research, because scientific
methods have to be proved by scientific books or previous works on the topics. Therefore,

information from official web-sites is used as well as books and scientific reports and works.

Not only radio based literature is allowed, but also papers focused on TV, marketing;
because from the historical development, those two media, radio and TV,comes together and has

interconnected background, features and perspectives in contrast with printing press.

Page 26
AUCA 2012



KYRGYZ RADIO: DEVELOPMENT OF THE NATIONAL MEDIA RATING SYSTEM

VIII. Literature Review

Three thematic groups of sources have been used while working on this paper, focused on
the history of the Kirghiz radio and development of ratings, the functioning of radio stations,

create and using the rating systems in the media.

History of broadcasting in Kyrgyzstan” by Chernov F. M., (2009, June 10)became the
main source for investigating the history of Kyrgyz media. It describes in brief detail the
formation of the media in Kyrgyzstan from its beginning, the evolution and advancement of
radio and TV broadcasting. It describes the problems and advantages of broadcasting at the time
of the Soviet Union and after Kyrgyzstan gained independence, together with Nikulski R. and his

article “Advertisement at the Soviet Time.”

Functioning of radio stations, its formation and structure described in the Bubukin A. and
his great book “Broadcasting Secrets” (2003). He explains the functioning of radio, the

principles of its broadcasting and other specific features of this industry.

The “Human Resource Management” by Alan Price (June 2011) was reviewed for better
understanding use of ratings in radio as a business company and their impact on constructing

management.

The main resource for this paper was the report of consulting agency «M-Vector», the
report “The basic study of the behavior and perceptions of media audiences”, which was ordered
by U.S. Agency for International Development (USAID) to monitor audience according to many
different factors. This report helped to understand the principles of ratings, which are made by

special agencies.
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Official web-sites of M-Vector, “Expert” consulting company and TNS Gallup Media
Asia, Arbitron Company provided information of the possibilities on media researches and

implemented technologies in their auditory measurements; of developing new technologies.

“Essence and content of management theory” (1997) by Mikulas Sedlak provide the
information, definition and historical background of the Management Theory, which is used in

this paper.

Other books, listed in the references, such as Ratings Technology” by Gotovats,
Denisova, Bobrov; the scientific work on radio formation by S. Chernova “Organization of the
small-format radio station”, provided information about radio construction, the role of rating
systems and methods of survival of radio stations in a market economy, work principles and lot

of other useful information, which was applied in different part of the paper.
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VILII Management Theory

The management theory is optimal for this paper. It explains the necessity of the
scientific information and exact data from researches. Frederick Winslow Taylo and his
followers, Henry Laurence Gantt, Henri Fayol, prove the idea of coordinated work of different

company unites to rich goals and optimize working process.

The management theory is complex combination of the different management approaches
and its evaluation. Scientists argues about presence of different types of management theories or
presence of one logically ordered theory, collected different results of the intellectual division of
labor in the development and study of management process. The second position is better
explains development and successful functioning of management, according to Mikulas Sedlak,
professor of Economic University in Bratislava and his report “Essence and content

of management theory”.

Frederick Taylor, the founder of this theory, argued in his theory not only about the
effective labor division and education company members, but also about the importance of the
scientific researches and the use of information in increasing management effectiveness. He
supported change from the old system of personal management to a new system of scientific
management with a help of new technologies and monitoring information. “Management cannot
exist without the application of scientific methods. They help in the formation and development
of the cognitive framework; they are very importantin production management,

2

effective planning and control...” (“Essence and content of management theory”, p.5)

The management theory is the most suitable theory that can explain the significance of

radio and information, provided by ratings. The system of formation of radio content becomes
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simpler and covers stations management, their purpose and structure. This rating helps to

optimize and improve the process of radio in a whole.

The information is needed to perform managerial functions such as decision-
making process. This is a mandatory condition for the rational functioning of
any management system. On the other words, management is characterized as an informational

process.

“In determining the content of the theory of management, it should be based on the
postulate that each organization has system (subsystem) controls, which should be studied in a
static (organizational structure) and dynamics (process control).” (“Essence and content
of management theory”, p.4) Therefore, the management theory argues about the necessity of
monitoring effectiveness of companies work. And the rating is the best method to evaluate not
only effectiveness of work of radio stations, but also feedback from audience. The information,
provided by ratings, helps to build effective structure of radio management including

advertisements distributing and audience need.

Despite the fact that the Management Theory is young enough, it is very efficient and
well developed. Formation of this theory begun in late XIX - XX century and intensively
proceed only after the 2" World War, according to Alan Price and his work “Human Resource
Management”. Taylor begun to investigate this theory during the Industrial Revolution that
reflected in his work by the methods of labor organization in autocratic management in that
years. Application of his methods yielded significant improvements in productivity. He

advocated for "science" as a solution to the inefficiencies and injustices of the period.”

Taylor and his followers arguing for development of one common and strong system,

which created from timed observations. “One best practice” is the best way to organize, evaluate
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and monitor the companies work. The rating is a good example for such practice in assistance of
construction radio management. Kyrgyzstan does not have common system in creation ratings,

but it would so beneficial for companies.

The Management Theory is developing and complementing by new ideas, comes from
observations and new management experience. Also, much attention goes to comparative
management, according to Mikulas Sedlak. The main goal is to study and analyzeexperience of
management from different countries, including study of causes, which are examine the

differences in production andeffectiveness of companies.
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IX. Research method

The greatest part of the audience for radio products in all directions such as musical
programs, news releases and programs of literary compositions, are drivers of social transport
and their passengers. Moreover, this audience usually stimulated a significant expansion of genre
and thematic parameters of broadcasting and in turn led to increase in the number of modern
formats of radio stations, as well as increase the number of stations themselves. But to make any
changes in content, radio stations have to know the priority programs, unpleasant projects, time
of broadcast, listener’s interest, advertiser’s wishes and other many different trivia. Some radio
stations orders researches in research centers, others make researches by their own to create

rating scales.

There are several different ratings which are used in Kyrgyz national radio stations. This
paper tries to understand how the ratings are made, the system and reliability of such scales, their
proximity to the truth. The topic is not researched as it should be, so the theme is quite new for

Kyrgyzstan.

There are some techniques of production the ratings, which are common for all radio
stations around the world. Before analyzing our national system of ratings, we have to review

them.

Evaluation of the work and effectiveness of radio stations would not be completed and
considered final and reliable without explaining its impact on the audience. The information
about the reaction of the audience can make adjustments to the work of editors, provide
feedback, or interactive communication. The rating system helps evaluate the work and feedback

from audience.
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Special agencies, such as Expert, M-Vector, AIGINE, for research and making social
surveys, interviews are open for customers in Kyrgyzstan. But the companies, such as radio
stations, face the problem of high fee for research service. They provide own interviews and
surveys, and make rating scales on interested them questions. But it is not only the way to create

rating.

To find out how the procedure occurs, analysis of the data will be used. The analysis
focuses on rating scales, which were done for 2011. Such data is evaluable and contains the
information about questions, limitations, quantity of respondents and region division. The result
of those ratings will be evaluated according to changes made by radio heads, if there are any, and

profit it brings to station.

Another way to research the topic is in depth interviews with the employees of the
different radio stations: “Europa Pluse”, “Love Radio”, ITRC “Mir” and “Hit Fm” and other.
The aim to make interviews is to find out attitude and effect of ratings by the opinions of people,

who are working with them.

Content analysis of scientific books and reports based on the study of rating in media and
the development of radio, its features and perspectives is widely used through all content of the
paper. A rating on radio is a method of measuring radio audience by scientific and mathematical
perspectives. Therefore, content analysis bases only on reliable, official companies’ web-sites
and scientific works, not magazine or newspapers articles about predictions, critics and opinions

of non-experts.
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X. Findings

Radio broadcast has great degree of its political and cultural influence of the mass
audience. Radio is one of the main means of intelligence, mass agitation, propaganda, and public
education. The penetration rate of radio varies from one country to another and depends on many
factors, one of which is the general level of economic and cultural development, as well as the
maturity of the media market.Vladislav Weingardt, Vice program editor of Retro FM (Personal
Interview, November 27, 2011) indicated that “Organization of our radio stations lags behind the
American for about 5 years. Our economy does not allow upgrade the system and techniques, to

buy the necessary equipment, to circulate radio of the most stations, even through all regions.”

Most people perceive radio as entertainment source only consisted of music and
interactive shows with audience. But the functions of radio are wider than it seems for the first
sight. First of all, radio is the strong and reliable source of information, news, and public events.
Besides the news, programs with invited guests: politicians, celebrities, experts in various fields
are very popular. Advertisements, radio broadcast daily, is another big area of radio business.
Ratings are the most popular mode here, because advertisers can easily choose needed conditions
to spread their advertising through their potential listeners. According to Vladislav Weingardt,
the Vice program editor of Retro FM (Personal Interview, November 27, 2011) indicated that
“Today, radio, live at the expense of advertising. State does not provide any funding, advertising

money guarantees the existence of stations. Therefore, the ratings are so important for us...”

The greatest part of the audience for radio products in all directions such as
musical programs, news releases and programs of literary compositions, are drivers of social
transport and their passengers. Moreover, this audience usually stimulated a significant

expansion of genre and thematic parameters of broadcasting and in turn led to increase in the
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number of modern formats of radio stations, as well as increase the number of stations
themselves. But to make any changes in content, radio stations have to know the priority
programs, unpleasant projects, time of broadcast, listener’s interest, advertiser’s wishes and other
many different trivia. Some radio stations orders researches in research centers, others make

researches by their own to create rating scales.
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Construction of the Internal Ratings

There are some techniques of production the ratings, which are common for all radio
stations around the world. Before analyzing Kyrgyz national system of ratings, worldwide
ratings system will be reviewed. Commercial agencies provide researches to customer or the

State.

First of all, they identify specific goals and objectives.

Second, a plan for forthcoming work is formatted in details.
Third, a team of people, depending on the chosen method, begin to collect data.
Fourth, the collected information is classified and analyzed.

Fifth, the team of specialists makes conclusion, based on the received information.

They compiled tables, lists, schedules, depending on the objectives and desired identified
outcomes - in the form of tables, percentages, etc. (Gotovats S., Denisova M., Bobrov A. (2011)
There are several different ways to gather information such from surveys and telephone

interviews to in-depth interviews and focus groups.

This technique is not common for all radio station. The information about internal
reitings and the way of broadcastingis closed for wide audience. In spite of this fact, aproximate

way of creation native rating system was determined.

Not much could be done based on small budget for research, but to order research in
consulting agencies is impossible for Kyrgyz stations. Therefore, radio order students or

volonteers and send them to the streets for asking questions.
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Another way is to make life surveys and involve people in valuating process. Also, local
radios provide telephone call surveys that is very routing and subjective, because such system
cannot cover lurge amoung of recpondents. “We, as an example, force\ ask students, who are in
practice in station, to go to streets and make surveys with walking people. The data is not exact,
of course, because the small number of respondents. But, that data is at least some measurements
of our work,” Vyacheslav Rezvih, the radio programs anchor of Evropa Plus commented.

(Personal interview, February 2012)

The internal researches are consists ofrandomly selected telephone calls with four-six
questions about prioritis of potenshial listeners. Another way to get information is surveys,
which young employee or practitioners are made by walking on streets and intervieving people.
The results are processed by radio employees, the creative team, editors and marceting group.
“The results of internal studies have an influence on the formation of the broadcasting schedule,
making new programs, and etc,” commented Kristina Strelcova, correspondent of Love Radio.

(Personal interview)

To conclude, internal ratining is very poor and even ignored in some radio companies.
Therefore, Kyrgyzstan is required to take world experience into account and invent common
national system, which could provide researches not just for the whole media in general, but to

make audiece monitoring assecceble for every small radio station.
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Noncommercial radio

Internals ratings are not the common practice for all radio station. “We are
noncommercial station. We don’t need advertisers because we are financiered by Moscow; we
have no objectives for selling our broadcast for advertisement,” stated Rinat Vasbeev, a chief
editor of ITRC “Mir”. (Personal interview) Noncommercial radio stations do not create internal

ratings because they do not have responsibilities to attract investors and advertisers.

The content of noncommercial radio is almost fully controlled by the owners and their
interests and goals. ITRC “Mir” obeys Moscow, “The broadcasting grid completely formed in
Moscow. We are just their filial, which is totally obeys their arrangements. I can argue that we
have nothing to change or add, just that was stated before.” Vasbeev commented. (Personal

interview)

“Mir” followed the M-Vector research, but “the report of such research, including only
population survey, not profitable, as I think. Ok, they ask two or three thousands of people
around Kyrgyzstan and that’s all, because the budget of radio companies is limited and not
enough. And there is no sense in conducting smaller research,” Vasbeev said (Personal
interview). According to him, ratings are made up of using PPM including sampling of interested

auditory.

Noncommercial radio stations, such as Mir, Gos Radio or Echo of Moscow -
Bishkek,follow the ratings, which ordered by international companies just to know the situation

in media market. But, ratings do not have any influence on their work or broadcast structuring.
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Ratings constructed by research agencies

The service of such agencies is an expensive pleasure for the national radio stations.
“Only it's expensive, and any of the Bishkek station simply cannot afford to order own research”
Anna Kochkanian, x-creative and program editor of radio “Max”. (Personal Interview) Most of
them make their own researches by themselves. “The Record is the radio, broadcasting dj music.
Therefore, the rating if the station will raised up with a help of PR in night clubs and open airs,
such as making competitions and giving people T-shirts and souvenirs. Everything that followed
teenagers interests is required. But, if we compare to radio “Mir”, this practice won’t work.”

Dina Mirkurbanova added, the x-art director of radio “Record. (Personal interview)

However, foreign agencies, and sometimes the Government, organize in-depth studies to
monitor the consumer market or the efficiency of the radio, or to review the situation of the
media market in Kyrgyzstan. “As I remember, we have no experience of ordering any research.
The reason is the high cost of such work. We use studies such as “The basic study of the
behavior and perceptions of media audiences”, made by USAID and M-Vector in 2011.”

Kristina Strelcova, correspondent of Love Radio (Personal Interview, December 7, 2011)

However, each station has a dedicated team that monitors the situation in the media
market. Dina Mirkurbanova: “There were surveys, lists of questions about the time, when you
listen to the radio, whether you like the program or nor, and which program you would like,
about people's opinions, about the contests and competitions on the radio and participating in
them. On which radio do you listen the news? What music do you like? Most questions
were directed to fill air time" (Personal interview) Generally, the information about the

technique and the ways of development of ratings, internal and among the stations is closed.
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Formation of the broadcast net

Generally, the ratings help to develop the daily schedule of radio content called “Clock”.
“The broadcasting grid is exactly what you hear on the radio. That is the transfer of Stripe,
news, advertising and, of course, music. In order to correctly and beautifully sounded, a
day split in half and then each halfinto 12 hours. So much easier to build the components of
the well and the right to sell advertising,” reported Vladislav Weingardt, the Vice program editor

of Retro FM (Personal interview)

The team of radio workers, headed by the broadcasting editor creates own rating systems
called “Clocks”. “Clocks” are schedules of broadcasting time lines with different content
according to priorities of radio station.The pictures illustrate approximate “Clocks” of Hit Fm

station:

Clock 1

11 Announcements, mo

rning programs 6-

10 8am

Interactive, entertain
ments 8-11am

Music, announceme
nts 11lam-1pm

(Hit Fm and Europe Plus secret information. Personal interviews)
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Clock 2

12
1l 1
MW Hot time, the most

10 2 commercial 6-8pm

Music, announcements
8-10pm

Interactive, entertainm
ents 10pm-lam

Music, announcements
1-6am

The broadcasting editor creates two different clocks with different sectors of ethir
content. First clock explains ethir content of morning —day time with four sectors of different
content and the second one explains content of evening-night time with three sectors. Those
sectors divide boadcasting time to commersia, less commertial, and “dead hours”.For
example:from six till eight a.m. morning programs with advertisings and annons of day-
programs broadcast — this time isthe less commershial, when people listen to radio rarerly then

from one till four p.m and from six till eight p.m. — the peak of radio popularity.

“Dead hours” are green sectors of “Clocks”, when people are bussy and donot pay
attantion for radio content. Such hours are full of music and donot suitable for commercial
purposes. “The ratings are important not only to see your station on the first place of popularity,
and to be proud about it, but also because ratings are influence on the radio content. The content
of radio is formed according these scales,” stated Kristina Strelcova, correspondent of Love

Radio (Personal Interview)

Ratings help to make not only the weekly “Clock™ for each day, but per-minute broadcast

of radio stations. “Just for convenience, we divide each hour for another 4 pieces for 15 minutes,
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and give our calls and name. So that people know us, and remember,” Vladislav Weingardt

added, the Vice program editor of Retro FM (personal interview)

Playlists are created for each hour by minutes based on song popularity. “Well, of
course,themajor radio jingle comes first, no way without them. After that, if this is the beginning
of an hour, then the announcement of the news goes,and finally a block of commercials sets.That
is to say, we are strassing the end of one part andthe beginning of another.Nobody like
advertising, and to prevent people of switching to enother, less commercial station, we put
musick block immidiately, something new and interesting. The we have to call our names again
to remind us for audience, and put something ratingly highlited — hit. Next in fact anything of
interest. Combine business card, hits and fashionable music a couple of
times dilution is advertising. At the end of 15 minutes announce is comming, anda little morea
dvertising. It can pe weather news. And then it all over again: Jingle -Advertising — Music...”
Vladislav Weingardt continued to explain. (Personal interview) Spesial software, such as Sound

Empire, andRadioLaunch, are established to create radio “Clock”.
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Technologies of ratings

Kyrgyz ratings construction is limited by the absence on modern technologies. Surveys

are the main methods of measurements in Kyrgyzstan both for internal and ordered research.

The research agencies provides services in monitoring media or any interested life sphere
of orders, but even than do not have modern technologies, such as PPM or similar devices to do
that. In contrast, the Kazakhstan, the neighbor country with quite the same history with
Kyrgyzstan has developed technologies and took the world experience. “We use our connections
to Kazakhstan agency sometimes, the agency which conduct rating measurements (both TV and
radio) through Central Asia. They provide us, as closest neighbor, the results of their
investigations. But those results comes together with Kazakhstan ratings. Therefore, we do not
get exact data about our local audience,” commented Kristina Gruzdova, a chief editor of TV-

Radio Company "Mir". (Personal interview)

Kyrgyz media agencies try to integrate and attract international companies’ methods and
their help in developing the audience monitoring system. “We are on the way of negotiations.
We hope that the research agency in Kazakhstan, providing media audiencewill come to us and
make their measurements at least in quartile, the measurements of OUR auditory,” added

Kristina Gruzdova, a chief editor of TV-Radio Company "Mir". (Personal interview)
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The integration of technologies for measurement audience activity and priorities, such as
PPM, are required for Kyrgyz media market to make rating investigation more exact and clear.
Kyrgyz media owners are not so active to find the solution, but some of them try to find the
acceptable way to provide Kyrgyzstan mew technologies, adopted and actively used around the

world.
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XI. Conclusion
This paper was aimed to investigate ratings influence on work process of Kyrgyz radio
stations, and identification of national rating system, common for every media
agency.Understanding the importance of monitoring and development of measurement audience
and its feedback implement into radio structure and content were the principles and concepts of

this paper.

The paper considers historical preconditions for formation of modern radio, its structure
and working peculiarities in conditions of modern media market. After Kyrgyzstan got
independence, radio stations along with other media acquired liberty and possibility to control all
internal processes of radio stations, but alongside with that they acquired economic liberty.There

emerged a question of budgeting and investment search.

Therefore, advertisement has become a major source of income, and need to monitor the
audience and identify their needs for promotion and development of information and advertising
sector has appeared. There appeared a foreign companies and their branches, such as, M-Vector,
Expert, who offered their services in media market analysis. Currently they are engaged in

sociological survey of population and sometime they provide data by Mass Media in Kyrgyzstan.

According to ratings usually developed by internal or borrowed forces, Kyrgyz radio
stations build their broadcasting grid. Revelation of ratings helps to allocate time for news,
advertising, program and music airs. Kyrgyz radio stations as well as other media, needs to know

rating of their company.
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A principal destination of ratings is involvement of advertisers, and it can be used for
work to the full extent at our radio stations. In the event, results of rating investigations are
inaccurate and they are made very seldom. In world practice, the higher rating of radio station,
the more interest advertisers show. Demand and actuality of the advertisement directly depends
on it. With the help of examination of ratings we can define the most advantageous time for
advertisement airing and the cost of advertisement. Advertisement is a principal source of
financing of commercial radio stations, in other words, survival of media companies directly

depend on the amount of advertisement transmitted, therefore on money made by it.

Therefore, his work uses Management Theory, explaining dependence of media on
investors and explaining necessity and importance of implementation of innovative technologies
in process of media market monitoring. Examination, as well as world practice, displayed that
rating systems are essential for successful professional operation of radio stations. Management
theory is fruitful owing to joint operation of mass media and social and scientific organizations.
They are inextricably linked. Radio stations and statistical agencies complement each other.
Mass Media is mighty rich object for social research and can actively use the results of ratings

developed.

Media researches are important not only for internal organization of company, but for
potential clients, who are ready to contribute in advertisement of their goods at certain radio
station. According to ratings revealed in the course of customized researches, for example “The
basic study of the behavior and perceptions of media audiences”, by M-Vector, one or another
media holding is popularized. Rating data allow advertisers to evaluate their financial

possibilities for release of advertisement in rebroadcasting, and to choose proper time slot.
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Unfortunately, at present advertisers rely not on accurate statistical information, but on formed

personal priorities of their surroundings.

However in Kyrgyzstan there are neither special Companies that develop ratings of Mass
Media nor knowledge and experience of its development, nor special equipment. There are
foreign consulting agencies that provide research in one or another sphere. However, the cost of
such researches is so high, that radio companies cannot order such researches. Many of them
work independent from ratings, “at random”. Other companies conduct their own researches, but
these ratings fit for creation of less actual program on air. Maximum, it is evaluation of calls of
radio listeners, discussions with regular customers and small questions during the live program.
The key factor is evaluation “like — dislike” and emotional expression (both positive and
negative) of radio listeners in the program, at personal meeting with employees and “likes” on
the website of the radio station. Unfortunately, such “researches” involve the small percent of

audience and can not be considered as complete rating.

The present capabilities in measuring media audience are lagging behind in their
development of world practice. The facts, reviewed in the paper, definitely indicate the absence
not only the national rating system in Kyrgyzstan, but also the absence of research companies,
which are able to conduct qualitative media research by modern technologies. Kyrgyzstan does
not provide sufficient technical basis to ensure radio stations, research agencies, and media

companies in general by modern measurement and research methods and required devises.

Implementation of modern technologies such as PPM, would not only reduce the cost
of research, but also would provide opportunity for radio companies to conduct their own quality

audience measurements and identify it preferences. The neighboring countries of central Asia,
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such as Kazakhstan, has long been tested for a functional capacity of modern equipment and
patterns of the more experienced in terms of social studies of Western countries and world
practice. The difference of quality, degree of development of mass media in Kyrgyzstan and
Kazakhstan are clearly seen. The difference between the quality, level and rate of development
of mass media in Kyrgyzstan and Kazakhstan are perfectly recognized. Kyrgyz media can easily
predict the success of functioning, availability and simplicities of application of new

technologies on example of our neighbor

Therefore, the necessity to create a single nationwide functional rating system and
organization of national statistical agencies, based on proven methods of research and new

technologies, are obvious and recommended.
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Appendix I: interviews

Interview with Anna Kochkanian, x-creative and program editor of radio “Max”

from 2002 till 2009

1. Kakumu peiiTuHramu Bol nosib30Bajiuch Ha paJMoCTaHIUK ?

Mpbl ucnionb30Balid JaHHbIE PEUTUHIOBBIX areHTCTB.CaMblif MPOCTONM M HETOUYHBIN
Croco0- paszesieHue 1o BO3pacTy M Tak jajee. TOJIbKO 3TO A0POro M JitoOOH U3 OUIIKEKCKUX
pazuoCTaHIMK MPOCTO HE MO KapMaHy 3aKa3aTh COOCTBEHHOE HCCle[oBaHUe. Te peHTHHTH,
YTO €CTh CENYacC,IIPOBOJWIM 110 3aKa3y U 3a CUET Pa3IMYHBIX MEKIyHAPOJHBIX OPraHU3aLUN.
N 10 oHU chemanbl B oOmiepecmyOaukanckoM Qopmare, a CO3AaHHE WHAMBHIYAIBHOTO
pelTHHTa TOJIBKO JJISl Ppaiio, TOJIBKO PYCCKOSI3BIYHOTO U TOJBKO B buiikeke BblineT O6onblie

roZI0BOr0 OIO/KeTa HaIIel paaroCTaHIIUH.

2. Kakmm oOpa3som Begercsi HaOwoneHue 3a 3(Q¢eKTHBHOCTHIO PadoOThI

PaAuOCTAHIMU U pacnpenejeHueM d¢pupHoro spemenu ‘clock’?

Pagno 3T0 He crarmcTmdeckoe areHTCTBO. [loaTOMy paamocTaHiust ommpaeTrcs Ha
TOTOBBIE JJAHHBIE CTATHCTUYECKUX areHTCTB. OOBIYHO BCE OTPAaHUYMBACTCS pa3ieiiCHHEM IO
M0JIOBOMY TPU3HAKY W BO3PAcTy.XOTs OBLIM MCCIIEAOBAHUS U TI0 BPEMEHH MPOCITYIIUBAHMS.
S yBepena, uto B K3 310 ObLTO Ha ypoBHE "3amonHuTe ankery". O ToM, 94TO OBl U3YYHUTH CaM
a¢up, CTPYKTypy NMPOrpaMM Ha PaJHo, 3alUChIBATh U CTPYKTYPUPOBATH IOUTY U Tele()OHHBIC
3BOHKM HE MOXXET OBITh W PEeYd. A TPO CIyTHUKOBBII MOHHUTOPHHI BKJIOYEHHBIX Ha

OTpE/IENIEHHOM BOJIHE PaJMONPUEMHUKOB 3/1€Ch Ja)K€ U HE CIIBIIIAIIH.

3. HackoJbKO cHJIbHOE BJIMSIHME PETHHIM OKa3bIBAKOT HA cocTaBjieHHe ‘clock’

U NPOJAKy BpeMeHHM npaiim-raiima?
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CunpHoe. DaxkTHUECKM Ha pEWTHMHIrax Bce M cTpouTcs. Ha ocHOBe pelTHHIOB
BBICTPAMBAETCS CETKA PACLIEHOK Ha pekiamy. A pekiama - 3To npuOblIs. BeuepHee Bpems ¢ 6
70 8 WM Jaxe 10 9 cuuTaeTcsl peUTHHIOBBIM Ha Hamei ctanuuu. Ha 3ToT MoMeHT Gosnblie
Bcero paauociymateneii. [lo cTaTUCTHMYECKUM JMaHHBIM 3TO MACCAXHPHl OOLIECTBEHHOTO
Tparcnoptra. Yem Ooibllie paguociymiaTeNield, TEM BHIMIE IeHAa 3(UPHOrO BpeMeHU. B
OCTAJIbHOE BpeMs LI€HA PEryJIMpyeTcs 3a CUeT PEeWTHHra IMOIyJIpHOCTH mIporpamm. Eciou
IporpamMma IOIyJIsIpHA, peKiIamMa B €€ BpeMsl CTOUT JOpOKE, HEXKEJIM BO BpEMs BBIITYCKa

HOBOCTEH.

4. Kro Ha pagumocTaHIMHU 3aHHMAaeTcs Pa3padOTKOii M KOHTPoJeM 3(HPHOrO

KoJeca clock’?

B EBpone 3TuM 00bIYHO 3aHMMAETCSl TUPEKTOP PaAUOCTaHIMU. Y HAac BCE 3aBUCHUT OT
IIPOrPaMMHBIX PEJaKTOPOB, KOTOPbIE OMMUPAIOTCS Ha Pe3yJbTaThl UccienoBanuii. Hy u mitoc
[0 XOJy MbEChl, MOYTH BCE PaOOTHUKU CHPALIMBAIOT POAHBIX, 3HAKOMBIX WM MPOCTO
paauociyniateneii, a mopoil U Apyr Apyra - Korja, Kak 4acTo, IZie U Tak jaajee. Tak 4To
MOKHO CKa3aTb 4TO BCE€ JieJaeTcss METoJoM Npod u omubOok. Ecoum k mpumepy kakoe-To
KOJIMYECTBO YEJIOBEK IPOCTO BBICKA3bIBAIOT IIOJIOKUTEIBHOE MHEHHME O Iporpamme, HO
KaJIyeTCsl Ha TO YTO HE BCEI/Ia €€ MOT'YT CIIyIIaTh, 3TO YK€ CUTHAN JIJIs IEPECMOTpPa BpEMEHU
BbIXxoa ee B 3¢up. [lomynspHas mporpamMMa B HY>KHOE BpeMsl MOXKET IpPHBIIEYL OoJbliiee

KOJIMYECTBO JIFOAEH, @ 3HAUUT U PEKIaMOJIaTelel ¢ 3aKa3aMHu.

5. TlpoBoauT Jin paMOCTAHIIUA CBOM COOCTBEHHbIE HCCIeI0BaAHUA?

Mp&1 He 3aHUMAJTMCh aHKETUPOBaHUEM. Jlake 4To OBl MPOCTO MPOBECTH OIMPOC B MAPKE
CTOWT JIeHEer, TpeOyeTcs IUIaTUTh HACMHBIM HHTEpPBbIOEpaM. A 3aTeM OIUIATUTH PadboTy

cricguaiancra 3a aHJIu3 I/IH(l)OpMaHI/II/I. 213 H IJis1 OTCOPTHPOBKH, IIOACUCTA MU OLCHKH
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COOpaHHBIX MaTEepHAIOB HET HHU CIEUUAINCTOB, HU JaXe MPOCTEHIINX KOMITBIOTEPHBIX
nporpaMM. Ho ompamuBany NMOCTOSHHBIX cilyluatened n kiaueHToB. IIpu BcTpede oObIYHO
OHM JEJIWINCh CBOMMH MBICISAIMH, NpeuIoKeHusMH. Ilmroc mpocTele paauociyliaTeny,
KOTOpble 3BOHWJIM CcKa3aTh 'crmacuOo 3a My3bIKy"', W TOcie 3TOro a00aBisuid, Kakue

POTpaMMbl OHH JTIO0AT, B TAKOM HEMPUHYKICHHOM TOHE.

6. Kaxk yacTo Bama paanocTaHuus 00HOBJIsAET PeHTHHIOBbIE JaHHBIE?

[TosnHOIIEHHBIE HCCIEI0BAaHUS 3aKa3blBaIM pa3 B YEThIpEe rofa. JTO J0pOro, Aa, U s
yBEpEeHa, HEe OTpakaeT ACHUCTBUTEIHLHOM KapTUHBI. AHKETA - 3TO HE MoJHOoe norpyskenue.Hy u
C HalllUM YPOBHEM KOPPYILUH 3aIPOCTO K€ BCE MOJKYyIMaeTcs. Tak YTO CMbICia 3aKa3bIBaTh
ero dyame - HeT. JTo Ooibplie MOXoXe Ha (QOPMaIbHOCTh W pEabHOW KapTUHBI HE

0TOOpaXkaer.
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Interview with Kristina Gruzdova, chief editor of TV-Radio Company "Mir

1.Kak u3mMepsiTh peHTHHT TPAHCAAHN?

3aMepbl HauMHATBCA C MOMEHTa BKJIIOYEHMs IOJIb30BaTElIE, TO €CTh OIS JIIOJAEH,
KOTOpbIe BKJIIOUMIIM TEJIEBU30p, JIUOO K€ Paauo, W JOJs JII0/IeH, KOTOpble B TOT MOMEHT YK€
OPUHUMAIU TpaHCusuuioo. Jlns  OoTciexuBaHUs CUTHajJa MCIONB3YHOTCS  CIIELHMAIbHBIE
AJIEKTPOHHBIE TATYMKHU, YEPE3 KOTOPBIE, MO’KHO IIPUHHUMATh CUTHAJbl HA CHELUAIN3UPOBAaHHON
6aze. Takum 00pa3oM MOKHO OIICHHMBATh CKOJBKO TEIEBU30pPOB U PAaAHO 3apaboTano B MOMEHT
TPaHCIALUU WU K€ KTO NPUHUMAJ TPAHCIALUIO B TeueHUH 20MHUHYT, WIA KTO BBIKIIOYHIICS
WK niepexoymics yepe3 10 MUHYT, TO ecTh TaM HaOJIr01aeTCsl OYeHb YETKasi CUCTEMa OICHKH,
3TO HE TO YTO BOT HAIIM OMpPOCHL «A Kakylo mepenady Bbl J0OHUTE?» «A KakoW KaHal BBI
cmotpute?». Tam uaér oObEeKTUBHOE OTCIICKUBAHHE,TAK CKa3aTh. BKIIIOUMIT YEJIOBEK TEJIEBU30D
WIHM pajivo, IIOCMOTPEN OH 3Ty NepeAady Wi ke HeT. To ecTh TaM yKe AJIEKTPOHHAsl CUCTEMaA
takasi. Peiitunru aexkTuBHbI U1 pexiaamoaarenei, 3a 15 MuHyT nocie oObsSBICHUS PEKIaMbl,
peKiiaMoJlaTeNlb IOJIy4yaeT OIpeNeleHHbld 00beM 3BOHKOB. KoJIMUecTBO 3BOHKOB MPSMO

IMPOMMOPHUOHAIIBHO KOJIMYCCTBY BbIXOJd PCKIIAMHOTO POJIMKA.

2.B KbIpreizctane npoBoasT HA0/II01eHHUSA 32 peiTHHIAMH ?

Her, B Koipreizckoit PecnyOinky HETBO3MOKHOCTH IHPOBOAMTH 3aMEpbl PEUTHUHIOB.
CToMMOCTh 3aMEpOB TMPEBBIIIACT OIOPKETHBIE BO3MOXXHOCTH. [lo3TOMy MBI TONB3yeMcs
pecypcaMu, KOTOpble HaM mnpepocrasiasieT MockBa. B MockBe npoBoadT HaOMIOAEHUS IO
JaHHBIM, KOTOpble mocTynatoT u3 benopyccun, Mockssl u AsepOaiimkana. Tak e Mbl MHOT/IA
MIOJIB3YyEMCS IPUBSA3AHHOCTBIO K Ka3aXCKOMY areHTCTBY, KOTOPOE MPOBOJUT 3aMEPbI PEUTHHIOB

no Cpenneit Azuu. MHam kak OnmkallIMM COCeAsiM MPEOCTaBIISIOT 3aMepbl pedTuHros. Ho
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3aMepbl PEUTHHIOB K HaM IOCTYIAIOT COBMECTHO ¢ peiiTuHramu Kazaxcrana. IIoaToMy TOUHBIX
JAHHBIX MBI HE MOXEM IONy4YuTh. Perienue 3Toil mpobiembl ceifuac HaxXxOOUThCS Ha CTaIUH
neperoBopoB. Mbl HajeeMcsl, YTO BCKOPE areHTCTBO, KOTOPOM NMpoBOAUT 3aMeprl B Kazaxcrane,
XOTs1 Obl TEePHOAMYECKH, XOTS Obl pa3 B KBapTal NPHUE3IKATU B HaANly pPeCHyONuKy, s

IMPOBCACHUA 3aMCPOB TOJIBKO Halreu ayJUTOpUH.

3.Koraa y Bac Obl1M 3aMe4YeHbI BBICOKHE PeiiTHHIH?

[To bumikexky Hamy peHTUHIH MOACKOUYMIM MOCIIE anpeiabCKuX coObIThil. Mory ckasatb,
yto Ha KTP 6b11 6apaak, 5 kaHan He OKa3bIBaJl, HE pabOTall HA KTO, KpOME TeJIeKaHala v paguo
Mup, u Bce cmotpenu Mup. Eme padoran Tenexkanan HBT. UndopmannonHslii ronos noBiéx 3a
co00M poCcT pelTHHTa Ha HAIlleM TeJIeKaHase, JIIOU XOTAT 3HATh U BUJIETh. DTO €CTECTBEHHbBIC
norpebrocTn moaei. Ha HBT, mo-moemy, B 12 HOuYM yxke mycTwim mpocto ddup 06e3
KOMMEHTapUEB BCE, YTO OHU OTCHSUIM, @ Mbl BBIXOJWIN 10 7-MHU yTpa CIEAYIOLIETO AHs, TO €CTh
BBIITYCKM HOBOCTEH. Y Hac kak B MOCKBe: A0 4aCcy HOYM HAIIETO BPEMEHH BEIET BEIyLIUH, a
MOTOM KXKIBIH Yac WAYT IMSTUMUHYTKH, O€3 BEAYIIETO 33 KaJpoM, HO B MIPSIMOM d(HpE, TO €CTh
CBeXXasi MHPOpPMaIKs, ¥ HaIIe PyKOBOJACTBO B MOCKBE, OHU BBIBEJIM BEAYIIMX HA 3Ty HOYb, TO
€CTh MBI KQXKJIbIii 9aC BBIXOAMIN B 3pHp. MecTHbIe BeAylIne He BBHIXOIWINA B Ty HOUb, IOTOMY
9T0 OBLIO HE 0€301MacHO, HO CHHXPOHHO MBI OTIIPaBISLUIMBHIICO. [I0TOM cuTyamnms yieriach, Ha
HEKOTOPOE BPEMsI M PEHTHHTM CHH3WINCH, TO €CTh momén 5 xaHan B 3¢up. EcrecTBeHHO, OH
CaMbIil NOIYJISIPHBIM Y HAC IIOKA IOCJIE POCCUMCKMX KaHAJOB, IO CKOJIBKO B MEPBYIO OYEpElb
oxBar OOJIbIIE IO PecIyOJIMKe MKOHTEHTa cBoero Ooibine. Ha Teme pagwoctanmuu 87% wunér
perpaHcisinusa PoccHiICKOro BElaHusl, a y HUX CBOM KOHTEHT M €CTECTBEHHO HACEJICHHUIO ITO HE
HPAaBUTCS, HO XOUy 3aMETUTh, KOI/Ia TPAHCISIIMS HAIIero KaHaja BhIILIA HAa TEPPUTOPHUIO
OLICKOW 00J1aCTH, HAIIM PEUTHHTH BO3POCIH. JTO TOBOPUT O TOM, YTO HAceIeHUI0 roposaa O

uHTepecHbl HOBOCTHBIE cBoikM CHI', uto mpoucxonut Ha teppuropun CHI'.
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Kakasi y Bac neseBasi ayguropusi?

OcHoBHas Macca ayIUTOPUH B CpPeAHEM JeIuThes oT 25 no 45 nmer. OueHb CIOXKHO
CYJIUTh O BO3BPATHBIX U JAPYTUX XapaKTEPUCTHKAX KAaTETOPHsX, TaK KaK TPAaHCISALUM TOW WU
WHOM NPOTpaMMBl BBI3BIBAET MHTEPEC Y Pa3HBIX JIIOJEH C pa3HBIMH BO3BpaTtamu. Kaxkielii pas
HeneBas ayAMTOpUs MEHSeTcss U KoieOsnercs, C TaKUMHM JaHHBIMU TSDKEIO  Jake
cpeaHeapru(pMeTHIEeCKyl0 BO3BPATHYIO MIKATy BBIBECTH. J[eTSM HHTEPECHO OJHO, MOJOIEKH
Jpyroe, cTapuieMy IOKOJIEHHIO0 Japyroe. O4eHb CIOKHO CyIUTh 0€3 JOCTOBEPHBIX JAHHBIX O
LIEJIEBON ayJIUTOPUH, HO MOCTPOCHHUE COAEpKAHMSI MPOTrPaMM MAaKCHUMAJIbHO PAaCIIUPEHHO AJIs

pa3HbIX Ay IUTOPUIA, HO BCE K€ 3TOr0 MaJo.
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Interview with Vladislav Weingardt, the vice program editor of Retro FM

1. Kakdopmupyercs ceTka Bemianus?

Cerka Bemanusi npecTaBisieT co00i UMEHHO TO, YTO BBI CJBIIINTE HAa paano. To ecTh
YyepeoBaHHbIE TEpefayd, HOBOCTH, pEKJIaMy HY M, KOHEYHO, My3bIKy. [[ng Toro urto Obl
NPaBWIBHO M KPAaCHBO BCE 3BYdaso, CyTKH pa3OMBAIOTCS IMOIMOJIaM, a IMOTOM KaK[Jasi MOJIOBHHA
Ha 12 yacoB. Tak HAMHOTI'O NPOILE BHICTPOUTH KOMIIOHEHTHI HY U IIPaBWJIBHO NIPOJATh PEKIAMY.
Kaxplil yac xak cienyer MpoIyMbIBaeTCs U BBICTPAUBACTCS TaK, YTOO M MY3BIKY MOXKHO OBLIO
NOCyIIaTh, U YTO B MHpE TBOPUTCS Y3HaTh, HO M pekjamMa 4ro0 He Hajoexana. Y Hac
MY3BIKaJIbHOE PAIHO U JAUDKESIM MBI 1aeM OoJblie CBOOOMBI, UeM Ha JAPYTHX PaTUOCTAHILIUAX.
Tonbko 1711 ynoOcTBa MBI pa3dMBaeM KaXJIblid yac emie Ha 4 yacTH Mo 15 MHHYT, U 1aeM HaIlu

1mo3sIBHBIE. UTOO JIFOAHU 3HAJIM HAaC U ITIOMHUJIN.

2. To ecTb MO:KHO CKa3aTb, 4YTO0 MHHHMAJIbHafdA €JIMHHUIIA BPEMCEHHU Ha Balen

paanoctanuuu 15 MuHyT. UTO 00BIMHO NMPOMCXOAUT 32 3TOT OTPE30K BPeMEHH B

3¢upe?

Hy ecrectBeHHO, cHadana WMIET OCHOBHOW JDKHMHIJ PAJHOCTaHLMHU, Kyda ©Oe3 3Toro.
[Tocne sToTO0, €CITM 3TO HAYAJIO Yaca, TO AHOHC HOBOCTEH, 32 KOTOPBIM ITyCKAaeTCsl OJIOK PEKITaMBbl.
Tak cka3aTh MOJAYEepPKUBAEM OKOHYAHHE OJTHOTO W HauYWHAHUE Opyroro. Peximama oco60 HUKOMY
HE HPABUTCS, M, YTOOBI CIyIIATENIM HE MEPEKIIOYIINCH Ha JAPYTyI0 MEHee "KOMMepuyecKyro"
pPaauoCTaHONIO, TYT K€ UACT 6J'IOK MY3BIKHU - YTO-TO HOBOC W MHTCPECHOC. IToToMm cTouT cHOBa
HAIIOMHHUTB O ce0e M TOCTaBHUTh, K MPUMEPY, YTO-TO OUYEHb M3BECTHOE, KAKOW-HUOY/Ib BEUHBIH

xuT. Jlanpiie cOOCTBEHHO HHYEro MHTepecHOro. KoMOWHMpOBATH BUBMTKY, XHTHI U MOJHYIO
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My3BIKy Tapy pa3 pa30aBuB 3T0 pexyamoil. [loa KoHel MATHAIUATUMUHYTKHU JaTh aHOHC, €Il

HEMHOTI'0 peKkiiaMbl. MOxHO noroay. M Bce o HOBOM: JKMHIII - pEKJIaMa - My3bIKa - ...

3. Xopomo. Ho HM oHAa paguoCTAHIUS He MOKET KPYIJIOCYTOYHO PadoTaTh TOJIBKO
N0 NPUHUIMIY «IKHHIJI — pekjiaMa — my3bika». Kakum o0pa3zom BeiOMpaeTcst BpeMs

AJISl IPOTPaMM WJIM KOHKYPCOB?

Ouenp npocrto. Bee 3aBucut ot Bpemenu cyTtok. C ytpa u rae-to q10 10 vacoB mroau
MPOCHITIAIOTCS. M 3JIbIe W HE BBICHABIIHECS €AyT Ha paboTy u y4ueOy. Hemnb3s ke mpoBOauT B
MOJ00HOM COCTOSIHMM TENbIA JIeHb. M TyT mosBisieMCst Mbl M3PaJUONPUEMHUKA B MapIIPyTKeE.
Ha yTpennux nporpamMmmax y Hac pabOTarOT caMbl€ TTO3UTUBHBIE U JTIOOUMBIE TTyOJIUKON TUITKEH.
N myssika coorBeTcTBytomas. Takas, 4ro0 Morja pa3OyAuTh W TMOAHATH HacTpoeHue. Hy,
€CTECTBEHHO, YTPOM OOJIbIIIE BCEr0 HOBOCTEN (MHOTHUM K€ MHTEPECHO, UTO K€ MPOU30IILI0, TTOKa

OHH Cl'IaJ'II/I), AHOHCOB, ITPOTHO30B I'OPOCKOIIOB U PCKIIAMBI.

JlHem camoe CKy4dHOe AJisl quKeeB BpeMs. Bee paboTaroT, ydarcs. Tak 4To, Kak cieayer
B 3¢upe u He moBecenumibcs. M My3bIKy BbIOMpaeM Takylo, 4yTo Obl He pazapaxkana. Ha
CTpoOIiKax, B TOPrOBBIX LIEHTpax, opucax U, 0COOEHHO, B MApPIIPyTKaX PaJro 3BYYUT TOJIBKO AJIs
pasroHa TUIIMHBI (WM HAO00OpOT 3ariylIeHus IIyma), CO3AaHHsl HEKOW aTmocdepsl, 4yToO U
npusTHO ObLTO M He Memano. [IpaBaa Bo Bpemsi 00eIeHHOTO TIepephiBa XOPOIIO UIIET «KOHIIEPT
1o 3asiBKam». Jro11 OTBIIEKAOTCA OT €] U XOTSAT NOCIylIaTh UMEHHO TO, YTO UM Hajo. Henb3s

OTKa3bIBATb ayAUTOPHUU B €€ MAJICHBKUX ITPUXOTIAX.

Beuep mnst paboThl paguocTaHIMU 3TO cBsiToe. Jltoam emyT AOMOW. A 3HAYUT MOYKHO
CHOBa J1aTh YyThb OoJiblie pekyiaMbl. JItoau ycranu, oHu He oOpallaloT BHUMaHUS Ha ee 00JbIIoe
KOJIMYECTBO. A TOCKOJBKY CIIyHIaTeNIeH MHOTO, TO 3TO 3(UPHOE BpEeMs I peKiaMoaaTeliei

00XoauTCs KyJa JOpOKe YTPEHHEro W Yy, TeM Ooiiee, JHEBHOro. Tak BOT JIOAM yCTalu U
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IOPOCTO XOTAT MOCIYIIaTh JIOOMMbIE KOMIO3UIMHU. Beuep — Bpems xur-napanoB. Jumxen
CTaHOBSITCSI HAMHOT'O pa3rOBOpYHMBEE, HAIIOMUHAIOT, YTO paOouuil JeHb OKOHYEH M Temepb
MOXHO pacciaOuTcs U OTIOoXHYTh. K mpumepy, mocimymiath HaCTOSIIME HOBOCTH (a HE MPOCTO

AQHOHCHI COOBITUH ), TPUHSTH yY4acTHE B KAKOM-HUOY b KOHKYpCE.

brnvxe k HOUM M CcIymIaTeNnw W JUHKEH YK€ HEMHOTO YCTAlOT APYT OT Apyra. Tak uTo
ayJIuTOpusl MpeAoCcTaBiseTcsl cama cebe — 3BOHAT, 3aKa3bIBaIOT JIIOOWMBIE MECHU, MEpeNaroT
npyr apyry npusetbl. [lo OyaHsSM uAyT aBTOpCKHE Nepenadyud, KOTOpPbIE C YyIOBOJbCTBUEM
ciayuiaer Oonblioe konuyecTBo Jitoned. [lo HouaM y Hac paboTaeT MOJIOAEXKb, a penepryap

MaKCUMaJIbHO HEUTPaIbHBIN.

4. Bbl MHOr0 pa3 ynomuHa u pexkiaamy. [lo kakuM npuHIHNIAaM pekjiaMapa3Melaercs

B 3¢upe?

Pexiiambl camoli pazHoil MHOTO M Be3fe. Y Hac B 2Qupe 3BydaT B OCHOBHOM KOPOTKHE
POIHMKHU A0 5 cexkyHI. Mbl o0benuHsieM UX B OJOKH MO 3-4 mMTyKd. A KOTJa CTaBUTh pEIlaeT
peknamogarens. /g Hadana 3aBUCUT CKOJIBKO OH MOJKET 3aIUIaTUTh. S, KaKeTcs, yKe TOBOpUII,
YTO peKjama Be4epoM y Hac camas goporas. Tak BoT. Emie yumTsiBaeM, Ha KOro 3Ta pekjiaMa
paccunTaHa U Korja ee ciaymaror. K npumepy, pekinama namnepcoB Uil 4aj IOHBIX MaM JIydlle
BCEro MJET AHEM, KOTAa €T CIIAT CIaJKUM CHOM M JlaMa yJaeTcss HEMHOTo nepeoxHyTh. Hy a
caM pOJIMK 3aBUCHUT OT caMoil ayautopuu. J[ns GaOyIIKM HE CTOMT paccKas3blBaTb O Ma3H OT
aptpura noj komnosunuio Pink Floyd, a roHy:o MoaHMIly HE BIOXHOBAT Ha IMOKYIIKY CyIeEp
HOBOIl Mojenu Tydenb 3BykH opraHa. BooOme Mbl jgemaeM ueThl BHIA PEKIAMHBIX
POJIMKOB:IIEPBBIN, KOTJa PEKIAMHBIA TEKCT YHUTAETCS B OJUH TOJIOC W HaKJIaAbIBAaeTCs Ha
MY3bIKY. MOXHO HEMHOTO ITOUI'PATh B T€ATP — PA3IOKHUTh TEKCT MO POJISIM U 100aBUTh MY3bIKY.

HGKOTOpHC PEKIIaMOJAaTCIIN 3aKa3bIBAKOT II€CCCHKU BPOAC HKUHIJIA. HNHorpma camMm aupkeu
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3a4YUTBIBAIOT peKJ'IaMHBIfI TCKCT B a(pnpe, HO 3TO OBIBaCT OYCHb pCaKo. Tak 4yTo uTO M KOorma

BBIITYCKaTh B 3(pUp HE CYIIECTBYET KECTKUX paMOK. Bce 3aBUCHT OT 0OCTOSTENBCTB.

The “clock” of radio broadcast
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Interview with Rinat Vasbeev, chief editor of radio “Mir”

1. Kak cocTaBiasiloTcsl pedTHHIY PAAHOCTAHIUN?

Hy y Hac ecTp HECKOJBKO areHTCTB, KOTOpBIE MPOBOASAT PEUTHUHIU. «MBEKTOPY»,
npumepy. IIpo ocTanbHBIX AaBHO YK€ HE CIHbIIIAN Mocie peBoitonuu. He 3Haio, Kyna oHuU
nenuch. Cpady Tak cka3aTb HE MOTY, €CIM Halo mo3xe gaM Bam cnucok. Onsarh Taku
UCCJIEIOBaHMsI KaKoro IIaHa: MPOCTO ONpPOC HACENEeHHS, HO O MOEMY MHEHHMIO 3TO He
nokazatenb. Hy, ompocatr 2 - 3 THICSYM 4YENIOBEKIO BCEH pecrmyOiuke, Hy MOTOMY YTO Ha
Oosbiiee OO/ KETA paTUOCTAHIIMN HE XBaTUT. A MEHBIIIE CMBICIa BOOOIIE onpanuBaTh HeT. Bo
BCEM MUpPE PEUTHHTY MPOBOJAAT BOOOIIE KaK: CTaBATCS CHEeMaIbHbIE OJIOKU K paJno MPUEMHUKY
y KOro-T1o jomMa. OmsaTb-Takd MPOUCXOIUT BBIOOPKA, MHTEPECYIONICH ayIUTOPUH, HY JOIYCTHM
18 — 35 ner, cTaBAT HA paaro MPUEMHHUKU CHEIUaIbHbIe. TOYHO TaK e 3TO B TEJICBUICHUHU.
[TpuGopbl perucTpupyroT: CKOJBKO YEOBEK YacOB B JI€Hb M KaKUE€ PaJAMOCTAHIIMM CIIyIIAeT.

Hcxons U3 3TUX JaHHBIX, COCTABISIOTCS PEUTUHIY PAIUOCTAHIIMIA.

2. IJT0 Tak no BceMy HUBWIH30BaAaHHOMY MHPY. A B KbIproizcrane?

B Ksipreizcrane pedTHHTH Kak TaKOBbIe, B MPUHITUIIE, HE MPOBOASTCS MO OJHOM TYIOM
MPUYMHE: Y HAC CIUIIKOM MaJeHbKUH PBIHOK pEeKJaMbl, TO €CT pekjIamMHble OromkeTsl. Jlaxke
€CJIM TIPOAATh BECh CBOM 3(pUp Ha PaAMOCTAHIIMM, OH HE MOKPOET TeX 3aTpaT Ha MCCIEOBaHUE,
MOTOMY YTO HCCJIEIOBaHHE OYEHb JOPOTO CTOUT. A €CIHM CKHIBIBAaThCS B CKJIAIYMHY BCEM
paauOCTaHITUSAM, TaK CKa3aTh, TO, MOXKET OBITh, TOT/A YTO-TO emié moiayunutcs. M To Bcé paBHO
JIEHbI'W He ompaBiabiBatoTcs. A eBponma +,Hit FM tam kakue-to NMCeBIOPEUTHHTH MPOBOJST,

KaKHEC-TO TaM HY COBCPIICHHO IPUMHUTHUBHEIC.

3. Kro Ha Bamem paguo 3aHuMaercsi COCTABJIEHHEM CeTKH BelaHus?
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Cerka BemaHusi M3HA4YaJbHO OTCTpamBaeTca B Mockse, Mbl puinuan. [Ipuuém dumuan
TaKOW MOJKOHTPOJIBHBINA CKaXX€M TaK, Mbl HE MMEEM IIpaBa IPAKTUYECKU HUYEr0, KPOME TOrO,
YTO OroBOpeHo MocCKBOii. I Mory naske mo yacam ckaszaThb 3 4aca yTpoM B OyJHHU + 5 BBIITYCKOB

HOBOCTEH 10 3 MUHYTHI, 5*3=15, 1 otHa mporpamMma B HEAEIIO Yyaca Ha 2 BpeMs UIET.

4. A pexiaamonarenn?

A pexknamomarenu He mpuxoAsaT BooOmie. Hy kak ckasarp, ceiuyac pekiamojaTein
0oJIbIlIe MHTEPECYIOTCS, MOMYCTHM ,TEPPUTOPUEH BelaHus, To ecTh Ta ke EBpoma. OnHa BCio
pecryOiMKy oxBaTuia. Te Keroc. paauo, emé paauo craHuud Hy Tam Petpo FM,onmn
OXBaTbhIBAKOT BCHO peCHy6J'II/IKy N OCHOBHBIC KIIMCHTHI YXOIAT UM. HOTOMy qTo peKnaMoz[aTeﬂeﬁ
uHTepecyer Bce. Hame panuo Bemaer Ha Uyiickyto obnactb, oHU Tak cpasdy: «Oi, Uyiickas
obmacte! A Ham Obl emé xotenock 4ytod u B Omie, u B Tamace, u Ha Hccrik-Kyne Hac
YCIBIIAINy. Y HAC Takxke crenuduaeckas My3blka, ayIUTOpHUs crierupudeckas. ITo JIFOIU yiKe
B BO3pacCTC, KOTOPLIC, KaK IMPAaBHJIO, BOT 3TU CaMBIC OITPOCHI ICEBAO HEC HOHaI[aIOT.I[OHyCTI/IM
TaM, HaBCPHAIKaA ,CJbIIIAJINM B MapmIpyTKax, Mara3mHax «MI/Ip»CTaJ'II/I KaK-To4dale CJIylmaTb 4€M

Koraga To, HO TEM HEC MCHEC PCKIaMOAAaTCIIM BOT 3TOMY HAPOAHOMY NJOBCPHUIO HC JOBEPALIOT.

Celiuac u B Poccun, u y Hac 371eCb IPUMEHSIETCS «IPUBUHTUPOBAHUE» B MO3TY Ha3BaHUs
panuoctanumid. Ha 3Ty TeMy crout nounrats Muxanna Ko3slpeBa y HET0O 04eHb MHOTO Ha 3Ty
TeMy ecThb nyOnukauuil. OcobGeHHO KHHUTry, Kaxercsi «Pagmo HOBOCTHOE, My3BIKaJbHOE,
oO1miecTBeHHOe»Ha3bIBaeTcsA. [IpuHIMIT 3akiodyaeTcss B ToM, 4To TeOe uenblii 1eHb EBpoma +
BranonuBaeT B Mo3r «EBpona +!EBpoma +!EBpomna +!» Jlaxke ecnu Tol €€ He OyJelib CIyIIaTh,
KOTJaK TeOe MOAXOIUT YEeJNOBEK U CIPALIMBAET: «A KaKylO paJlOCTAaHLMIO Bbl ciaymiaere?y Y
TeOs. aBTOMAaTUYECKU Ha MOJCO3HAHMHU, CKakeM Thl nociennue 10 et ciymaems Kelpreizcran
Ob6onnopy, Thl ckaxeub EBpona +,moTomy uto Tebe B MO3r 3TO BUeMeHTUpoBaiu. [IpakTuka

BOT 4CPEC3 KAKAYIO IECHIO U NAXKE Yallle YIIOMHUHATh HA3BAHUC PAJIUOCTAHIIUN 5TO BOT OTTydaA.
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«M-BexTop». Sl UM MOIHOCTBIO JOBEPSIO, B TOM IUIAHE, YTO OHM HUYETOHE IOJJCIIAOT.
Hpyroe nemno B TOM, 4YTO 3TO HE NPABUIIBHBIE PEUTHUHIH NMPOCTO U BCE. TO Kak OHU NMPOBOAAT
pelTUHTH, B TpPUHIMIE, TaK JAeiaTh HENpaBUiIbHO. OHU OepyT OYEHb Y3KYI0 ayIUTOPHIO,
BBIOOpKA OUCHb MaJICHbKasi MPOMCXOIHUT U, MOXET OBITh, OTYACTU OTPAXKACT JAJEKO HE BCE.
Ecnu moBoauTh Ompoc B MHTEPHETE, TO OISAThH JKEayAUTOPHs, KOTOpas ONSATh-TaKu oOiagaer
KAKUM TO OIPENEIEHHBIM BO3pacTOM M YpPOBHEM 3HAaHUM U IpeanodreHui.To ectTs
CKJIaJIbIBAETCSl 00pa3 TaKOro BOT HACEJIEHUS, KTO MOJb3YETCsl aKTUBHO MHTEPHETOM, OCTABJISIET

CBOH MOXKEJIaHMS, BO3TIIACHL, KJIUKACT Ha JalKHu.

5. Ceiiuac paguo «Mup» cTaau caymaTh ropas3ao 0oJbiie, NoYeMy ke TOraa peiiTHHT

«Mupa» ocTaBJjser KeJaTh Jy4quiero?

Hy, notomy 4TO mocMoTpHTE, CKa)KeM, Ha TEX K€ MPOJaBLOB, J1a HA TEX K€ BOAUTEIEH —
3TO YK€ B3pOCJblE COCTOSIBIIUECS JIFOJIU, 3TO HE MOJOJAEXKD. Jlake BOT 5 Kak, sl MOXKET ObITh HE
ocobo crapeiii. Hampumep, st BOT BKJIIOYar0 pajguo, MHE HPaBATCS MECHs, KOTOpas UrpaeT Ha
Mupe, peanbHO HpaBSTCA, OYEHb HPABATCA OJHA mecHs. Jlanbiue s yke HE MOTy, s ykKe
BbIKIItOUat0. [1oaTOMy, eciau ObI 51 citylan 3Ty BTOPYIO IECHIO, TO €CTh S BKJIFOUMI BTOPYIO, OHA
Obl MHE TOXXE HpaBMUJIACh, HO TPEThsi MHE OoJiblie HE moHpaBuTcs. W g Oosblie 3TO paauo He

BKJIIOYY.
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Interview with Dina Mirkurbanova, art director of radio “Record”

1. Kak co3pawrcest peiiTuHru?

WHcTpyMeHTBI 171 MOAHATHS PEUTUHTA JUIsl KaKI0ro paano cBou. OHU e IEIUTHCS 110
KaTeropusiM BO3PACTHBIM. MBI PEUTUHIH HE U3MEPSIU. DTO JENaloT ClIeHUalIbHbIE KOMIIAHWUM,,
KOTOpbIE OINpPENEeNsIIoT, YTO 3a Meaua BblOpaTh. Pexkopn - 370 aukeiickas Mys3blKa, 3HAYUT
peUTHHT MOIHUMATh OYIyT akIMH MPOBOJMMBIC B KIy0ax, ONEH 3Hpax, ¢ MOMOIIBIO BCIKUX
¢yrbonok akceccyapoB. Bce, uTo kacaercs monoxpexu. Hampumep, ¢ paauo mMup Takoe He
noaer. MccnenoBaHust 3aka3blBaTh OYEHb JOPOTO, HMX JENAIOT HA OJIATOTBOPHUTEIBHBIX
YCIOBHSX COIMAJIbHbBIE CIIYyKObl. MBI IHCATN KOM MpPEUIOKEHUs, Jenas yaap Ha BO3PACTHYIO

KaTeropyo Hamux ciaymarenei . Hy na s npuayMbiBana Kak HaC 0JaBaTh CPEaU MOJIOACIKH.

2. PeiiTnHI¥M BOOOLIE KAK-TO YYUTHIBAJINCH B padoTe painocTaHIMu?

He-a! Ecnu yecTHO, HUKTO HE y4MTbIBaeT.UeCTHO TroBOps, TOJKY OT HHUX HEMHOTO.
Pexnamonarenn maBHO yxe nMMeeT C(HOPMHPOBABIIYIOCS KApTHHY PEKIAMHOTO phIHKA. Harm
peKJIaMHBI PHIHOK HEBEJIMK M OOJIBIIMX M3MEHEHHM Ha HEM HE IPOUCXOAMT. 3aKa3uuK cam
3HAeT KyJa €My HaJl0 HECTH CBOM JEHbIU. B 3aBHCHUMOCTH OT TOro, Ha KakOW TEppUTOpUU
BezeTcs Bemanue. Ha toT sxe Mup He OynyT HECTH pekiaMmy, €clid OHa CIeNaHa Uil JKUTesen
fora. CaMu MbI TO’)K€ HUYETO HE BBICUMTHIBAJIU. DTO JIOPOTrO M HE ONpaBAbIBAET 3aTpat. S xouy
CKa3aTh, YTO (DMHAHCOBBIN OI0JKET PAIMOCTAHIIMNA HE CUIILHO U3MEHMJIICA 3a MocheHue roasl. 1
KaK He ObLIO JIEHEr Ha UCCIIEJOBaHHE M3MEPEHUsl MeAMa phlHKAa TaK HET UX U cedyac. Tak 4To

MBI TOJIBKO Ha KOH(EPEHIIUH MPUXOIMIN. TaMm rpymnma JroAel ycTpanBaia COUAIBHBIC OMPOCHL.

3. Mo:kete monoapodHee pacckazaThb MPo ONpPochI?
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CocTaBinuch aHKETHI C BOIIPOCAMU PO BpeMs, KOIJIa BbI CIIyIIAeTe Paanuo, HPaBATCS
JM BaM IPOTrpaMMbl U Kakue BBl Obl XOTENM MPOrpaMMbl, PO MHEHHE JIIOAECH O KOHKypcax H
KOHKypCax Ha paJuo ¥ yyacTue B HUX. [Io kakoMy paauo Bbl ciymaere HoBocTH? Kakas My3bika
BaM HpaBuTcsi? B OCHOBHOM BOMpOCHI OBUTM OPUEHTHPOBAHBI HA 3aloOJHEHUE >(PHUPHOTO
Bpemenu.Pexiiama cocraBisiia okono 45 cexkynn. Ee crapamuch crenats Kak BO3MOXKHO Oosee

HEHaBI3YUBOI .

4. Kak u KTO0 cocTaBjsieT CeTKy BellaHUA?

Onun 4enoBek, KOTOPBIM oTBeuaeT 3a 3¢up. MHpopmanmio emy AeBaiu peKIaMIIUKA 1
napa KypHaJUCTOB C BBIMYCKOM HOBOCTEeH. OcTaibHOE€ BpeMsi 3aHATO MY3BIKAIbHOU
nporpammoii. EcTs 1Ba Buaa Bemanus. [lepBblif, Korja €ro COCTaBIsSIeT AUKENH. DTO My3bIKa, U
CIEIHAIIBHBIC TTPOrpaMMBbl. ITO OTOBApUBACTCS ¢ XO3IMHOM OpeHna. Ecth, Hampumep, BTOPOU
BHUJ - perpaHcisinusa. KormapernoHanbHas CTaHIMS UMEET MPABO TOJBKO BCTaBIISITH PEKIIAMY

WJIM MCIIOJIb30BaTh YETKO OrOBOPEHHOE BpeMs. MBI HCIIONIB3yEM IIEPBBIil.
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Intwerview with Vyacheslav Rezvih, an anchor of radio programs of radio “Evropa

Pluse”

Ba:kHbl 1M peliTHHTH 1J151 Ballell paauo craHuuu?

Ha. C yyeToM IOCTOSHHO MEHSIOUIMXCS 3alpoCOB ayAUTOPUU, MBI JIOJKHBI OBITH
MOCTOSIHHO B TOHYyce.Eciau Mbl npeanaraeM JoJsM MPOAYKT, TO Mbl JIOJKHBI ObITh YBEPEHHBI,

YTO OH UX 3aMHTCPECYCT, a JJIA 3TOI0 IMMPOCTO H€O6XOI[I/IMO 3HAaTh UX HOTpe6HOCTI/I " XKCJIaHUA.

A BOOOIIE CMOTps Kakue pEHTHHIHM Thl HMeemb B Buay. Ecim 3T0  padTHHT
HOMYJIIPHOCTH PAJAMOCTAHINM, TO, HaBepHOpe, OyaeT BakeH Oousblie He A HAc, Mbl HE

T'OHHUMCH 3a BBICOKMM MCCTOM B peﬁTHHFC.

O}:[HaKO, Bama paanoCTaHIuA SABJIACTCHA OJHOH H3 «TONOBBIX», MO0 JAaHHBbIM

uccjaeaosanusi M-Bekrop.

Aa, M-Bektop... Hy, Aa... Hy... MBIl JOCTaTOYHO JOJTO HA 3TOM PBIHKE U MPOU3BOIUM

KayeCTBEHHBI!, 10 MOEMY MHEHHIO, POIyKT. UM BHUJIHEE, OHU K€ UCCIIEJOBAHHE JIEJIAJIN))

Tak BOT, 1 TOBOPIO O TOM, YTO B PEUTHHIAaX MOMYJIIPHOCTH 3aMHTEPECOBAHBI HE MBI,
KOHEYHO, MMPUSATHO 3HATh YTO TBOU Tpy. ouleHWIH. bosblie Ha Takue Bemu oOpaliaioT BHUMaHKe
pekiamonaTtenu. Benp UM O4eHb Ba)KHO, 4TOOBI 00 MX TOBape Y3HAJIO KaK MOXHO OoOJjblle
moneit. Boobie, 3To oueHs cyObekTuBHO. Her, s moBepsito nanueiM M-BekTopa, HO Beap Ams
KOKIOW paJMOKOMIAHHHM HYXHO HCCIEIOBaHHME MX COOCTBEHHOTO pbIHKA, YeM Bceil menua
ctepsl Koiprecrana. Paboty M-BekTopa umHTepecHO MOYHMTATh, KKl Menua pabOTHHK

JOJIDKCH OBl 03HAKOMUTHCS C HEH.
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HpOBOHﬂTCH JIN Kalme-}mﬁy)n) HCCJICI0OBAHUA BHYTPH Kommanuu? $I umero BBHUAY,

Henaer qu EBpona + cBou peTHUHIH U Kak?

EBpoma +crapaercs ciequth 3a 3 (HEKTHBHOCTRIO CBOCH paboThl. Kak s yke ckasana,
HaM Ba)KHO 3HATh YTO U KaK XO4YeT Hall ciaymaTens. K npumepy, Mbl HE MOKEM MOCTaBUTh AJLTy
bopucosny, eciu B Mmoae buoHce u Hapo# KaKIeT CllyIiaTh €€ MeCHU, Kak Obl He OblIa Xopolia
[Iyrauesa. Eciau Mbl He OyJieM y4MThIBaTh MHEHUE CIIyIIATEJIEH, TO OHU MPOCTO MEPEKITI0YATCS

Ha JIpyryto paguoctaHiuio. Hy, u Mbl otepsieM pedTHHIN)))

Bor umenHo 00 3TOM MHe ObI M XOTeJ0Ch Y3HATh IO MOAPOOHee: KAK UMEHHO BbI

YUYMTBhIBaeTe MHEHHUE CyLIaTe/ield M KaK 3TO BJIUsAET HA padoTy?

Hy, dectHO roBops,s He HMEI0 IMpaBa pacHpoCTPaHITh TaKyl HH(OpMaLHIo. ...

[Tonnmaennp, y Kaxa0i KOMIAHUH BHYTPH CBOU CEKPETHI, KOTOPBIMHU HEJb3SI EIUTCA.

JT10 cTpanHo. He sy4mnie j1iu 0b1 ObLJIO JeJINTHCS MEKIY CO00H ONBITOM?

Bo3mokHo. OHaKko paano Bcerja KOHKYPHPYIOT Mexay coOoil. Ilo cyTu, oHn umeror
OJIMHAKOBYIO LIEJIEBYIO ayAUTOPHIO YTO 3aCTaBJIET KaK-TO BBIJCIUTHCS Ha o01ieM (oHe, 4ToObI
UMEHHO Bac 3aMeTWIM a He cocena. IloaTomy, ecnu BHYTpH KOMIIAHUHM pa3padaTbiBaeTcs
HaJIeXKHasg CcHCTeMa, KOTopas NMPUHOCUT pPe3yibTaThl, U MOMoraer B paboueMm Iporecce, 3Ty

CUCTEMY JE€piKaAT B CCKPCLT, YTOOBI KOHKYPCHTBI HC MOTJIN €€ BOCIIOJIb30BATbHCA.

A pa3Be NPHHIHIIBI NOCTPOCHUSI PEHTHHIOB 1 MOHMTOPHHIA ayIMTOPHH He eIMHbI?

Kaxk moxHO0 n300pectu Besiocunen?

Hy, B neno Tbl mpaBa. ok. JlaBail Bce e s HEMHOIO pacckaxy Tebe. BHyTpu moutu
KOKIOW KOMIIAHMM CHJAT JIIOJU, KOTOpbIE CIELMAIbHO 3aHUMAIOTCS IUJIAHUPOBAHUEM U
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OTCJIeKUBaHUEM. MBI, K IPUMEpPY, UHOT/Ia 3aCTaBIIsIEM MPAKTUKAHTOB IMOOETaTh ¢ aHKETaMU Ha
yiuLe. OT0 KOHEUYHO HE OYHBbIE JaHHBIE U Majo€ KOJIMYECTBO OINpPAIIMBAEMBIX, HO 3TO XOThb

KaKOI-TO pe3yJbTaT U MOoKa3aTelb Halei paboThl.

WNuorna aumken copamuBaoT T03BOHUBIINXCS B CTYIMO 00 13 mpuopurerax. Ho 3to He
MOJKET Ha3bIBaThCS HCCeNoBaHUEM. ... Hy Hanmpumep, TUIKer0 10T CIIHCOK BOMIPOCOB, Tak 2-3
NPUMEPHOTO COJAEpX aHHUs «a Kakas TecHs BaMm Ooubllie HapaBUTCA», U OH Tmocie 3dupa

CIIpalIMBaCT JO3BOHUBIINXCS, TaK CKAa3aTh 3a KaApOM
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XIILIT Appendix II:

M-Vector consulting company

MY HYEH FAMNA-§ eO KOMMHHK

«

C | @ www.m-vector.com/ru/who_we_are/

Komy Hy#es nunn-uw = % Pexnama Ha paguo | m~ Wconegoeatenscko -

m~vectar

WECNELOBAHUA M KOHECANTHUHF

[naeHan cTpaHnua | O KomnaHun

Moapaszaen.l O KomnaHun

= O Hac

«M-VECTOR» - MEIYHAPO[IHAS! HCCMELOBATENLCKO-
MucenA u LienHocn KOHCANTHHIOBAR KOMIMAHMA.

1

1

CTaHnapTkl

«M-Vectors - icCneQoBaTenbCKo -
KOHCANTHHTOBAA KOMNaHHA, padoTaolan B

- Kapbepa Kanape, KasaxctaHe u cTpaHax LleHTpansHoi Aann
€ 1997 r. Mbl CNEUMANM3NPYEMER HA MCCMEOBAHNAX

1

Komanna

- KnweHtel "
PLIHKDE W NOTpeGnTeneid, ynpasneHYeckom
- Otuchl KOHCAMTUHIe 1 TORHIHIAX, 3y4eHiM oGWeCTEEHHOM
MHEHWA
- [lapTHepsl
OCHOBE MOGOro BEPHOTO PELWEHUA NEXAT TOYHEIE faHHble. CGop W aHanua
- [yEAWKALNN O KOMOSHWKM B 5 6
WHOPMALINN AENAETCA OCHOBOI HalWero GuaHeca. CeTb 0MNCOB B KITIOUSBbIX
O Hac cTpaHax LieHTpankHoi A3un, BICOKOKBANWHULMPOBAHHGIR WTaT,
- anpoGUpoBaHHLIE METOOONOTMK W 3KECTKNI KOHTPOME KaYecTea 0akT Ham

BO3MOMHOCTE COBMPaTE ANA KNWEHTOE HeoBXogUMYI0 MHopMaLmio B Nodoi

‘ TOYKE PErnoHa - ObICTPO, KAYEeCTERHHO N 3KOHOMIUYHO!

KnueHTnbl:

@ VMECALCON

T

Komy HyskeH nina-n e O komnanum

]

®®

&«

¥ @ www.m-vector.com/ru/who_we_are/professional_standards/

Komy Hysken nuna-m x g‘s Peknama Ha paguo /s Weccneposatenscxo - \ =

w| X

-

m~vectar

[NaeHan cTpaHnua | O koMnaduwn | CTaHgapTsl
CTtaHgapTsl

MpodpeccroHanbHble cTaHAAPTHI MCCNeQOBaTENbLCKO-
KOHcanTuHrosasa komnaHua "M-Vector” BknioyaroT cnegylowme:

ie% 1. ,ﬂDI'IFDCPD‘-IHbIﬁ WHTEPEC KNMMEHTOB - raeHeli NpuopuTeT B paGoTe Komnanui. Mel

paccMaTpuEaen KNUMEHTA KaK CTPaTerMueckoro NnaptTHepa, KUTODI:H:‘ MOXET 1 O0NHEH NONYYATE
nNpnBeIne B pe3yneTaTe COTPYOHWYECTEE.

r i HHﬂHBHﬂYAJ‘IbeIﬁ nogxo0 K O6CMYKWBAHMKD KIMMEHTA. CrieunanucTsl MCCNen0BaTenb CKo-KOHCANTUHIOBON
Komnanun "M-Vector” onepatmeHo v npodeccMoHaneHo 00A3aHel CO30aTk BCE YCNOBKMA ONA YyO0BNETEOPEHNA
WHOMEMOYANEHEIX NOTPEGHOCTEI KNMEHTA.

3. KOHONOEHUWANBHOCTE CBE,ﬂEHHﬁ O KNHEHTAX W NX COENKAX. MonuTnKa HaWeR KOMNaHun npegnonaraet
cofMogeHne KOHDUOEHUMANEHOCTH CEEOEHWIA O KNMEHTAX W MxX coenkax. OGecneyeHne KOMMEpYECKON TaHLI rapaHTUpyeTCA

He TONBKO BEICOKAM NpofeccHOHanUaMom NepcoHana Ho i EHYTpeHHeﬁ CUCTEMON Dea0NacHoCTH.

4, OB bEKTMBHOCTb. Mbl BCerAa cTapaemcA 3aHMMaTk He3aBMCHMYKD NO3ULKMKID W Aenark Bce, YTo0bl HAW OTYET CTROKUNCA Ha

KypHan BekTop Pc

m

ADKME HOMEDOB

I
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TNS Gallup Media Asia

Kony Hysen nann-r

e O komnaHun

Kony Hysen nuna-n B4 Pexnama na pagno e O komnaHun

&«

C @ www.tns-global.kz/ru/about.php

= central asia

@ 4 =8

napTHEpE! | ( KHEHTEI | [ HKOHTAKTEI | [ qopyr ‘

F 0 KORNAHHH | F

Hosoctu

Nybnuica wm

=

n KT bl

Meawa wccnegosatia

MOHHTODMHT DEtcNEMEL
1 cofibimiil 5 CMA

MapKETUHI OBLIE NCCNEn0BaHMA

PesynbTaThl WCCNE0BAHWA

WccnenoBaHMa cpefCTE MACCOEoH
wHhopHaLI

MoHMTOpHUHT peknamil (ADEX)
Wconenosanne noTpebutensi

e

Mporpanunoe obecneyenne

m- Wccnegosatent

Menwa uccnenosaHra

MOHMTODHHI 1 SATPATHI HA
peknamy g CMA

&) Mepesoaymk G

O woMna

[naswss CTDasLE

m

Hawa koManna

TNS Central Asia, ocHoEaHHaA B ceHTAbpe 1997 ropa, ABNASTCA
EBeAyLlell WCCNeAO0BaTeNbCKol KOMMaHWeR, cneunwanuzupyloleica B
obnactu wccnegoBaHuk CMM W pexnamMbl, 3 TaKMe MapKeTWHMOBbIX
WCCNedoEaHWA  Ha  TeppuTopuy  KazaxcTaHa., E&  yupeguTenamu
EbICTYMWIM POCCHIACKWE NCCNeAoBaTenbckue KoMnaHuk Gallup Media u
Gallup AdFact, a Takeke AreHTCTBO COUMANbHBIX W MapKETWHrOBBIX |
wccnegoeaHuia Brif Central Asia. 1

9.

%} |
\

30 AHEapA 2001 roga KpynHelwas nconedoBaTenbokaa rpynna Taylor |

Melson Sofres nognwcana cornawedne o nokynke 100% akuam - o

KoMnaHum MDC Gallup. C sToro momenTa TNS Central Asia ABnAeTca

CeTeBOW KOMMaHWel, BxodAlel B rpynny KoMnanwid TNS - nuaepa ’ 12
WMCCNEAoBaTENBCKOMD PhIHKAE, 2aHUMANIWEro Nepece MecTo B Eepone u

TpeTbe MacTo B Mupe. TNS ABNASTCA HEe2aBUCUMOi

WMCCNEeAoBaTENbCKOR KOMNaHWel, KOTOpaa YyCNewHo peanusyeT npoekTel B 80 cTpaHax Eeponsl,
AMepuku W1 Oro-BocTouHol Azun. B koMnaHuW paboTaeT Gonee 6 Thic. uenoBek, wWTab-keapTupa TNS
HaxoaMTcA B NloHAoHe.

-~
BxoasA B cocTae rpynnel KoMnaHuid Taylor Nelson Sofres TNS Central Asia uMeeT OocCTyn K HoBelwWMm

HHqJOpMaLUr‘IOHHbIM npoayKTaM ¥ caMmelM COEpeMeHHBIM MapKeTWHIoBRIM MaToduKkamM.

CerogHA TNS Central Asia, npeacTaBnAeT Ha poHKe Ka33axcTaHa COBPEMEHHble  MeToAMKW -

. PETWIOH-MEZL @Juumaﬁst news © Wcropua / e PesynpbTatel nee

&

C @ www.tns-global.kz/ru/research/research_smi.php

| 0 KORNAHHH || NapTHEDKI | ‘ KIHEHTRI | | KOHTAKThI I | Opym ‘

L
[rzsess crosseus i
HosocTu o
WMcenepoBaHWA cpeacTB MaccoBoOi MHopmaunn
T NyGnuica
|"ws
= TV Index TOM 10 NporpaMm 33 HEOenw
. Npoexroi =
TOM NporpaMMa Ha Kadane 23 Hedeno 3
Meawa
e WCCNE] OBEHUA OxBat SYAWTOPUW TenekaHanos 3a MecHLl
MoHnTopHHE CQEQHEC! OYHaA J0NA TENEKSHAN0E 33 MeCHALl
@ DEKAEMBI
1 cofiemai 5 CMIA TOP 5 ponukoe No GRP 23 Mecsll R
MaDKETUHI DEBIE
WCCNE0BEHUA
g PesynbTaThl
WCCNENoBaHMW .
Radio Ton 10 Bewanne
Wccneposating Index NporpamMM Ha PagnocTaHusn
CDEACTE MACCoBoi AnMatbl PernoHs!
MHDODMELAM R
Hefeno Panuo Petpo X X
MeHUTopMHE
petcnaml (ADEY) T DG Pyccroe pagno x X
Wecneaosanue Ha paguvo 3a Panwo NS » x
5 notpebimeneit Hegenia Love Radio/Paawno 31 X
|Fb E’ OxBaTt Paawo Eurcpa plus b4
{2 = MporpaMusoe
) o ki 2YOMTOpIA TeHrpn FM X X
Eaavo 33 Mecsll -
al Sl e Paawao Xabap/Classic 'Y
Meana
WCCNEnoBaHNS CpeaHecyToYHaR Panwo Wankap x ¥

0onA Ha baavo = = e

! | 3
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Expert consulting company

Kowmy Hysen nana-

e O komnanun

Kowy mysxen niana-r \“-6 Pewxnama na pagno

O :

\

C O www.expertkg

OHCANTVIHFOBOE AFEHTCTBD

Haeuraumusa no caity

MapKeTHHrOBLIE UCCNeA0BaHUA
Monitor CRM

Globus Professional
MOHMTOPHHT peknaMbl
KoHTaKTbl

NMowkcK no cainTy

WcKaTb...
Mowmck

Kanenpapb

« Anpenb 2012 =
Mu BT Cp Yt Nt C6 Bc

1
2 3 4 5 6 7 8
9 10 11 12 13 14 15

) 7 T

FnaeHan Hoeoctw MapremwHroeele wecnegoeawun  Monitor CRM  Globus Pr i Ki

8> Koncantnrrosoe Are

= | B ||

Moniter CRM

43

KOHCANTHHrOBOE AreHTCTBO «JKCNEpTs Npennaraer yoryru no
NpoBEeAeHo TEMaTHYeCKoro MoHuTopuHra CMH B nepnoa npeasbibopHOi
arMTauvn KAHAWOATOB B NPe3naeHTbl KP.

KaTeropsa: MorsTODHAEr i 3YIHT DEXTENS!

KOHCanTHHroBoe AreHTCTBO «3KCNepT» NDEANEraeT YCyri No NPoBeAEHUIo TEMATHECKOMD
moHMTopkHra CMK B nepioa npeassIBopHoI aruTaw KEHAMAETOB B NpesaeHTol KP.
Mpy NnaHupoBaHiK GioaxeTa NpeaBsIBOPHON arUTALMM KSHAMAATOE B NpesuasHTEl KP Hemanoe sHaveHne
WMEET WHBHOPMALWAA 0ff BKTWEHOCTH NO NDEABLITONHOA ATMTALIM KOHKYDEHTOE, KTO M3 KOHKYDEHTOR

TCR Ha T 11, 0B ypentos (BrogxeT,
MPOACMHMTENEHOCTE, KOMMYECTED EbD(DD.DB) HE KAKHX TENEKSHANAX MPeANoUHTAI0T PAsMELATEC
KOHKYPEHTBI, KaK PACNPefenfAeTos X BHAMET N0 TENEKEHANEM, B KaKMX TENENPOrPaMMaX M PEKNEMHBIX
finokax pasMELETCA KOHKYPEHTLI, KSKWE NPOrPaMMsl CNOHCMPOBANHMCE KOHKYDEHTaMW, AMHaMAKE 3aTpaT
Ha NPeABLIBOPHYHD AMUTALMIO HE MPOTAHEHUM ANMTEMLHOMD MEPUDAE BPEMEHM,
Kpome nnarposanns GoaweTa HEMaNoe 3HAYEHNE MMEET KOHTPOSb 38 Ero MCNonHerren, Mo Haweny
OMbITY aYQHT TENEBHSHOHHON PEKNAMBI NO3BONAET CIKOHOMWTE 0T 10% Ao 50% oftema peknamHora
fronweTa Gnaroaaps KOHTPOMO 33 BbIXOAAMN DEKNEMHEIX PONMKOE,
Ham B03MOMHOCTI

HoBas Bepcia — HOBbl€ BO3MOXXHO

.

3

O KOMNAHNK

KOHCANTUHMOB0E ATEHTCTED
“JKCNEPT* - OAHO M3 BEAYLLMX
KOHCANTMHMOBLIX W
WCCNEN0BATENCKMX AreHTCTE
KelproizcTata, ocHosaHHaa 5 1
npoteCCUOHANEMA © MHOrONETH
onbiTon paboTel & ofinacTi
MEPKETUHIOBLIX M COLMAMEHEIX
WCCNenosaHuAX, B HacToAwee
KA «3RCnepT - 3T0 AMHEMAHHL
PasBNBSMOLLEACA KOMMEHUA,
OKE3BIBAMLLERA CEOMM KNUEHTar
WHPOKKIA cNekTp yonyr B obnac
COLMANLHBIX, MAPKETHHIOBBIX
WCCNEAOBaHMA, YNIPABNEHHECKT
KOHCANTHMHIE M SETOMATHZALIMK
GuzHeca,

Crewiansauma KA «JkcnepTs
- COLMENEHEIE 1 MAPKETHHMOBE!
WCCNEAOBAHWA;

~ MOHUTOPMHI W @YAMT PERNEME
- YMPEENEHYECKMIA 11 KAAPOBEIR
KOHCANTMHT

- sHeapeHe CRM-cucrem u ouc
3NEKTPOHHOM D AOKYMeHTooBop

|

Kony Hyseen nana-

[ O komnannm

1

B HY - W
Kony Hysken nuna Vw Pexnama na pagno

= E7
il
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[E—

\

C'  © www.expertkg/monitoring

DHCANTHFOBOE AFEHTCTED

VT

HaBWrauua no caity

MapKeTHHrOBLIE MCCNe0BaHNA
Monitor CRM

Globus Professional
MOHMTOPUHT peknaMsl
KoHTakTul

MNowck no caiTy

WekaTs...
Mook

Kanenpapb
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maeHar HoeocT MapkeTWHroEkle wccnegoeaduA  Monitor CRM  Globus Pr K

& Monutopunr v aygn

MonitQr CRM

43

KOHCanTMHroBoe AreHTCTBO «JKCNepT: npeanaraer yoiyru rno
NpoBeAeHno TEMaTHYeCcKoro MoHuTopuHra CMH B nepnop npeasbibopHO
arMTauvn KAHAWOATOB B Npe3naeHTbl KP.

Kareraprm: MoriTomanr it 3)aHT Permans’

KOHCanTWHroBOE AreHTCTBO «3KCNepT» NDEANaraeT YCyri No NpoBeaeHio TEMaTHHECKOrD
MoHMTopkHra CMK B neproa npeassIBopHoI aruTauwK KSHAMAETOB B Npe3uaeHThl KP.

Mpu nnaHuposaHM BioaxeTa NpeassBopHOR ArUTaLMM KEHAWAETOB B NPE3MAEHTHI KP HEMANDE SHaYEHME
MMEET MHGopMaLMA off SneHocH npenseibopHoil arvTaum KoHkypeHTos, KTo 1S KoHkyperTos
PasMELLAETCH HA T ypenTos (Bioaxet,
NPOAOMHMTENEHOTD, Koanetrso Eb\anDB) Ha KaKMX TENEKaHaNax NpeanoyMTaioT DasMELLETECA
KOHKYPEHTBI, KaK PACNPEAENAETCA MX BIOAMET N0 TENEKAHANEM, B KAKMX TENENPOrPaMMEX M PEXAEMHBIX
fnoKkax pasMelLEITCA KOHKYPEHTEI, KEKNE NPOrPaMMel CNOHCMPOBANMCE KOHKYDEHTaMW, AMHEMAKE 33TPaT
Ha NPeABLIBOPHYID ArvTELMIO HE NDOTFAKEHMM ANMTEMLHOMD NEPUOAE BPEMEHM,

Kpome nnaHposania BiomeTa HeManoe sHa4YeHne MMEST KOHTPOML 33 ero MCnonHeHuen, Mo Halweny
ONEITY aYAWT TENEBHSHOHHON PEKNAMbI NO3BONAET C3KOHOMWTE 0T 10% Ao 50% ofweMa penamHoro
fromweTa Gnaroaaps KOHTPOMO 33 BbIXOAAMN PEKNAMHEIX PONMKOE,

Hawm Bo3MOMHOCTI

Hoeas BeEpCMA — HOBble BO3MOXHO

.

.

0 KOMMaHUK

KoHcanTuHrosoe AreHTcTeo
=JKCNEPT* - OIHO M3 BEAYLLMXK
KOHCANTMHMOBLIX W
WCCNEAOBATENBCKMX ArEHTCTE
KelproizcTana, ocHoEaHHaA B 1
npotecCMOHENENMM © MHOMONETH
oneiTon paboTel 6 ofinacTi
MBPKETUHIOBLIX W COLMAMEHEIX
WccnenosanuAx, B HacToAwee
KA «3KnepT - 3TO AMHAMMYHL
DPa3EMBAIOWEACA KOMNEHA,
OKESBIBAMOLLEA CEOMM KNHEHTaT
WKpoKKil cnekTp yonyr & obnac
COLMANBHBIX, MAPKETHHIOBLIX
MCCNenosaHuiA, YHpaBneHHecke
KOHCANTHHIE 1 SETOMATUZALIMK
fusneca,

Crewanmsauma KA «SkcnepTs
- COLMANBHBIE M MADKETHH 0BG
WCCNEA0SEHNA;

- MOHUTOPMHI W 3YAUT PEKNaME
- YMPAENEHYECKMIA W KAAPOBLIA
KOHCANTHHT

- BHenpeHe CRM-cuctem n ouc
INEKTPOHHOrO AOKYMEHTOOGOP

1
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The Arbitron Company

MY HYEH MTAMNA-1. e O kemnannn Komy Hyen niuna-n = \% Pewxnama na pagno / @ About Arbitron - Hor = \"‘. =

C @ www.arbitron.com/about/home.htm AR S

investors | newsroom | about Arbitron | multicultural | events  customer Iug-in°

ARBITRON training & support | who to call | site index | careers
search for: | in[ entrre site [=] @

‘ Wong
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ARBITRON HOME . Abo ut Arbifron

EXECUTIVE STAFF
OFFICES
ARBITROM IN THE Arbitron Inc. (NYSE: ARB)is an international media and marketing research firm sening the media
COMMUNITY —radio, television, cable and out-of-home; the mobile industry as well as advertising agencies
and advertisers around the world. Arbitron’s businesses include: measuring network and local
market radio audiences across the United States; surveying the retail, media and product patterns
of U.S. consumers; providing mobile audience measurement and analytics in the United States,
Europe, Asia and Australia, and developing application software used for analyzing media
audience and marketing information data.

m

WHATWE DO

The Company has developed the Portable People Meter ™ (PPM™) and the PPM 360™ new i
technologies for media and marketing research.

Arbitron's headquarters and its world-renowned research and engineering organizations are
located in Columbia, Maryland.

INFORMATION SERVICES

+ Local radio ratings in the United States
« Network and national radio audience measurementin the United States
+ Local market and regional qualitative consumer and media usage information in the United
States
» Software services to help customers analyze and understand media and consumer data -

Oy HYHEH MANA- [ O komnannm s Koy myseen nana-n % \% Pexnama na pagno / @ Multicultural Market! » =

€« C @ www.arbitron.com/multicultural/home.htm o A

AARBITRON

MULTICULTURAL HOME

investors | newsroom | about Arbitron | multicultural | events  customer Iog-ino
training & support | who to call | site index | careers

search fclr:l | in| entire site EI @

April 16th, 2012

ﬁ Multicultural Marketing

STUDIES
WHO TO CALL .
Celebrating the Importance of Get Free Studies
Black Radio Toda

America's Cultural Diversity

Hispanic Radio Today
Puerto Rico Radio Today
Spanish-Language
Arbitron Releases RADAR March Radioin a PPM™ World
2012 CUME Audience Estimates For
Network Radio 2211z

the radio listening activity and consumer
profiles of Hispanic consumers in the U.S.
Once again, the report reveals that radio has -
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